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Get  YOUR  Point  Across 


•  •  • 


...  With  16  editorial  car¬ 
toons  each  week  by  Engle- 
hart,  Yoes,  Borgstedt,  Lan¬ 
sky.  PLUS,  16  or  more  edi¬ 
torials  per  week. 

You'll  never  go  to  press 
with  a  sour  cartoon  or  a 
dull  edit  which  doesn't  fit 
your  publisher's  philoso¬ 
phy. 

Just  write,  wire  or  call: 
Copley  News  Service,  P.O. 
Box  190,  San  Diego,  CA 
92112;  phone  714-299-3131. 


Once  a  mcmth,  we  invite'V^kinia 
to  teU  us  how  to  do  a  beUer  job. 


Participants  in  a  recent  “Let's  Talk"  luncheon  hosted  by  the  Yakima  Herald-RepubHc  were  (left  to  right);  Pastor  Daniel  Napp,  Rev. 
Webster  Barnett,  Rev.  Doyle  Hardy,  Tom  Thomas,  Editor  of  Editorial  Page;  Steve  Adler,  Qty  Editor,  James  Tonkin,  PubEsher,  Rev. 
Bob  Hill,  and  Steve  Kent,  AAanaging  Editor. 

Getting  together  each  month  with  a  different  com¬ 
munity  group  for  a  “Let’s  Talk”  luncheon  is  part  of  the 
Yakima  Herald-RepgbuCs  continuing  effort  to  know 
and  understand  the  attitudes  and  opinions  of 
their  readers. 

The  pubBsher  and  top  editorial  staff  of  the 
Herald-Repubuc,  the  Harte-Hanks  newspaper  in 
central  Washington,  have  previously  met  with  such 
diverse  groups  as  city  firemen,  teachers,  pubBc  de¬ 
fenders  and  school  ^ministrators. 

From  each  group,  our  staff  gains  valuable  insight  on 
how  to  do  a  better  job  as  a  daily  newspaper. 

And,  the  meetings  give  Yakima  residents  an  oppor¬ 
tunity  to  help  us  meet  the  special  informational  needs 
of  their  community. 

Thanks  to  this  program,  we’re  sure  these  people 
now  have  a  better  understanding  of  the  important  role 
a  daily  newsp>aper  plays  in  their  lives. 

HARTE-HAI\ks 

niwi  Newspapers,  Inc.  NAiioNwidE 
PO  Box  269,  San  Antonk),  Texas  78291 


lb  spend 
is  human, 
to  save 

is  divine. 


We  all  know  how  hard  it  is  to  fight 
temptation  and  save  our  money. 

But  when  you  buy  United  States  Savings 
Bonds  through  the  Payroll  Savings  Plan 
where  you  work,  the  fight  is  over. 

Every  payday,  a  little  something  is  taken 
out  to  buy  Bonds.  What  could  be  easier? 

Before  you  know  it,  you’re  sitting  on  a 
nest  egg  for  all  those  "human”  things  that 
always  come  along.  Like  education,  retire¬ 
ment  or  that  dream  vacation. 

The  Payroll  Savings  Plan.  It’s  temptation- 
proof. 

Now  E  &>nds  pay  interest  when  held  to  maturity  of 
5  years  the  first  year).  Lost,  stolen  or  destroyed 
Bonds  can  be  re|)laced  if  recoixis  are  provided.  When 
needed.  Bonds  can  be  cashetl  at  your  bjink.  Interest  is 
not  subject  to  state  or  liK’al  income  taxes,  and  federal 
Utx  may  be  deferred  until  redemption. 


in^pieiica. 


Join  the  Payroll  Savings  Plan. 


A  public  service  of  this  publication 
and  The  Advertising  Council. 
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APRIL 

22-24 — New  England  Newspaper  Production  Conference,  Sheraton  Way¬ 
farer  Motor  Inn,  Manchester,  New  Hampshire. 

22-24 — Nevada  State  Press  Association,  Nevada  Hotel,  Ely. 

25-27— Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 
Scottsdale,  Arizona. 

2S-27— American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco,  California. 

25— Associated  Press  annual  meeting  and  luncheon,  Fairmont  Hotel,  San 
Francisco. 

MAY 

1-3 — Ohio  Circulation  Managers  Association,  Marriott  Inn,  Columbus. 

1-5 — American  Society  of  Newspaper  Editors,  Sheraton  Waikiki,  Hon¬ 
olulu. 

6 — Certified  Audit  of  Circulations,  Inc.,  Hyatt  Regency  O'Hare,  Chicago. 
6-7 — Old  Dominion  Advertising  Conference,  Virginia  Press  Association, 
Cavalier  Hotel,  Virginia  Beach. 

6-7 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

6-8— California  Press  Photographers  Association,  Hyatt  Tahoe,  Incline 
Village,  California. 

6-6 — Ohio  Press  Women,  Hospitality  Motor  Inn,  Columbus. 

8-10 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Imperial 
Hotel,  Tokyo. 

8- 11 — New  York  State  Circulation  Management  Association,  Kutchers 

Country  Club,  Monticello,  N.Y. 

9- 13 — Suburban  Newspapers  of  America  and  U.S.  Suburban  Press,  Inc., 

Copley  Plaza,  Boston. 

12-13 — Ohio  Newspaper  Association/Buckeye  Press  Production  Confer¬ 
ence,  Heuston  Woods  Lodge,  Oxford. 

12- 14 — Florida  Newspaper  Advertising  Executives,  Colonnades  Beach 

Hotel,  Singer  Island,  Palm  Beach  Shores. 

13- 15— Mid-America  Press  Institute  Seminar  on  Special  Sections,  Execu¬ 

tive  International  Inn,  St.  Louis,  Mo.  Airport. 

13-15 — Newspaper  Food  Editors  and  Writers  Association  regional  meet¬ 
ing,  Culinary  Institute  of  Technology,  Hyde  Park,  N.Y. 

15-18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Diplomat 
Hotel,  Hollywood,  Florida. 

15-18 — National  Retail  Merchants  Association,  sales  promotion  confer¬ 
ence,  Atlanta  Hilton 

18- 21 — American  Association  of  Advertising  Agencies,  Greenbrier,  White 

Sulphur  Springs,  West  Virginia. 

19- 20— Allied  Publishers,  Towne  Plaza,  Yakima,  Wash. 

19-20 — Mid-Atlantic  Circulation  Managers  Association,  Myrtle  Beach  Hil¬ 
ton  Inn,  South  Carolina. 

19-20— Law  and  the  Press  Conference,  Niagara  University,  Niagara  Fall, 
N.Y. 

19-21 — Florida  Press  Association,  Cocoa  Beach. 

22-25 — International  Newspaper  Promotion  Association,  Washington 
Plaza  Hotel,  Seattle. 

24-26 — Canadian  Managing  Editors,  St.  John's,  Newfoundland. 

29— Pacific  Northwest  Daily  Newspaper  Editorial  Writers,  Sun  River,  Ore¬ 
gon. 


JUNE 

3-16— DRUPA  77,  International  Fair  Printing  and  Paper,  Duesseldorf, 
Germany. 

8-9— Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  Chicago. 

8- 10— Newspaper  Food  Editors  and  Writers  Association,  regional  meet¬ 

ing,  Pfister  Hotel,  Milwaukee,  Wisconsin. 

9- 11 — New  York  State  Dailies  Advertising  Managers  Association,  Pine 

Tree  Point  Club,  Alexandria  Bay,  New  York. 

11- 16— ANPA/RI  Production  Management  Conference,  Anaheim  Conven¬ 

tion  Center,  Anaheim,  California. 

12- 17— International  Society  of  Weekly  Newspaper  Editors,  Lorado  Taft 

Field  Campus,  Northern  Illinois  University,  Oregon,  III. 

16-18 — Associated  Dailies  of  New  York,  Howard  Johnson  Motor  Inn, 
Plattsburg,  New  York. 

19-22 — Newspaper  Personnel  Relations  Association,  Salt  Lake  Hilton, 
Salt  Lake  City,  Utah. 
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Call  Collect  (313)  963-2414 

MARKET  OPINION  RESEARCH 

28  West  Adams/Detroit,  Michigan  48226 


Fred  Currier,  President,  MOR 
John  Polich,  Media  Division  Manager,  MOR 
Dick  Hare,  MOR  Consultant  and 
President,  Hare  Associates 


Participants  in  the  March  MOR  Semi¬ 
nar  know.  Publishers  in  more  than  40 
markets  know.  And  next  week  you  can 
find  out  how  the  unique  Market  Opinion 
Research  perspective  makes  research  a 
profitable  problem-solver  for  newspa¬ 
per  marketing.  Contact  us  during  the 
ANPA  Convention.  We’re  right  atop 
Nob  Hill  at  the  Stanford  Court  Hotel, 
phone  989-3500. 


Let  E&Ptake 
your  advertising 
to  San  Francisco 


•••forANPA 

American  Newspaper  Publishers  Association  Convention 
April  25-27, 1977,  Fairmont  Hotel,  San  Francisco,  Ca. 

EDITOR  &  PUBLISHER  covers  the  ANPA 
convention  with  two  advertising/ 
editorial  packages,  providing  two-way 
communication  —  both  at  the  San 
Francisco  convention  and  back  at  the 
newspaper  plant.  Your  advertising  to  the 
convention  audience  hits  home,  too. 

ANPA  CONVENTION  ISSUE  —  April  23 

Deadline  for  space  reservations  April  11 
Deadline  for  advertising  copy  April  14 

ANPA  POST-CONVENTION  ISSUE  —  April  30 

Deadline  for  space  reservations  April  18 
Deadline  for  advertising  copy  April  21 

MAKE  YOUR  SPACE  RESERVATION  NOW 
FOR  BOTH  ANPA  CONVENTION  ISSUES! 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
(212)  752-7050 
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Newsbriefs 


The  Newspaper  Readership  Council,  guiding  body  for  the 
Newspaper  Readership  Project,  met  (April  6)  in  Washington 
and  established  committees  to  study,  reccommend  and  moni¬ 
tor  future  Project  efforts  to  increase  newsp^^ier  readership 
and  circulation. 

The  council,  composed  of  representatives  of  16  national 
newspaper  professional  organizations,  designated  four  com¬ 
mittees:  Research,  Training;  Equipment  and  Systems  Devel¬ 
opment;  and  Promotion,  Public  Relations;  and  Newspaper  in 
Education. 

The  committees  will  be  chaired  respectively  by  representa¬ 
tives  of  the  American  Society  of  Newspaper  Editors,  the 
Newsptqier  Personnel  Relations  Association,  the  Interna¬ 
tional  Circulation  Managers  Association  and  the  Internation¬ 
al  Newspaper  Promotion  Association. 

All  other  council  organizations  wiU  be  involved  in  commit¬ 
tee  deliberations  as  necessary. 

Co-chairmen  of  the  council  are  Otto  A.  Silha,  chairman  of 
the  National  Advertising  Bureau,  and  Joe  D.  Smith,  Jr.,  chair¬ 
man  of  the  American  Newspaper  Publishers  Association. 

The  Newspaper  Readership  Project  is  funded  from  the  reg¬ 
ular  budgets  of  the  participating  organizations  and  also  by  a 
special  fund  to  which  several  hundred  newspapers  already 
have  pledged  contributions. 

*  *  * 

James  Linen  IV,  former  Lansing,  Ill.  suburban  publisher, 
has  purchased  the  Des  Plaines  Publishing  Co.  and  will  con¬ 
tinue  to  publish  3  suburban  newspapers  in  Des  Plaines  and 
Park  Ridge. 

Linen  announced  appointment  of  Michael  E.  Traynor  as 
general  manager.  Traynor  had  been  with  Paddock  ^blica- 
tions  as  ad  sales  manager  and  promotion  manager,  later 
business  manager  for  Paddock’s  weekly  group  in  Lake 
County,  Ill. 

Linen  for  7  years  was  owner  and  publisher  of  the  Calumet 
Publishing  Co.,  which  several  years  ago  was  acquired  by 
Panax  Corp.  Linen  joined  the  National  Enquirer  sever^ 
months  ago  in  a  business  edacity,  leaving  that  publication  to 
purchase  the  E>es  Plaines  company. 

*  * 

Morning  and  evening  newspapers  generally  more  similar  to 
each  other  in  content  and  appearance  achieve  slightly  higher 
circulations  in  the  same  city,  according  to  an  ANPA  News 
Research  Report. 

The  study,  “Content,  Appearance  and  Circulation,”  ana¬ 
lyzes  43  specific  appearance  characteristics  and  42  content 
characteristics  of  192  newspapers  published  in  %  U.S.  cities. 
Although  a  different  number  of  columns  on  the  front  page  was 
found  to  aid  circulation  substantially,  the  authors  generalize 
that  overall,  “morning-evening  combinations  should  lean 
toward  greater  similarity,  rather  than  difference.” 

Conducting  the  study  was  David  H.  Weaver  and  John  C. 
Schweitzer,  assistant  journalism  professors  at  Indiana  Uni¬ 
versity,  and  Gerald  C.  Stone,  assistant  professor  of  journal¬ 
ism  at  California  State  University..  The  study  was  funded  by 
the  American  Newspaper  Publishers  Association’s  News 
Research  Center  and  was  prepared  in  coordination  with  the 
Newspaper  Readership  Council. 

The  report  assesses  each  of  the  85  newspaper  characteris¬ 
tics  as  to  whether  morning-evening  combinations  in  the  same 
city  should  be  similar  or  different  in  that  respect. 

*  *  * 

Post  Corp.,  Appleton,  Wise.,  said  it  agreed  to  buy  the  stock 
of  Flower  City  Television  Corp.,  Rochester,  N.Y.,  licensee 
of  station  WKOR-tv  for  $15,825,000. 

*  *  * 

Lee  Enterprises  Inc.,  Davenport,  Iowa,  acquired  ownership 
of  KGMB-tv  from  Heftel  Broadcasting — Honolulu,  Inc.  The 
license  transfer  was  approved  by  the  FCC  on  January  22. 
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The  Boom  you  hoar  is  coming  from 


HUNTSVILLE 

Every  month  new  industries  move  to  Huntsville . . .  expand  in  Huntsville 
and  supply  the  world  with  industrial  and  consumer  goods  produced  in 
Huntsville.  Business  is  booming  in  Alabama’s  3rd  largest  market . . .  and 
you  should  be  there  along  with  the  ever-growing  list  of  industrial  giants 
who  are  moving  into  Huntsville. 

The  latest  big  names  making  the  Boom  in  Huntsville  thru  billion  dollar 
expansion  include  Bendix  Corp.,  Chrysler  Corp.,  Dunlop  Tire,  GTE,  GE, 
Genesco,  IBM,  Lockheed,  PPG,  Sperry  Rand,  Thiokol,  Wyle  Laboratories 
and  many,  many  more. 

You  too  can  be  in  Huntsville  thru  the 


HUNTSVILLE  7MES 

A  NEWHOUSE  NEWSPAPER 
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Presidential  papers 

The  Public  Documents  Commission,  created  by  Congress  a 
couple  of  years  ago,  proposes  a  law  to  establish  that  the 
papers  generated  by  a  President  belong  to  the  people  of  the 
United  States  and  are  not  his  personal  property. 

That’s  what  a  lot  of  editors,  including  this  one,  have  been 
saying  for  years. 

The  papers  of  most  of  the  U.S.  Presidents  reside  in  the 
Library  of  Congress  where  they  belong.  But  the  papers  of 
Hoover,  Roosevelt,  Truman,  Eisenhower  and  Johnson  are  in 
Presidential  libraries  scattered  all  over  the  country.  The 
proposed  libraries  for  Kennedy  and  Nixon  will  make  seven. 

The  Public  Documents  Commission  was  created  to  study 
the  problem  in  reaction  to  Nixon’s  effort  to  hold  on  to  the 
White  House  tapes.  It  did  not  reach  any  agreement  on 
whether  a  retiring  President  could  restrict  access  to  the 
papers,  official  and  otherwise,  generated  by  him. 

This  may  not  end  the  proliferation  of  Presidential  lib¬ 
raries  mainly  because  the  Presidential  Libraries  Act  of  1955 
provides  federal  supervision  and  maintenance,  but  it  does 
confirm  the  point  that  documents  produced  and  received  by 
public  officials  while  on  the  public  payroll  belong  to  the 
people. 

Copyright  and  news  reporting 

Neither  Congress  nor  the  courts  ever  intended  that  a 
copyright  registration  through  the  Library  of  Congress 
should  be  used  as  a  classification  label  to  prevent  dissemina¬ 
tion  of  news. 

To  the  contrary,  over  the  years  the  courts  have  acknow¬ 
ledged  the  doctrine  of  “fair  use”  of  copyrighted  material  for 
criticism  and  news  reporting. 

Wainwright  Securities,  Inc.,  has  sued  the  weekly  Wall 
Street  Transcript  (E&P,  April  2,  page  13)  for  printing  reports 
about  studies  the  brokerage  house  issued  to  its  customers. 
The  brokerage  firm  sends  its  reports  to  900  customers — 
“major  banks,  insurance  companies,  mutual  funds,  invest¬ 
ment  counselors  and  pension  funds” — and  claims  its 
copyright  restricts  the  use  of  this  news  from  reporting  in 
financial  papers  or  elsewhere. 

It  reminds  us  of  the  speaker  who  addresses  900  people  in 
the  ballroom  of  the  Waldorf-Astoria  and  says  his  remarks 
are  off-the-record,  expecting  the  admonition  to  be  observed. 

If  the  complainant’s  contention  is  upheld  it  will  mean  that 
anyone  and  any  business  can  classify  information  “top 
secret” — not  for  public  knowledge — by  a  simple  registration 
of  copyright. 

Udaii  on  media  concentration 

If  Rep.  Morris  Udall  could  pass  a  law  returning  all  news¬ 
papers  now  owned  by  groups  public  and  private  to  their 
original  owners,  in  25  years  the  concentration  of  ownership 
would  be  the  same  as  it  is  today  unless  confiscatory  taxes  on 
individual  owners  and  their  heirs  are  changed. 
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Letters 


tant  Government  Affairs  Com¬ 
mittee  invited  Rep.  Brademas  to 
speak  to  the  Committee  in  Wash¬ 
ington,  but  his  office  reported 
he  was  unable  to  do  so. 

We  remain  hopeful  that  in  the 


lUdtgf  O  mittee  invited  Rep.  Brademas  to||  I 

CARPETBAGGERS  FHSUng  11010 

Bob  Greene  and  the  IRE  re-  he  was  unable  to  do  so.  |  By  O.  M.  Ostlund  Jr.  | 

porting  team  show  us  what  ad-  We  remain  hopeful  that  in  the  |  ^  ^.^py  ^  top-notch  watchmaker  or  | 

vocate  journalism  is  at  its  most  future  our  schedules  and  his  will  j  diamond-cutter,  is  rare,  indeed.  But  they  still  exist.  At  least 
virulent — carpetbagging.  **^*^Tij^*^  •  accept  |  animal  can  be  found  in  the  editorial  department  of  | 

Barry  Goldwater  scores  an  Ti!Srv\v  "fripithfim  I  medium-  to  large-size  daily  newspapers, 
pretty  well  when  he  observed  _  jerry  .  rRiEDHEiM  |  usually  the  least  conspicuous  person  on  the  entire 

that  the  IRE  group  discovered  it  **  general  manager  of  I  jg  ^gn  Jjj^q  jjjg  thirties  and  is  dressed  in  the  nondescript 


vocate  journalism  is  at  its  most  future  our  schedules  and  his  will 


virulent — carpetbaggi  ng 


permit  Mr.  Brademas  to  accept 


Barry  Goldwater  scores  an  ANPA  invitation. 


pretty  well  when  he  observed 


Jerry  W.  Friedheim 


could  not  solve  die  Don  BoUes  ANPA.) 
murder — so  it  remained  to  do  a 
number  on  most  of  Arizona’s  NO  1 
conservative  political  leaders, 


cunsci  vauvc  pumicai  j-caucn.,  unemployment  office 

including  Republican  Goldwa-  ^  experience.  After 

ter  and  modera^-conservative  j  covered  other  people 


Governor  Raul  Castro. 


out  of  work  and  listened  to  their 


Meantime  most  of  the  cities  complaints.  But  now  it  was  my 
spawning  the  team  notably  to  collect  $95  a  week  and  it 


Greene’s  home  base — are  con¬ 
siderably  more  raddled  by 


street  violence  and  terrorism  l.I.  unemployment  of- 

than  any  pluce  in  Arizona.  The  fjgg^  j  ^gjj  jjj^g  ^  character.  Was 
standards  adhered  to  by  Greene  ^  ^  the  Long  Island 

and  poup  are  remarkable  for  ^  newspaper  for  156 

elasticity.  It  is  Pr®dy  s^e  to  yg^j-g  decided  to  terminate  last 
predict  that  few  of  the  godlings  March  25? 
of  Arizona’s  liberal  establish-  ^  After  nearly  1 1  years  with  the 
ment  will  be  smeared  in  the 


^  ^  I  style  of  a  YMCA  transient.  He  has  about  him  the  air  of  a  j 

u  I  keen-eyed  but  retiring,  somewhat  world-weary  spectator  of 

NO  SEVERANCE  PAY  |iife. 

The  unemployment  office  I  Por  *he  copy  editor,  there  are  no  bylines,  no  glamor,  no 
ivas  not  a  new  experience.  After  I  expense-paid  assignments,  no  office,  not  even  a  desk  of  his 
all,  I  had  covered  other  people  |own. 

jut  of  work  and  listened  to  their  I  He  doesn’t  even  turn  out  a  truly  original  piece  of  work,  in 
complaints.  But  now  it  was  my  I  a  business  which  is  largely  judged  on  its  capacity  for  original- 
turn  to  collect  $95  a  week  and  it  I 

wasn’t  fun.  I  Correction:  the  copy  editor  does  have  within  his  limited 

Sitting  there  in  the  Hemp-  |  creative  grasp  the  chance  to  make  one  original  contribution: 
stead,  L.I.  unemployment  of-  I  daily  headlines. 

fice,  I  felt  like  a  character.  Was  I  Even  this,  however,  is  severely  circumscribed  by  the  fact 
it  my  fault  the  Long  Island  I  *^at  no  one — save  his  immediate  colleagues — is  aware  of 
Press,  a  newspaper  for  156  I  "'ho  made  the  contribution.  (The  average  newspaper  reader 
years,  decided  to  terminate  last  |has  the  vague  impression  that  whoever  wrote  the  story  also 
March  25?  |  wrote  the  headline.) 

After  nearly  1 1  years  with  the  I  of  this,  as  he  sits  at  his  fixed  position  on  the  “rim”  of  a 
Press,  working  as  botha  news  1  massive,  horseshoe-shaped  desk,  the  copy  editor  knows  as 


wasn’t  fun. 

Sitting  there  in  the  Hemp- 


style  the  IRE  went  after  Gold-  sports  writer  I  had  been  I  well  as  he  knows  his  own  name,  or  the  name  of  his  news- 
water  and  Castro.  -  ’  ^ -  1-  . 


Bill  R.  Davidson  tj,ere  and  thought  of  the  broken 


water  and  Castro.  jjy  jQgjng  ^  job.  I  sat  iPaper,  or  the  figure  which  appears  on  his  weekly  paycheck,  i 

Bill  R.  Davidson  tj,ere  and  thought  of  the  broken  I  ^ow  and  then,  the  copy  editor  enjoys  a  moment  in  the  sun  I 
PO  Box  686  promises;  we  were  to  have  been  |when  he  writes  a  crisp,  catchy  headline  for  a  feature  or  | 

Mandeville,  La.  70448  severance  pay  within  a  I  human  interest  story  which  the  managing  editor  or  news  | 

*  *  *  week  of  closing.  Editor  &  "'°*^hy  of  prominent  display.  ^ 

RSVP  Publisher,  in  its  April  2  edition,  I  his  moment  of  glory  (unlike  that  of  even  a  run-of- 1 

I  noted  with  interest  your  claimed  we  were  already  paid.  |  Ihe-mill  byline  reporter)  is  often  as  fleeting  as  a  quick  pat  on 
March  26  report  (pg.  50)  on  the  But  management,  in  the  second  back.  Good  headline  on  that  zoo  feature,  his  editor  I 
remarks  of  Congressman  John  week  of  April,  still  didn’t  know  |  remark,  should  their  paths  chance  to  cross  at  the  office  | 

Brademas  of  Indiana  at  the  when  the  money  would  be  avail-  f ‘{“^^pKJlEl  casual,  seemingly  careless  manner  in  which  | 
National  Newspaper  Associa-  able.  It  may  be  earlier  than  j 

tion  s  Government  Affaire  Con-  you  think  said  editor  David  ^ 

ference.  In  his  remarks  the  Starr,  and  it  may  be  later.  I  ..  onH  I 


ference.  In  his  remarks  the 
House  Majority  Whip  is  quoted 
as  saying  he  had  not  been  in¬ 
vited  to  speak  to  ANPA. 


I  asked  will  it  come  in  April? 
There  was  no  definite  answer. 
It  was  an  incredible  two 


ANPA  did  invite  Rep.  Brad-  weeks  without  a  job.  There  was 
emas  to  participate  in  our  1972  the  N.Y.  Daily  News,  telling 


word  the  story  contains,  and  neither  one  has  any  qualms  | 
about  putting  the  finished  product  on  the  street  and  into  the  | 
reader’s  hands.  I 

They  can’t  afford  qualms.  It’s  already  time  to  start  think- 1 
ing  about  the  next  edition.  I 

Any  good  investigative,  news  or  feature  reporter,  after  I 
sweating  out  two  hours  on  a  special  “play”  story,  might  be  I 


^nual  convention  m  Nevj^  York  E&P  it  would  interview  any  Lweating  out  two  hours  on  a  special  “play”  story,  might  be 
City  and  to  be  featured  with  Press  employee  who  wanted  a  |  ^^^n  to  his  editor  and  say,  “Whew!  I’m  glad 

pother  congressman  on  our  job.  Man^ngeto  Dick  Blood  j  ^  ^it  early  and  have  a  nip  at 


“press  conference  in  reverse” 
panel.  Had  he  appeared,  he 
would  have  had  the  opportunity 


did  just  that;  he  listened  to  more  |  Roost  ’”  I 

than  70  job  aspirants.  But  the  |  editor,  in  reply,  might  say,  “Come  to  think  of  it,  that’s  i 
Newsdidn  t  hire  a  single  person  ^  j^g^.  j  I’n  join  you — if  you’re  buying.” 

From  those  inte^iews  ^unless  |  professional  liberties  accrue,  however,  even  to 

/ou  count  Jack  Lang,  who  got  |j|^g  “gj^r”  copy  editor.  Were  he  to  make  similar  bid  for  j 
his  sports  job  whil^till  working  i  “  clipping  out” — after  preparing  for  the  printed  page  10  times  | 
h  I  the  copy  of  his  colleague,  the  reporter — his  editor’s  response  | 

I  would  be  something  like,  “Yes,  you  do  that.  And  don’t 
There  w^e  rurnors  of  Mobil  |  Mother  coming  back.  You  can  pick  up  your  severance  check 
buying  the  Press.  But  they  were  j  Friday.” 

only  rumors.  There  was  the  |  j^g  j^^ows  that  too,  the  professional  copy  editor,  as  he  sits 
Press  saying  it  would  get  jobs  igj  Fixed  position  on  the  “rim”  and  casts  a  somewhat 
for  ex-reporters  and  then  Starr  ^orld-weary  eye  about  the  newsroom,  probably 

teUmg  me,  but  there  are  no  I 


to  question  a  panel  of  publish-  from  those  interviews — unless 
ers.  Unfortunately,  seven  days  you  count  Jack  Lang,  who  got 


in  advance  of  his  scheduled  ap¬ 
pearance  (our  files  show)  he 
found  he  would  be  unable  to 
appear.  He  graciously  obtained 
for  us  a  substitute.  Rep.  Ogden 
Reid  of  New  York.  Representa¬ 


tives  Reid  and  Philip  Crane  of  Press  saying  it  would  get  jobs 
Illinois  asked  our  panel  of  pub-  for  ex-reporters  and  then  Starr 
Ushers  a  number  of  important  teUing  me,  “but  there  are  no 
questions  and  provided  an  inter-  jobs  for  sports  writers.” 
esting  program — but  of  course  Next  time  let  it  be  written  that 

they  did  not  necessarily  ask  the  severance  pay  wasn’t  made  to 
same  questions  Rep.  Brademas  the  employees  until  the  checks 
might  have  asked.  are  really  in  their  hands. 

Last  month,  ANPA’s  impor-  Mike  Dyer 


his  sports  job  while  still  working 
in  St.  Petersburg,  Fla.  covering 
the  Mets. 

There  were  rumors  of  Mobil 
buying  the  Press.  But  they  were 
only  rumors.  There  was  the 


^pondering  nothing  much  more  than  a  well-earned  vacation  I 
?  just  ended,  or  one  about  to  come.  I 

Arareandsadlyunderratedbirdisthenewspapercopyeditor.  | 

ii  O.  M.  Ostlund  Jr.  is  copy  editor  for  the  Columbus  (O.)  | 
Citizen- Journal.  I 
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Under  35  readers  want 
‘tailored’  newspaper 


By  John  Consoli 

Proponents  of  the  “tailored  news¬ 
paper”  were  given  a  shot  in  the  arm  this 
week  when  the  results  of  an  American 
Newspaper  Publishers  Association 
sponsored  research  study  on  young 
readers  pointed  to  sharp  differences  in 
reader  preferences  between  the  21-34 
year  old  group  and  those  35  and  older. 

The  confirmation  of  these  differences 
lends  credence  to  the  tailored  newspaper 
project  currently  being  put  together  by 
the  Courier  Journal  and  Louisville 
Times. 

The  philosophy  behind  the  tailored 
newspaper  is  that  readers  of  newspapers 
are  no  longer  interested  in  everything  a 
paper  carries  each  day.  There  is  a  need 
for  a  paper  that  will  enable  readers  to 
receive  only  what  they  want  to  receive. 

News  interests 

The  study  shows  that  people  in  the 
21-34  year  old  group  want  more  crime 
news,  photographs,  feature  stories, 
how-to-do-it  articles,  consumer  informa¬ 
tion,  movie  reviews  and  logs,  restaurant 
reviews  and  guides,  alternate  lifestyle  ar¬ 
ticles,  and  information  on  clubs  and  or¬ 
ganizations  than  do  those  over  35  years  of 
age. 

Readers  in  the  21-34  year  old  group 
also  want  more  entertainment  ads,  clo¬ 
thing  ads  and  classified  ads  in  their 
newspapers  than  do  the  over  35  year  old 
group. 

On  the  other  hand,  the  35  and  older 
group  would  like  to  see  more  local  and 
national  news  stories,  church  and  relig¬ 
ion  news,  letters-to-the-editor,  edito¬ 
rials,  advice  columns,  spectator  sports 
coverage  and  articles  on  hunting,  fishing 
and  gardening,  than  would  the  younger 
group. 

These  findings  indicate  that  the  over 
35  age  group  is  more  content  with  the 
traditional  role  of  the  newspaper — to 
provide  basic  news  coverage  and  edito¬ 
rial  comment — while  the  younger  group 
wants  less  coverage  of  spot  news  and 
more  space  devoted  to  items  that  they 
will  have  a  practical  use  for  in  their  daily 
lives. 

Among  the  21-34  year  old  age  group, 
69%  said  they  would  like  to  see  more 
feature  stories  in  newspapers  compared 
to  51%  of  the  35  and  older  group.  In  that 
same  21-34  group,  66%  would  like  to  see 
more  how-to-do-it  articles  and  84% 


would  like  more  consumer  information 
stories.  Among  the  35  and  older  group, 
57%  would  like  more  how-to-do-it  stories 
and  73%  want  more  consumer  informa¬ 
tion  stories. 

Other  sizable  differences  are:  55%  of 
the  21-34  year  old  group  compared  to 
42%  of  the  35  and  older  group  want  more 
photos  in  newspapers;  57%  of  the  21-34 
group  compared  to  25%  of  the  35  and 
older  group  want  more  movie  reviews 
and  listings;  and  29%  of  the  21-34  group 
compared  to  14%  of  the  35  and  older 
group  want  more  articles  on  alternate 
lifestyles. 

On  the  other  side  of  the  coin,  74%  of 
those  35  and  older  want  more  local  news 
stories,  compared  to  65%  of  those  21-34 
and  71%  of  those  35  and  older  want  more 
national  news  compared  to  60%  of  those 
21-34.  Among  those  35  and  older,  54% 
want  more  church  and  religion  news 
compared  to  only  35%  of  those  21-34. 
More  of  the  35  and  older  group  would 
also  like  to  see  editorials  expanded — 
47%  to  34%. 

Overall,  the  21-34  year  olds  were 
found  to  be  considerably  less  favorable 
toward  newspapers  than  persons  35  and 
older.  More  people  35  and  older  feel 
newspapers  are  accurate,  informative, 
helpfiji,  essential  and  relaxing  than  do 
those  in  the  21-34  year  old  group.  More 
of  those  35  and  older  also  feel,  however, 
that  newspapers  are  biased. 

Most  people  in  the  21-34  year  old 
group  feel  tv  is  more  accurate,  informa¬ 
tive,  essential,  ethical  and  relaxing  than 
newspapers.  This  group  also  feels  news¬ 
papers  are  more  biased  than  tv.  Yet,  the 
21-34  year  old  group  feels  newspapers 
are  more  economical  and  helpful  than  tv 
and  they  tend  to  have  more  favorable 
attitudes  toward  newspaper  advertising 
than  toward  tv  advertising,  according  to 
the  survey. 

The  findings  are  the  result  of  500  ran¬ 
domly  conducted  interviews  in  the  Ok¬ 
lahoma  City  metropolitan  area.  The 
study  was  done  by  Ernest  F.  Larkin  and 
Gerald  L.  Grotta,  associate  professors  at 
the  H.  H.  Herbert  School  of  Journalism 
at  the  University  of  Oklahoma,  and 
Philip  Stout,  marketing  research  man¬ 
ager  for  the  Oklahoma  City  (Okla.)  Ok¬ 
lahoman  and  Times. 

The  study  was  funded  by  the  Ameri¬ 
can  Newspaper  Publishers  Association’s 
News  Research  Center  and  was  prepared 
in  coordination  with  the  recently  formed 
Newspaper  Readership  Council. 


E&P 

Every  Saturday  since  1884 

Udall’s  charge 
put  down  by 
group  owners 

By  Carla  Marie  Rupp 

If  media  concentration  continues  in 
the  newspaper  industry  “there  won’t  be 
much  more  difference  in  the  daily  papers 
in  Topeka  and  New  York  as  there  is  in  a 
Big  Mac,”  Rep.  Morris  K.  Udall,  Demo¬ 
crat  of  Arizona,  told  the  National  Press 
Club  April  5. 

Udall  said  the  time  has  come  for 
editors  and  publishers  to  stop  making 
excuse  for  the  “dangerous  trend  toward 
corporate  news”  (E&P,  April  9,  page  9). 
He  reintroduced  a  bill  providing  study  of 
various  industries,  adding  publishing  to 
the  list.  Udall  questions  whether  the  di¬ 
versity  of  the  American  newspaper  will 
be  lost  as  “titans  of  the  chains”  go  after 
money.  “If  the  trend  toward  concentra¬ 
tion  goes  on  so  too  will  the  chance  that 
we’ll  lose  the  independent  spirit  in  the 
community  ...” 

Because  Udall  mentioned  Topeka  in 
his  address,  John  H.  Stauffer,  general 
manager  of  the  Stauffer  Publications, 
Inc.,  headquartered  in  Topeka,  Kan., 
told  Editor  &  Publisher  his  editorial 
board  wanted  to  reply  to  Udall.  “We  felt 
he  doesn’t  know  what  he’s  talking 
about.”  The  Stauffer  group  last  week 
announced  the  purchase  of  the  Holland 
(Mich.)  Evening  Sentinel  (E&P,  April  9, 
page  II). 

“I  don’t  view  it  (Udall’s  study  of 
newspaper  groups)  as  a  threat  to  group 
ownership  so  long  as  there  is  a  First 
Amendment,”  says  Stauffer. 

Stanley  H.  Stauffer,  president  of 
Stauffer  ^blications,  and  John  Stauffer 
met  with  editorial  board  members  Lee 
Porter,  executive  editor  of  the  morning 
Topeka  State  Journal,  and  editorial  writ¬ 
ers  Rick  Pendergrass  and  Mai  Higgins  to 
express  their  dissatisfaction  after  learn¬ 
ing  of  the  Udall  text. 

The  result  is  an  editorial,  written  by 
Pendergrass,  which  appeared  in  the 
Journal  April  8.  It  says: 

“Udall  reveals  not  only  a  gapping  lack 
of  knowledge  on  the  subject  of  newspa¬ 
pers  and  their  ownership  in  America,  but 
a  vast  dearth  of  common  sense  and 
philosophical  faith  in  the  principles  upon 
which  the  free  press  is  established  in  the 
United  States.  First,  newspapers  are  by 
the  very  nature  of  journalists,  exempt 
from  the  temptations  of  monopoly. 

“Those  people  who  report,  write  and 
(Continued  on  page  11) 
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Calif,  attorney  general 
asks  if  daiiies  compete 


The  California  Attorney  General’s  an¬ 
titrust  unit  is  conducting  a  preliminary 
investigation  to  find  out  if  the  San  Ber¬ 
nardino  Sun-Telegram,  owned  by  Gan¬ 
nett  Co.,  and  the  Riverside  Press- 
Enterprise  have  an  agreement  not  to 
compete  with  each  other. 

Howard  H.  Hays,  Jr.,  editor  and  co¬ 
publisher  of  the  Press-Enterprise,  told 
Editor  &  Publisher  he  believes  the  anti¬ 
trust  investigation  “too  ridiculous  to  be  a 
serious  threat.” 

Peter  K.  Shack,  deputy  attorney  gen¬ 
eral,  in  notifying  the  publishers  of  the 
probe,  said  the  “possibly  anticompeti¬ 
tive  situation  was  brought  to  our  atten- 


Palms,  and  the  Sun-Telegram  offers  its 
papers  in  more  Riverside  County  areas 
than  you  list.  This  information  could 
have  been  and  can  be  verified  in  detail 
with  the  Audit  Bureau  of  Circulation. 

“We  push  our  circulation  into  San 
Bernardino  County  as  far  as  the  success 
of  our  sales  effort  warrants — and  often 
even  further.  Sometimes  our  sales  effort 
is  aimed  directly  at  the  Sun  Telegram. 

“Your  letter  states:  ‘The  county  line 
appears  to  be  the  territorial  limit  of  each 
paper  both  as  to  news  and  advertising.’ 
To  whom  does  it  so  appear? 

“Anyone  familiar  with  our  papers 
knows  quite  the  opposite.  We  have  over 


State  to  give  awards 
for  energy  stories 

New  York  State  Energy  Office  is 
sponsoring  “Energy  Exposition — 1977” 
on  April  21-24  at  the  Empire  State  Plaza 
in  Albany. 

As  part  of  the  event,  the  Energy  Office 
is  co-sponsoring  a  competition  for  news¬ 
papers  on  energy  conservation  stories 
with  the  New  York  State  Advertising 
Managers  Bureau. 

Two  awards  will  be  presented  to 
newspapers — one  having  circulation  less 
than  25,000  and  one  to  those  over  25,000 
circulation. 

Ad  revenues  rise 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  four  weeks  ended  March  20,  1977, 


tion  following  an  article  in  the  Inland 
Empire  magazine  by  Riverside  County 
Supervisor  A.  Norton  Younglove.” 

In  his  reply  to  Shack,  Hays  took  him 
to  task  for  ignoring  a  letter  to  the  editor 
signed  by  lYess-Enterprise  co-publisher 
Arthur  A.  Culver  in  which  he  denied  the 
allegations  made  by  Younglove  in  the 
magazine  article. 

Shack  in  his  letter,  dated  March  30, 
1977,  to  Hays  and  Culver,  states: 

“We  note  that,  although  the  cities  of 
Riverside  and  San  Bernardino  are  ap¬ 
proximately  15  miles  apart,  the  two 
newspapers  are  not  distributed  through¬ 
out  the  metropolitan  area.  For  most  pur¬ 
poses,  this  appears  to  be  a  single  market¬ 
ing  area,  with  sellers  of  goods  and  ser¬ 
vices  competing  for  business  from 
throughout  the  region.  Except  in  the 
cities  of  Banning,  Beaumont  and 
Calimesa  in  Riverside  County,  however, 
neither  the  Sun  nor  the  Press-Enterprise 
compete  directly  with  one  another.  The 
county  line  appears  to  be  the  territorial 
limit  of  each  paper,  both  as  to  the  news 
and  advertising. 

“It  is  an  antitrust  violation  if  com¬ 
petitors  agree  to  allocate  territories  or 
customers.  When  there  is  an  apparent 
lack  of  competiton  in  a  market  area 
where  competition  would  be  expected,  it 
is  our  obligation  to  inquire  into  the  situa¬ 
tion.” 

Shack  said  his  office  was  not  “accus¬ 
ing  either  newspaper  of  any  illegal  activ¬ 
ity,  either  directly  or  by  implication.” 

Hays  responded  in  a  letter  to  Shack  as 
follows: 

“There  is  aggressive  competition  be¬ 
tween  the  two  papers  not  only  in  the 
communities  you  name  but  in  all  com¬ 
munities  in  both  counties  which  are  close 
to  the  county  line.  We  have  a  circulation 
of  about  990  in  San  Bernardino  County. 
We  offer  home  delivery  and  maintain 
news  racks  in  Bloomington,  Colton, 
Reche  Canyon,  Yucaipa,  Calimesa, 
Momogo  Valley,  Joshua  Tree  and  20 
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100  San  Bernardino  County  firms  as  ac¬ 
tive  display  advertisers.  We  assign  a  dis¬ 
play  salesman  to  the  San  Bernardino 
area,  and  last  year  he  made  the  largest 
commissions  of  anyone  on  our  staff.  We 
also  have  many  San  Bernardino  County 
classified  salesmen  in  that  county. 

“We  sell  national  advertising  in  direct 
competition  with  the  Sun-Telegram.  We 
are  currently  running  ads  in  advertising 
trade  journos  which  proclaim  that  ours 
are  the  ‘largest  newspapers  in  the  30th 
metro  maricet  (Riverside  and  San  Ber¬ 
nardino  Counties)’  and  that  ‘Riverside  is 
the  largest  city  by  nearly  50%.’  ” 

James  Geehan,  editor  and  publisher, 
Sun-Telegram,  said  “there  is  no  agree¬ 
ment,  neither  a  gentlemen’s  agreement 
nor  any  other  form  of  agreement.” 


were  up  16.4%  to  $27,638,000  from 
$23,734,000  for  the  same  period  in  1976. 
For  the  first  quarter,  January  1  through 
March  20,  1977,  total  advertising  re¬ 
venues  for  the  group  were  $75,301,000 
compared  with  $65,781,000  for  the  same 
period  last  year,  an  increase  of  14.5%. 


JWT  gets  Gerber 

J.  Walter  Thompson  ad  agency  has 
been  retained  to  direct  advertising  pro¬ 
grams  for  Gerber  Products  Co.,  a 
$5,000,000  account  that  had  been  with 
D’Arcy-MacManus  &  Masius.  The  JWT 
account  teams  will  be  headed  by  Wally 
O’Brien,  senior  vicepresident  and  direc¬ 
tor  of  corporate  communication. 


AWARD  WINNER — Bruce  Fritz,  Madison  (Wise.)  Capital  Times  photographer, 
is  the  news  photography  winner  in  the  annual  Sigma  Delta  Chi  Awards  for 
Distinguished  Service  in  Journalism  with  this  shot  of  Senator  Henry  Jackson 
being  spat  upon  by  a  bystander  during  his  presidential  campaign.  Judges  noted 
that  a  technically  excellent  photo  was  taken  under  pressure  and  crowded 
conditions.  The  photo  also  won  the  Sweepstakes  Award  for  the  single  best  photo 
in  the  1976  Inland  Daily  Press  Photography  contest.  Fritz  has  been  with  the 
Capital  Times  since  1969. 
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Smith  named  president 
of  Washington  Star 


Editorial 

(Continued  from  page  9) 


edit  newspapers  are  most  generally 
public-minded,  individually-independent 
to  the  point  of  stubbornness,  and  last, 
but  most  important,  too  renegade  to  be 
controlled  by  a  central  headquarters 
somewhere  off  in  some  large  city. 

“In  the  second  place,  it  is  the  people, 
the  readers  of  a  newsp^er,  just  as  the 
voters  to  an  elected  official,  who  control 
the  ultimate  fate  of  a  publication.  No 
matter  what  policies  are  established  by  a 
newspaper  ownership,  circulation  dic¬ 
tates  that  newspaper’s  health.  Advertis¬ 
ing  rates  are  set  by  circulation,  profits 
are  therefore  determined  by  circulation. 

“Instead  of  group  ownership  of  news¬ 
papers  being  an  inherent  evil  in  modem 
America,  it  may  be  the  one  device  able  to 
insure  most  American  cities  and  towns  of 
a  free  continuing  press.  A  newspaper 
owned  as  a  business  investment  is  less 
likely  to  bow  to  local  commercial  or 
political  pressures.  The  group  ownership 
system  also  provides  smaller  newspapers 
in  smaller  towns  with  better-trained  per¬ 
sonnel,  both  in  business  and  news  opera¬ 
tion.” 

The  Stauffer  editorial  further  says  that 
“the  fear  that  some  anonymous  central 
headquarters  will  dictate  editorial  policy 
to  each  of  its  jointly-owned  newspapers 
is  not  valid.  Many  newspapers  in 
America  today  are  members  of  groups; 
few  if  any  control  the  news  organizations 
of  the  member  papers.  Traditionally  a 
group  observes  a  hands-off  policy  to¬ 
wards  the  newsroom. 

“The  demise  of  the  independent 
newspapers  in  America  is  not  a  result  of 
groups  grabbing  power.  It  is  a  product  of 
economic  reality.  Groups  are  a  result, 
not  a  cause  of  this  phenomenon. 

“In  the  final  analysis,  Thomas  Jeffer¬ 
son  saw  more  than  200  years  ago  that  the 
people  would  determine  quality  of  press 
in  America  and  not  the  government.  De¬ 
scribing  what  he  considered  a  great  ex¬ 
periment,  Jefferson  explained  that  the 
press  would  become  impotent  and  would 
cease  to  exist  if  ever  it  compromised  its 
integrity  because  the  people  would  then 
withdraw  their  support.” 


James  H.  Smith,  general  manager  of 
the  Sacramento  (Calif.)  Bee,  will  join  the 
Washington  (D.C.)  Star  as  president 
next  month. 

At  the  same  time,  James  J.  Daly, 
executive  vicepresident  of  the  Star,  will 
become  a  director  of  the  Evening  Star 
Newspaper  Co.  and  a  special  consultant. 

Smith,  54,  has  been  with  the  Sac¬ 
ramento  paper  since  January  of  1974.  He 
has  been  in  charge  of  the  entire  news¬ 
paper  operation  with  the  exception  of 
editorial  policy. 

Between  March,  1971  and  October, 
1973,  he  served  as  vicepresident/general 
manager  and  then  president  of  the  Ex¬ 
press  Publishing  Co.  of  San  Antonio, 
Texas,  directing  the  operations  of  that 
firm’s  two  papers  the  Express  and  News. 

Prior  to  that  he  held  executive 
management  posts  with  Copley  News¬ 
papers  and  the  Christian  Science 
Monitor. 

“The  appointment  of  Smith  is  another 
important  step  in  a  series  of  develop¬ 
ments  to  insure  the  viability  and  vitality 
of  the  Star  for  the  long  haul,”  Star  pub- 


Inheritance  taxes  discussed 

Uoyd  G.  Scheimer,  president  and  trea¬ 
surer  of  Lee  Newspapers,  Davenport, 
Iowa,  is  concerned  with  Udall’s  remarks 
on  possibly  a  tax  code  revision  as  a  mea¬ 
sure  to  fight  conglomeration.  “I  think 
Udall  ought  to  reread  the  tax  codes  re¬ 
garding  inheritance  and  estate  tax  laws  to 
find  out  why  publishers  sell  out  their 
businesses  to  chains. 

“It  seems  to  me  Congress  is  doing  a 
fine  job  causing  these  things  to  happen, 
not  only  in  our  business,  but  in  others. 
Look  at  what’s  happening  to  the  small 
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farmer.  More  often  than  not,  heirs  are 
forced  to  sell  out  their  newspapers  in 
order  to  pay  for  inheritance  and  estate 
taxes.” 

Schermer  suggests  Congress  make 
some  tax  laws  that  are  “consistent  with 
what  Udall  is  talking  about.”  He  says 
he’s  “no  tax  expert.  But  from  what  little 
I’ve  been  able  to  find  out  from  the  1976 
tax  revisions,  it’s  probably  going  to  ac¬ 
celerate  this  trend  Udall  deplores.” 

It’s  almost  impossible  under  the 
newest  tax  laws  to  pass  ownership  from 
one  generation  of  the  family  to  another, 
Schermer  said.  “It’s  just  that  simple.  A 
careful  examination  of  many  newspaper 
sales  to  chains  will  show  a  dramatic  im¬ 
provement  in  terms  of  quality  of  the  prod¬ 
uct,  improved  plant  and  equipment  and 
professional  management  skills  under 
chain  ownership  compared  to  indepen¬ 
dent  ownership.” 

Schermer  complains  that  the  govern¬ 
ment  has  made  it  so  difficult  with  the 
“blizzard  of  paperwork”  from  various 
governmental  regulatory  agencies  that 
the  independent  can’t  afford  the  kind  of 
staff  needed  to  cope  with  the  bureauc¬ 
racy.  “Once  again.  I’d  suggest  Con¬ 
gressman  Udall  take  another  look  at 
some  of  the  laws  he  and  his  associates 
have  voted  for.” 

Don  Dwight,  publisher  of  the  Min¬ 
neapolis  Star  and  Tribune  and  vicepresi¬ 
dent  of  the  privately-held  company  that 
has  ownership  of  several  other  papers, 
also  had  a  reaction  to  Udall’s  remarks. 


Usher  Joe  Allbritton  said.  “Less  than 
two  weeks  ago  we  announced  a  deal  with 
Combined  Communications  Corporation 
that  will  over  the  next  20  years  provide 
sufficient  cash  flow  to  assure  the  Star’s 
financial  stability,”  he  said. 

“Now  with  Smith  aboard,  we  can  look 
forward  to  a  strengthening  of  the  Star’s 
executive  and  managerial  stability  which 
I  am  confident  will  lead  the  Star  to  a 
profit  position.” 

Speaking  before  a  group  of  real  estate 
officials  in  Washington  last  week, 
Allbritton  pointed  out  that  financial  loss¬ 
es  at  the  Star  have  been  cut  from  $1 
million  a  month  three  years  ago  to 
$250,000  a  month  now. 

Allbritton  recently  announced  plans  to 
trade  the  television  station  he  owns  in 
Washington,  WMAL-tv,  for  an  Ok¬ 
lahoma  City  station  in  order  to  be  in  line 
with  regulations  of  the  Federal  Com¬ 
munications  Commission.  Under  a  long¬ 
term  commitment,  Washington  Star 
Communications  would  receive  $65  mil¬ 
lion  of  dividend  paying  stock  from  the 
firm  taking  over  WMAL-tv. 


“I  think  he’s  putting  newspapers  on 
notice  that  there  is  a  serious  trend  to¬ 
ward  group  ownership.  Udall,  I  think,  is 
the  first  major  public  official  that  has 
sounded  the  alarm  so  clearly. 

“I  think  Udall  raised  some  issues  that 
have  to  be  considered.  But  1  don’t  think 
what  he’s  doing  is  a  threat  to  group  own¬ 
ers.  For  him  to  discuss  newspapers  being 
concerned  with  profit  is  a  real  issue  that 
should  be  considered.  Of  course,  there 
will  be  a  lot  of  verbiage,  and  a  lot  of  us 
who  feel  strongly  will  have  our  chance  to 
talk  with  the  study  commission.  The 
short  of  it  is  that  I’m  not  worried  about 
the  Udall  commission.” 


Pizza  Inn  ads 

Pizza  Inn  Inc.  has  created  a  new  ad 
campaign  for  its  franchisees  that  uses 
newspaper,  television,  radio  and  out¬ 
door.  The  cooperative  ad  effort  was  pro¬ 
duced  by  Tracy-Locke  Advertising  and 
Public  Relations  Inc.,  Dallas. 

• 

Publisher  honored 

A  new  classroom  building  on  Miami- 
Dade  Community  College’s  North  Cam¬ 
pus  was  dedicated  (April  13)  and  named 
for  Garth  C.  Reeves,  Sr.,  publisher  of 
Miami  Times. 
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Changes  in  newspapers 
discussed  at  workshop 


By  Lenora  Williamson 

Newspapers  are  not  heading  for  the 
trash  heap  because  American  society  is 
changing,  the  managing  editor  of  New 
York  Times  told  the  Penney-Missouri 
Awards  banquet  March  25  on  the  Uni¬ 
versity  of  Missouri  campus. 

Seymour  Topping,  a  Missouri  jour¬ 
nalism  graduate,  said  newspapers  are 
profitable  and  so  far  holding  against  all 
opposition,  “although  competition 
grows  stronger  every  day.” 

Even  so.  Topping  warned  that  “bot¬ 
tom  line  readership  is  not  doing  as  well 
as  bottom  line  of  the  financial  sheet.” 
News  budgets  have  tightened  generally; 
the  job  is  not  being  done  well  enough,  he 
said,  asking  for  “fresh  commitment  to 
quality  journalism.” 

While  the  newspaper  must  adapt  to 
needs  of  a  changing  society.  Topping  de¬ 
clared  “staples  should  be  continued  on 
the  menu” — and  defined  the  staples  as 
"information  the  reader  needs  to  per¬ 
form  as  a  good  citizen.” 

Topping  traced  briefly  recent  changes 
in  organization,  technology,  and  new 
sections  at  the  Times,  saying  that  some 
two  years  ago  when  the  newspaper  was 
in  trouble  with  profits  “razor  thin,”  its 
ills  were  similar  to  those  afflicting  other 
metropolitan  papers. 

Plan  for  more  change 

Earlier  in  the  workshop  week,  Dave 
Jacquith,  chairman  of  the  board  of  Vega 
Industries,  Inc.,  Syracuse,  New  York 
and  a  consultant  to  managements,  told 
the  workshop  he  doubts  the  newspaper 
role  in  10  years  will  be  anything  like  it  is 
today.  “This  is  going  to  be  a  different 
world  in  a  few  years,  not  like  the  past 
and  not  like  you  think  it  will  be,”  he 
added  in  calling  for  management’s  plan¬ 
ning  ahead. 

Jacquith  told  editors  their  job  is  to 
make  things  better — to  help  staffers  be 
successful  and  just  not  to  keep  the  de¬ 
partment  running  the  way  “it  was  last 
month.” 

Pursuing  his  theme,  “How  to  manage 
yourself,  your  staff  and  your  manage¬ 
ment,”  Jacquith  traced  “coercion  and 
fear”  management  style  of  200  years  ago 
to  replacement  in  the  free  world  by  au¬ 
thoritarian  management,  which  still 
exists  in  90%  plus  of  businesses  in  the 
United  States.  Today,  he  said,  some  are 
moving  to  consultative  management  and 
those  that  do  never  go  back  because  it  is 
much  more  successful  in  attracting, 
motivating  and  retaining  good  people. 

Jacquith  emphasized  to  the  newspaper 
audience  that  to  be  a  successful  depart- 


Carolyn  Nolte-Watts,  St.  Petersburg 
Times  winner  of  the  annual  Penney- 
Missouri  Award  in  consumer  affairs 
reporting,  brought  eggs  and  a  pan  to 
demonstrate  for  the  awards  workshop 
on  the  University  of  Missouri  campus 
how  simply  some  advertising  claims 
can  be  tested.  As  in  the  continuing 
Times  feature,  "Watch  This  Space," 
an  egg  was  coated  with  the  nail  hard¬ 
ening  product  claiming  to  protect 
even  an  egg  shell  from  breaking  and 
another  egg  was  not.  Both  eggs  broke 
in  the  workshop  test,  (photo  by  John 
Coley) 

merit  manager  it  is  necessary  “to  eat  one 
crow  a  month  complete  with  feathers,” 
admitting  out  loud,  “Hey,  I’m  wrong. 
You’re  right.”  Then  a  manager  will  have 
his  team,  he  said. 

To  the  predominately  female  audi¬ 
ence’s  occasional  question  about  “how 
to  handle”  a  specific  problem  with  men 
at  their  newspapers,  Jacquith  twice 
answered,  “Don’t  you  know  men  have 
fragile  egos?  Massage  it  a  little.” 

The  better  staffers  are,  the  better  they 
work  for  a  feeling  of  satisfaction,  for 
psychic  reward;  and  any  management 
which  destroys  such  reward,  is  in  for 
trouble,  Jacquith  reminded  specifically 
through  stories  from  his  own  business 
career.  The  consultant  to  Lee  Newspa¬ 
pers  and  other  businesses  outlined  factors 
of  good  morale  in  an  organization: 
people  have  to  believe  that  the  news¬ 
paper  is  a  vital  force  for  good  in  the 
community;  believe  that  progress  is 


being  made  in  that  goal  and  have  to  be¬ 
lieve  that  each  individual  is  making  a 
contribution — that  they  are  important.” 

Community  emphasis 

The  changing  times/changing  reader- 
ship  emphasis  with  its  proliferating 
calendars  of  events,  service  directories, 
how-to  stories  in  the  lifestyle,  feature  and 
women’s  sections  at  the  workshop  and 
also  generally  across  the  country  repre¬ 
sents  a  decided  swing  away  from  the 
name-the-section  trauma  and  metro- 
imitation  of  big,  single  cover  stories 
which  dominated  the  workshop  in  the 
1974-5  era. 

Now  there’s  even  criticism  of  one 
story  cover  pages  for  the  sections  with 
their  accompanying  danger  of  not  in¬ 
teresting  the  general  readership.  And  the 
speakers  and  workershoppers  continu¬ 
ally  mentioned  community  news  em¬ 
phasis  as  the  way  its  going.  One  critique 
judge,  Jane  Clark  of  the  Missouri  jour¬ 
nalism  faculty,  succinctly  reminded  of  a 
calendar-philosophy  danger,  “You’re 
writing  about  events,  not  people.” 

A  “back  to  basics”  theme  was  as¬ 
signed  in  one  journalism  faculty  session 
on  editing,  photography,  layout  and 
headlines,  and  basics  may  have  been  an 
emerging  theme  of  the  workshop  in  its 
community  emphasis.  Along  the  way  in 
the  informal  group  sessions  were  heard 
repeated  phrases  that  would  have  raised 
eyebrows  three  years  ago: 

“Recipes  are  very  much  read  ...  do 
we  really  need  names  for  our  pages 
.  .  .  too  much  white  space  in  a  space 
crunch  .  .  .  too  many  gimmicks  in 
makeup  .  .  .” 

One  newspaper  editor,  Werner  Veit  of 
the  Grand  Rapids  Press,  said  his  Friday 
tab  insert  Date  book  says  a  “monstrous 
yes”  to  anybody  who  asks  for  anything 
and  the  Saturday  Brides  tab  has  elimi¬ 
nated  all  rules,  hires  clerks  to  compile 
the  weddings,  and  everybody  gets  in — 
eliminating  all  arguments  about  play. 

Club  news  back 

Even  “club  news,”  so  much  is  disre¬ 
pute  for  several  years,  seems  more  wel¬ 
come  now.  Bob  Bonin,  feature  editor  of 
the  Albuquerque  Journal,  summarized 
his  impression  suggesting  there  is  more 
openness  to  club  news,  soft  news,  social 
news.  “It  provides  a  service  to  the 
reader  which  tv  and  radio  don’t  do,  and 
there  are  story  ideas  floating  around 
groups  and  contacts.” 

Scott  McGehee,  Detroit  Free  Press 
and  third  place  category  winner  in  the 
metro  group,  suggested  in  a  group  dis¬ 
cussion,  “Some  of  those  things  we  con¬ 
sidered  old-fashioned  are  reader  ser¬ 
vice.” 

One  thing  hasn’t  changed — heavy 
criticism  still  goes  on  about  poor 
makeup,  poor  editing,  poor  writing,  even 
(Continued  on  next  page) 
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among  the  winners.  Ruth  D’Arcy,  Mis¬ 
souri  journalism  faculty  member  who  is 
also  executive  director  of  the  awards 
program,  in  her  comments  on  papers 
represented,  noted  favoritism  toward 
how-to  stories  but  many  poorly  pack¬ 
aged  stories  “heaps  of  gimmicks,  scads 
of  rules  which  confuse  the  reader.”  She 
found  one  story  with  8  rules,  one  even 
under  the  reporter’s  byline. 

D’Arcy  cited  many  instances  of  trying 
to  decide  what  picture  went  with  what 
story — a  layout  failing  also  mentioned  in 
judges’  summaries. 

Relish  criticism 

The  workshoppers  seemingly  relish 
criticism  more  than  praise  from  the 
workshop  faculty — “After  all  that’s  what 
we  are  here  for,”  said  one  editor.  And 
the  criticism  they  got  from  the  “Back  to 
Basics”  panel  of  Missouri  faculty. 

Professor  Brian  Brooks,  assigned  the 
“headlines”  topic,  said  there  was  “ter¬ 
rible  inconsistency  in  the  quality  of 
headlines”  represented  in  the  papers 
submitted  and  that  at  no  time  he  found 
really  good  headlines.  “Save  the  readers 
from  label  heads  ...  too  many  standing 
heads  which  bore  the  reader  to  death  . . . 
too  often  you  try  to  say  too  much  .  .  . 
don’t  worry  your  heads  to  death;  write 
them  like  you’d  say  them.” 

Professor  Don  Ranly,  launching  the 
basics  discussion  said  editors  have  got¬ 
ten  away  from  basics;  they  must  care 
about  sentences,  about  grammar,  about 
proofreading. 

“Editors  should  be  asking  what  this 
piece  says;  how  well  does  it  say  it;  was  it 
worth  saying,  was  it  worth  running.” 
Ranly  confessed  to  “an  awful  feeling  that 
so  much  of  this  is  just  fill-up.”  He 
suggested  testing  how  well  readers  un¬ 
derstand  the  pages  over  several  days 
along  the  comprehension  lines  used  by 
Readers  Digest  for  its  stories. 

“Care  how  it  looks” 

Professor  Art  Terry,  on  photography, 
said  that  editing  pictures  is  a  lot  like  edit¬ 
ing  words — ^it’s  not  an  exact  science  and 
is  often  a  compromise.  “You  have  to 
care  what  it  looks  like  in  print;  about  use 
on  the  page  how  it  is  cropped  and  repro¬ 
duction  problems,  credit  lines.” 

“Keep  it  simple,”  Professor  Daryl 
Moen  said  of  page  layout.  After  being 
boxed  in  by  technology  for  years,  offset 
gave  a  new  freedom,  a  new  opportunity 
and  also  new  opportunity  for  errors, 
Moen  commented.  He  reminded  editors 
that  basic  design  entails  common  sense 
in  not  confusing  the  reader,  and  on  re¬ 
search  which  provides  standard 
guidelines  such  as  reaction  to  type  face, 
eye  movement,  packaging.  He  also  had 
moments  of  trying  to  figure  out  which 
picture  went  with  what  story  in  sections 
submitted  to  the  workshop — pointing  up 
the  continuing  failure  in  makeup. 
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Francis  Craig,  staff  reporter  for  the 
Sunday  Des  Moines  Register  and  win¬ 
ner  of  the  $1,000  Paul  Myhre  Award 
for  Excellence  in  Reporting,  single 
story,  told  the  University  of  Missouri 
awards  workshop  that  she  is  a  “watch¬ 
ing,  listening  reporter"  and  would 
never  conduct  an  interview  if  she 
didn't  have  to.  Craig  won  for  an 
operating  room  story  on  infant  heart 
surgery. 

Press  Club  protests 
arrest  of  photogs 

The  arrest  of  four  photographers  for 
taking  pictures  of  the  release  of  hostages 
by  Hanafi  Muslims  on  March  11,  was 
protested  formally  last  week  by  presi¬ 
dent  Ellen  Wadley  of  the  Washington 
Press  Club. 

She  wrote  to  Chief  Maurice  J.  Cul- 
linane  of  the  Metropolitan  Police  De¬ 
partment  asking  that  the  arrest  records 
be  expunged  and  apologies  made  to  the 
photographers.  “If  this  is  not  done,”  she 
said,  “a  terrible  precedent  will  have  been 
established  and  good  relations  between 
the  police  and  the  news  media  will  be 
jeopardized. 

Resident  Wadley  wrote:  “The  photo¬ 
graphers  were  accused  of  crossing  a 
police  line.  Actually  they  only  ignored  a 
police  order  not  to  photograph  hostages. 
At  the  time,  other  photographers  were 
taking  pictures  of  the  hostages  without 
police  interference. 

“It  is  our  strong  conviction  that 
neither  the  police  nor  any  other  arm  of 
government  should  dictate  what  repor¬ 
ters  should  write  or  what  pictures  photo¬ 
graphers  should  make.  Under  the  First 
Amendment,  that  decision  is  not  one  for 
the  police  to  make.” 


Fla.  court  okays 
pilot  program  for 
courtroom  photos 

Following  “total  failure”  in  its  attempt 
to  secure  consent  of  participants  allow¬ 
ing  experimental  televising  of  a  civil  and 
a  criminal  trial,  the  Supreme  Court  of 
Florida  is  trying  another  tact. 

On  April  7,  the  Court  decided  to  in¬ 
voke  a  pilot  program  for  one  year  begin¬ 
ning  July  1,  1977  during  which  the  elec¬ 
tronic  media,  including  still  photog¬ 
raphy,  may  televise  and  photograph,  at 
their  discretion,  judicial  proceedings 
(civil,  criminal  and  appellate)  in  all 
courts  of  the  State  of  Florida.  This  is 
subject  only  to  prior  adoption  of  stan¬ 
dards  with  respect  to  types  of  equip¬ 
ment,  lighting  and  noise  levels,  camera 
placement,  and  audio  pickup  and  to  “the 
reasonable  orders  and  direction  of  the 
presiding  judge  in  any  such  proceed¬ 
ings.” 

The  April  7  interloctuory  decision  is 
supplemental  to  an  opinion  last  January 
28,  1976  by  which  the  Court  sought  to 
have  experimental  television  of  both  a 
civil  and  criminal  trial  to  provide  addi¬ 
tional  data  for  considering  modification 
of  the  Code  of  Judicial  Conduct  of  the 
state  (E&P  February  21,  1976). 

At  that  time  guidelines  stated  specifi¬ 
cally  that  parties  to  the  litigation,  jurors 
and  witnesses  must  consent  to  televising 
of  their  particular  participation  in  the 
trial.  The  new  supplemental  decision 
explains  the  Court  has  met  with  “total 
failure”  in  securing  a  trial  in  which  all 
participants  consent  within  the  April  1, 
1977  deadline  for  conducting  such  ex¬ 
perimental  trials. 

The  decision  states  that  “it  remains 
the  view  of  this  Court  that  a  test  period 
during  which  trials  will  be  conducted  at 
which  the  electronic  media  and  still 
photographers  will  be  present  is  essential 
to  a  reasoned  decision  on  the  petition  for 
modification  of  Canon  3 A  (7).” 

The  1976-77  experiment  was  au¬ 
thorized  following  a  petition  filed  by 
Post-Newsweek  Stations,  WJXT  in 
Jacksonville  and  WPLG  in  Miami,  for  a 
change  in  the  judicial  code.  The  Florida 
Bar  was  not  opposed  to  the  proposed 
experimental  filming. 

The  current  plan  orders  counsel  for  the 
respective  parties  to  develop  and  submit 
to  the  court  on  or  before  May  15  pro¬ 
posed  standards  concerning  technology 
and  conduct  for  consideration  and  adop¬ 
tion  by  the  court  prior  to  July  1 .  In  event 
accord  is  not  reached  on  recommended 
standards,  the  proposed  standards  of  all 
the  parties  are  to  be  submitted  to  the 
Court  by  May  15  for  resolution.  Upon 
request  of  counsel  for  any  parties  to  the 
proceedings,  a  conference  with  Justice 
Sundberg  (as  conferee  of  the  Court)  may 
be  convened  to  expedite  development  of 
standards. 
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NEWSPAPER  DAY  participants  (left  to  right),  included:  Bill  Clark,  president  of 
the  East  Bay  Advertising  and  Marketing  Association  (Ad/Mark);  John  Temple- 
Raston,  Newspaper  Advertising  Bureau  vicepresident;  Monte  Dayton,  San 
Mateo  Times;  and  Dick  Evans,  program  chairman  for  Ad/Mark.  Temple-Raston 
and  Dayton  narrated  the  new  Bureau  slide  presentation,  "Room  for  Improve¬ 
ment"  to  an  audience  of  1 75  persons.  The  presentation  was  made  on  behalf  of 
the  Newspapers  First  Committee  of  the  California  Newspaper  Publishers  As¬ 
sociation. 

California  ad  group 
sees  new  retail  show 

The  3rd  annual  Newspaper  Day  at  the  complimented  the  northern  California 


East  Bay  Advertising  and  Marketing  As¬ 
sociation  meeting  (March  8)  in  San 
Leandro,  Calif,  drew  a  near-record 
crowd  of  175  people  to  view  the  premier 
West  Coast  showing  of  the  Newspaper 
Advertising  Bureau  presentation  “Room 
for  Improvement.” 

Newspaper  Day  was  held  under  the 
auspices  of  the  California  Newspaper 
Publishers  Association's  “Newspaper 
First”  Committee.  An  industry-wide  ef¬ 
fort  by  27  northern  California  newspap¬ 
ers  as  co-sponsors  helped  generate  the 
large  turnout.  Executives  from  most  of 
northern  California’s  major  retail  chain 
stores  were  represented,  attending  as 
guests  of  the  sponsoring  newspapers. 

The  4-projector,  dual  screen  presenta¬ 
tion  demonstrates  how  a  group  of  crea¬ 
tive  people  from  several  m^jor  retail 
stores  improved  on  a  group  of  selected 
retail  ads  to  generate  additional  traffic 
and  sales. 

The  presentation  was  narrated  by  John 
Temple-Raston,  vicepresident  and  reg¬ 
ional  manager  of  the  Newspaper  Adver¬ 
tising  Bureau  in  San  Francisco;  and 
Monte  Dayton,  advertising  and  promo¬ 
tion  director  of  the  San  Mateo  Times, 
who  is  also  “target  accounts”  chairman 
of  the  Newspapers  First  Committee  of 
northern  Caltfomia. 

Robert  Huttenhoff,  publisher  of  the 
Salinas  Californian  and  vicechairman  of 
the  state-wide  Newspapers  First  Com¬ 
mittee,  introduced  the  program.  He 
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newspapers  for  their  continued  support 
of  the  Newspapers  First  program. 

The  sponsorship  of  the  27  newspapers 
made  possible  the  presentation  as  it  was 
necessary  to  bring  out  a  special  audio¬ 
visual  man  from  New  York  to  operate 
the  projection  equipment  and  tapes. 

The  Newspapers  First  Committee  of 
CNPA  is  an  on-going  effort  to  show  the 
advantages  of  newspapers  over  elec¬ 
tronics  media  in  the  face  of  continuing 
experimentation  by  retailers  into  tv  and 
radio.  Statewide  chairman  of  Newspap¬ 
ers  First  Committee  is  Nelson  Roberts  of 
Copley-Clan,  who  succeeded  William 
Sykes,  Santa  Barbara  News  Press. 


National  editor 

Robert  S.  Neal,  36,  former  deputy 
editor  of  the  Montreal  Gazette,  has  been 
named  national  editor  of  the  Allentown 
(Pa.)  Morning  Call. 

Neal  was  metropolitan  editor  of  the 
Kansas  City  Star  before  his  move  to  the 
Gazette. 


Douris  to  PBA 

George  Douris,  former  City  Hall 
Bureau  Chief  for  the  Long  Island  Press, 
has  been  hired  as  public  relations  consul¬ 
tant  to  the  Patrolmen's  Benevolent  As¬ 
sociation  in  New  York. 


Court  order  favors 
Texarkana  publisher 

An  order  favoring  Texarkana  News¬ 
papers,  Inc.,  in  a  suit  against  officials  of 
the  city  of  Texarkana,  Ark.,  in  which 
violations  of  Arkansas’  open  meetings 
laws  were  cited  has  been  signed  by  Mill¬ 
er  County  Circuit  Judge  John  Goodson. 

The  order  listed  three  “findings  of  fact 
and  conclusions  of  law”  that  were  stipu¬ 
lated  by  consent  of  the  newspapers  and 
city  officials. 

In  a  suit  filed  January  27,  the  news¬ 
papers  and  publisher  Walter  E.  Hussman 
Sr.  alleged  that  on  three  occasions  the 
city  board  of  directors  and  the  city’s 
Civil  Service  Commission  had  failed  to 
comply  with  the  law. 

According  to  allegations  in  the  suit, 
the  board  met  January  4  to  elect  a  mayor 
and  “discuss  other  matters  of  public  in¬ 
terest”  in  a  session  that  was  closed  to  the 
public. 

Public  business 

The  findings  of  fact  were  that  the  meet¬ 
ing  concerning  the  qualifications  of  the 
candidates  and  the  reasons  for  voting  for 
certain  individuals  is  public  business  and 
is  not  the  “employment,  appointment  or 
promotion.  ...  of  a  public  officers  or 
employe”  within  the  meaning  of  Arkan¬ 
sas  Freedom  of  Information  Act. 

Meetings  held  for  such  purposes  in  the 
future  shall  be  public,  the  order  said. 

Another  finding  was  that  the  directors 
of  Texarkana,  Ark.,  met  at  a  lake  retreat 
January  12  to  discuss  “personnel  mat¬ 
ters”  without  first  going  into  public  ses¬ 
sion  or  voting  on  whether  to  meet  in 
executive  session. 

The  order  says  that,  in  the  future,  the 
directors  shall  vote  in  public  on  whether 
to  go  into  closed  session  when  one  or 
more  of  the  directors  wants  to  discuss 
personnel  matters  allowed  for  closed 
session  discussion. 

The  findings  also  note  that  on  January 
20,  the  Texarkana,  Ark.,  Civil  Service 
Commission  met  in  an  executive  session 
with  City  Atty.  Joe  Griffin  to  discuss 
legal  and  statutory  matters  dealing  with 
Civil  Service  personnel. 

The  newspaper  alleged  in  its  suit  that 
Griffin  was  not  authorized  to  meet  in 
executive  session  with  the  commission. 

“When  plaintiff’s  representatives 
complained  of  this  violation  to  the  city 
manager  (David  Davies),  he  responded, 
‘Then  take  us  to  court  and  go  to  hell,’  ” 
the  suit  alleged. 

The  order  issued  as  a  result  of  the 
January  20  incident  said,  “The  commis¬ 
sion  has  no  legal  right  to  meet  in  execu¬ 
tive  session  with  the  city  attorney  for  this 
purpose.  It  is  ordered  that  in  the  future, 
meetings  held  by  the  commission  with 
the  city  attorney  for  this  purpose  shall  be 
public.” 
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WE  BROUGHT  THE  VERDICT 
IN  ON  THE  lUDGES. 


NO  newspaper  had  ever  done  it  before. 

But  we  thought  it  was  about  time  the 
public  found  out  how  their  judges  were 
performing  in  the  eyes  of  the  professionals. 
So  we  went  out  and  polled  the  lawyers  in 
Oakland  County. 

We  published  the  results,  along  with 
the  case  loads  of  the  judges  and  an  account 
of  whether  their  decisions  were  being 
upheld  or  reversed. 

In  the  end  it  caused  quite  a  stir.  There 


was  praise  and,  of  course,  some  anger. 
Election  endorsements  were  won  and  lost. 
And  our  readers  got  some  first  time  insight 
into  the  capabilities  of  their  judges. 

We  feel  that  it  is  innovative  journalism 
like  this  that  will  help  make  Oakland  County 
a  better  place  in  which  to  live.  We’re 
pleased  we  ran  this  story.  The  fact  is,  we’re 
going  to  do  it  again  next  election.  Because 
we  not  only  report  on  Oakland  County,  we 
also  live  here. 
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Unsatisfactory  earnings 
reported  by  Abitibi 


Abitibi  Paper  Company’s  1976  annual 
report  has  the  following  lead  comment 
from  the  board  of  directors,  “Net  earn¬ 
ings  in  1976  at  $13.0  million  were  most 
unsatisfactory.  The  return  on  sharehold¬ 
ers’  equity  was  just  over  4%.  Even  this 
is  an  overstatement  of  the  true  position 
since  depreciation  deducted  from  income 
to  arrive  at  net  earnings  is  based  on  the 
historical  cost  of  fixed  assets  which  is  far 
less  than  current  replacement  cost.’’ 

The  report  further  states  that  serious 
problems  in  restoring  operations  after 
the  lengthy  1975  shutdown  were  even 
worse  than  expected.  Earnings  for  the 
nine  months  ended  September  30,  1976 
amounted  to  only  $3.8  million. 

The  loss  of  earnings  and  cash  flow  due 
to  the  strike,  the  added  ip'^estment  in 
working  capital  necessitated  by  inflation 
and  the  escalated  cost  of  replacing  worn 
out  facilities  mean  that  the  company 
must  carefully  ration  its  expenditures  on 
new  projects,  the  report  stated. 

Comment  was  also  directed  to  the 
election  of  a  new  government  in  the  prov- 
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ince  of  Quebec  where  Abitibi  has  five 
large  paper  mills  under  the  Price  Com¬ 
pany  and  one  mill  at  Beaupre.  The  report 
said,  “The  election  of  a  new  government 
in  that  province  with  declared  objectives 
of  obtaining  political  sovereignty  for 
Quebec  and  of  proposing  to  Canada  a 
mutually  advantageous  economic  as¬ 
sociation  gives  rise  to  problems  of  seri¬ 
ous  concern  for  all  Canadians.’’ 

Federal  controls 

A  statement  on  domestic  operation  in¬ 
cluded  this  comment,  “The  domestic 
operations  of  the  company  continued  to 
be  subject  to  the  federal  government’s 
anti-inflation  control  program.  Specifi¬ 
cally,  controls  are  applicable  to  prices, 
profits,  compensation  and  dividends. 
Excess  revenues  as  defined  for  purposes 
of  the  anti-inflation  guidelines  may  result 
not  only  from  increased  selling  prices  but 
also  because  of  improved  productivity 
and  cost  savings.  These  excess  revenues 
may  occur  in  one  or  more  products  or 
product  lines  while  in  other  products  or 
product  lines  there  may  be  deficiencies 
from  permitted  revenues  which  are  not 
allowed  as  an  offset.’’ 

The  directors’  report  said  that  Abitibi 
management  recognized  problems  in 
communications  existed  not  only  with 
employes  but  also  with  customers, 
shareholders,  politicians  and  the  public. 
A  recent  opinion  survey  taken  by  the 
Canadian  Pulp  and  Paper  Association  in¬ 
dicated  the  public  admits  lack  of  knowl¬ 
edge  about  industry  earnings.  The  re¬ 
port  quotes  the  survey  as  showing  the 
public  thinks  the  industry  earns  about  23 
cents  on  the  sales  dollar  and  that  if  earn¬ 
ings  were  reduced  to  21  cents,  earnings 
would  be  reasonable. 

The  Abitibi  earnings  in  1976  were  only 
1 .5  cents  on  the  sales  dollar  and  that  over 
the  past  five  years  averaged  only  3.8 
cents,  the  report  stated. 

Garner  Anthony,  chairman  of  the 
board,  Cox  Enterprises,  Inc.,  who  was 
elected  a  director  at  the  last  annual  meet¬ 
ing,  resigned  due  to  a  possible  conflict  of 
interest.  Cox  Enterprises  has  joined  with 
Media  General  and  Knight-Ridder  to 
build  a  newsprint  plant  in  Georgia. 

T.  J.  Bell,  chairman  and  chief  execu¬ 
tive  officer  of  the  Abitibi  Company  will 
be  a  speaker  at  the  ANPA  meeting  in  San 
Francisco,  April  25-27. 

This  report  is  contrasted  with  the  1976 
annual  report  of  Southland  Paper  which 
states,  “The  year  1976  was  one  of  con¬ 
tinuing  progress  for  Southland,  highlight¬ 
ed  by  record  sales  and  earnings,  expan¬ 


sion  of  the  Lufkin  mill’s  production 
facilities,  an  increase  in  our  forestland 
holdings  and  other  events  that  helped 
shape  the  company’s  growth.’’ 

Net  sales  in  1976,  according  to  the  re¬ 
port,  rose  13.2%  and  net  income  climbed 
12.5%,  marking  the  11th  successive  year 
that  the  company  has  posted  an  increase 
in  earnings. 

• 

Retailer  gets  response 
to  ‘radio  coupons’ 

While  Valley  Fair  discount  stores  will 
continue  to  use  newspapers  as  its  major 
source  of  reaching  customers,  the  chain 
has  come  up  with  another  way  to  draw 
people  into  the  store  through  radio 
ads — with  radio  coupons. 

Under  this  program,  tried  on  about 
seven  different  occasions  in  the  past  sev¬ 
eral  months.  Valley  Fair  advertises  an 
item  at  a  sale  price  in  a  radio  spot.  The 
customer  is  told  to  write  his  own  coupon 
based  on  that  price  and  to  bring  it  into 
any  of  the  chain’s  stores  to  obtain  the 
discount. 

Valley  Fair  is  a  four  unit  discount 
chain,  with  all  of  its  stores  located  in 
New  Jersey,  but  within  the  New  York 
metro  market. 

Its  first  60  second  radio  spot  ran  on 
some  10  New  York-New  Jersey  stations 
during  a  four  day  period.  The  ad  resulted 
in  4,800  homemade  coupons  for  the  ad¬ 
vertised  item — Prestone  antifreeze. 

Its  most  recent  ad  was  a  $I  off  coupon. 
All  the  listener  had  to  do  was  write  $1  on 
any  piece  of  paper,  bring  it  into  any  of 
eight  departments  and  get  $1  off  on  any 
purchase  of  more  than  $5. 

While  the  radio  coupon  is  not  expected 
to  become  a  substitute  to  the  large 
amount  of  newspaper  coupons  the  chain 
runs,  it  has  initially  proven  to  be  a  suc¬ 
cessful  alternative  if  it  is  not  overused,  a 
chain  spokesman  said. 

• 

Procter  &  Gamble  leads 
network  tv  advertisers 

Procter  &  Gamble  Co.  was  the  largest 
investor  in  network  tv  advertising  in 
1976,  spending  $193.4  million  or  20% 
more  than  1975,  according  to  the  Televi¬ 
sion  Bureau  of  Advertising. 

General  Foods  was  the  next  biggest 
network  tv  advertising  spender,  allocat¬ 
ing  $128.9  million  in  1976.  Others  in  the 
top  10  include  Bristol  Myers  ($102.6  mil¬ 
lion),  American  Home  Products  ($97.4 
million).  General  Motors  ($72  million). 
Lever  Bros.  ($60.3  million).  General 
Mills  ($57.9  million).  Sears  ($57  million), 
Nabisco  ($55.5  million)  and  Ralston 
Purina  ($54.6  million.) 

In  1976,  a  total  of  554  advertisers  in¬ 
vested  $3  billion  in  network  tv  compared 
to  $2.4  billion  invested  by  513  clients  in 
1975,  according  to  TvB. 
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These  men  save  you  money 
Every  day.  Nationwide. 

Every  member  of  the  crew  on  a  towboat  works  hard  to 
save  you  money.  They  keep  the  barges  moving  on  the 
nation’s  waterways  safely  and  efficiently.  By  providing 
an  economical  means  of  moving  basic  commodities  they 
help  hold  the  price  of  your  food  and  energy  down.  There 
are  85,000  to  90,000  of  them  working  on  4,299  towboats 
and  26,700  barges.  They  work  on  the  rivers,  all  over  the 
country — the  Mississippi,  the  Ohio,  the  Columbia,  the 
Hudson,  the  Missouri,  the  Tennessee  and  others.  They 
man  the  tugs  that  pull  huge  barges  up  and  down  our 
coasts.  They  move  more  than  610  million  tons  of  the 
nation’s  freight  annually  at  rates  about  one  third  that 
of  rail. 

Tug  and  towboat  crews  have  a  big  responsibility — 
there  will  often  be  as  many  as  40  barges  in  a  single  tow 
handled  by  an  average  crew  of  11  men.  That’s  as  much 
tonnage  as  twelve  100-car  trains.  The  industry’s  safety 
and  productivity  record  show  that  they  discharge  that 
responsibility  well.  Safety  and  productivity  mean 
efficiency,  and  efficiency  in  any  transportation  mode  is 
money  in  the  bank — your  bank.  It  helps  hold  the  line  on 
your  food  prices,  utility  rates,  heating  bills — cost  savings 
where  they  count.  That’s  why  the  American  Waterways 
Operators  are  your  moneysavers  in  transportation.  Every 
day.  Nationwide. 


Crew  members  tighten  cables  holding  barges  together. 


The  American  Waterways 
Operators,  Inc. 

1600  Wilson  Boulevard  Suite  1101 
Arlington.  Virginia  22209 


Ad  scene 


By  Dan  Lionel 


Real  estate  sag  laid  to  poor  copy 


The  scene  is  an  auditorium  in  Toledo, 
Ohio.  Assembled  with  pencils  and 
notebooks  poised  are  500  real  estate 
company  owners,  sales  people  and  build¬ 
ers.  It’s  9:00  A.M.  and  the  group  has 
just  had  breakfast  courtesy  their  host, 
the  Toledo  Blade.  Now  their  attention  is 
riveted  on  an  attractive  woman.  “Raise 
your  hands,”  she  says,  “if  you  like  to 
write  your  classified  ads.”  Few  hands  go 
up.  The  response  is  not  unexpected. 

“You’ll  find  writing  ads — ads  that 
bring  qualified  prospects  a  lot  easier,” 
she  says,  “if  you  know  what  these  pros¬ 
pects  want  to  see  in  the  ads.”  Before  the 
3  hour  session  is  over  the  group  has  been 
shown  a  slide  presentation  based  on  a 
mammoth  NAB  study  which  probed 
every  aspect  of  home  buying;  they’ve 
been  given  a  9  point  check  list  of  vital 
ingredients  for  meeting  prospect’s  needs 
and  a  4  point  outline  of  the  well  made  ad. 
They’ve  also  written  and  critiqued  some 
ads  of  their  own. 

This  scene,  which  took  place  a  couple 
of  weeks  ago,  has  been  repeated  in  cities 
across  the  country  almost  every  week 
since  last  fall.  The  speaker  is  Jane 
Gilmer,  since  last  August,  vicepresident- 
classified,  the  Newspaper  Advertising 


Expand  to  your  full 
market  potential! 


RENTA PRO 


Richard  Hare 

(Former  Gannett  Director  of  adv¬ 
ertising  and  research.)  Has  worked 
successfuliy  with  over  160  daily 
and  weekly  newspapers. 

Delivers  Results 

•  Consultation  and  analysis  with 
you  and  your  top  executives. 

•  Proven  sales  seminar  techniques 
for  advertising  personnel. 

•  Marketing  research  programs 
tailored  to  your  marketing  needs. 

Write  or  call,  or  nee  me  at  MPA: 

Hare  Associates, 

62  Black  Walnut  Drive, 
Rochester,  N.Y.  14615 
(716)  621-6873 


NAB's  classified  team  Marie  Hol¬ 
land,  telephone  sales  director  (right), 
and  Jane  Gilmer,  vicepresident  clas¬ 
sified,  setting  up  new  workshop  for 
classified  supervisors  and  trainers. 

Bureau.  Such  workshops  are  a  major 
aspect  of  the  bureau’s  effort  to  counter 
the  lag  in  classified  real  estate  adver¬ 
tising. 

“Classified’s  stake  in  real  estate  ad¬ 
vertising,”  explains  Gilmer,  “is  high — it 
rang  up  a  total  of  $927.6  million  in  1976, 
33.2%  of  ail  classified  and  its  the  biggest 
classification.  Yet,  in  1976  real  estate 
showed  the  smallest  revenue  gains  of  any 
category  and  this  year,  in  many  areas  the 
linage  and  ad  count  is  actually  down.” 

The  severe  winter,  the  slowdown  in 
multiple  dwelling  and  single  family  build¬ 
ing  and  inflated  prices  are  all  given  as 
reasons  for  the  fall-off  in  real  estate  ad¬ 
vertising.  But  beyond  these  factors, 
Gilmer  notes  some  underlying  changes  in 
the  pattern  of  real  estate  advertising  and 
marketing  that  could  have  a  long  range 
effect  on  this  vital  category  ...  an  effect 
she  says  that  is  being  felt  already. 
Among  these  are  the  growth  of  so-called 
Home  Magazines  which  come  out  with 
slick  pictures  of  homes  and  apartments 
and  are  available  on  newsstands,  shop¬ 
pers  which  are  distributed  free  with  low 
cost  or  pay-if-you-sell  real  estate  ads 
and,  perhaps  most  significant  is  the  rapid 
rise  of  real  estate  franchise  organizations 
such  as  Century  21,  Gallery  of  Homes, 
Red  Carpet,  Home  For  Living,  etc. 

“Many  of  the  latter  outfits,”  notes 
Gilmer,  “extract  an  advertising  fee  from 
member  real  estate  agents  and  place  ads 
on  tv  or  in  magazines  for  so-called  image 
building.  This  money  is  diverted  from  the 
newspaper  classified  columns.”  The 
reason  the  real  estate  companies  go  for 
such  franchises,  in  the  Bureau’s  opinion, 
lies  in  their  effort  to  attract  more  buyers. 
“Our  studies  have  shown  that  they  can 
accomplish  this  by  simply  making  more 
effective  use  of  classified  and  classified 
display  newspaper  advertising  .  .  .  tell¬ 
ing  readers  what  they  want  to  know. 
Wherever  we’ve  conducted  our  work¬ 
shops  there  has  been  an  upgrading  of  real 
estate  ad  copy,”  said  Gilmer. 

To  maintain  the  momentum  of  clas¬ 


sified  growth  which  spurted  ahead  25.3% 
in  revenue  last  year  and  has  topped  that 
with  an  additional  11.8%  thus  far  in  ’77 
Gilmer  is  unveiling  a  new  in  depth  real 
estate  study  and  the  4th  and  final  sound 
slide  telephone  training  tool  in  a  series. 
Entitled  “Upgrading  Existing  Ac¬ 
counts,”  it  is  designed  to  increase  adver¬ 
tising  budgets. 

A  major  project  for  which  the  NAB 
employed  the  services  of  top  outside 
consultants  will  bring  NAB’s  telephone 
sales  director,  Marie  Holland,  former 
telephone  sales  director  of  the  New  York 
Times  into  the  NAB’s  road  show  training 
program.  She’ll  be  holding  sessions  in 
key  locales  around  the  country  for  clas¬ 
sified  telephone  supervisors  and  trainers. 
She’ll  be  giving  them  a  complete  two  day 
telephone  sales  trainer  course  complete 
with  manuals  and  workbooks  which 
they,  in  turn  will  be  administering  to 
their  own  staffs. 

“We’ve  found,”  said  Gilmer,  “that 
one  shot  programs  which  we’ve  de¬ 
veloped  in  the  past  are  good — but  they’re 
not  enough  to  help  the  solicitor  really 
develop  the  skills  that  can  move  clas¬ 
sified  to  higher  ground.  Telephone  sales 
carry  about  70%  of  the  totd  classified 
volume  and  few  papers  can  develop,  on 
their  own,  the  kind  of  program  we  will  be 
showing  for  the  first  time  at  the  ANCAM 
Meeting  in  Louisville  in  June.” 

High  on  the  agenda  of  NAB’s  Clas¬ 
sified  Division  is  hiring  a  Sales  Director 
as  the  third  person  on  Gilmer’s  staff. 
Sales  contacts  for  national  classified, 
speaking  before  real  estate  and  employ¬ 
ment  associations  and  conducting  work¬ 
shops  for  training  purposes  will  be  the 
responsibilities  of  the  new  individual. 

“Classified  is  rolling  to  the  tune  of 
28%  of  total  newspaper  revenue,”  said 
Gilmer,  “and  I  believe  we  can  make  it 
roll  even  faster!” 


Gannett  Foundation 
aids  flood  victims 

Frank  E.  Gannett  Newspaper  Founda¬ 
tion,  Inc.,  granted  $25,000  for  emergency 
flood  relief  to  families  left  homeless  by 
floods  in  southern  West  Virginia  and 
eastern  Kentucky. 

The  grant  was  requested  by  Publisher 
Harold  E.  Burdick  of  the  Gannett  Hun¬ 
tington  (W.  Va.)  Newspapers,  who  esti¬ 
mated  that  up  to  one-quarter  of  the 
newspapers’  circulation  area  had  been 
hard  hit  by  the  flooding  this  week. 

The  Gannett  Foundation  has  previ¬ 
ously  granted  nearly  $300,000  to 
Lend-A-Hand  organizations  for 
emergency  disaster  relief  in  areas  served 
by  Gannett  newspapers.  Aided  were  vic¬ 
tims  of  flooding  at  Elmira,  N.Y.,  in  1972, 
Supertyphoon  Pamela  on  Guam  in  1976 
and  the  Teton  Dam  collapse  in  Idaho, 
also  last  year. 
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Vending  boxes  Pennsylvania  ad  tax  bill  is  killed 


at  subway  stop 
blocked  in  D.C. 

Washington,  D.C.  Fire  Marshall  or¬ 
dered  transit  police  to  haul  away  vending 
boxes  set  up  by  the  Washington  Post  and 
Washington  Star  at  a  subway  stop  on 
Saturday,  April  9. 

The  fire  marshall,  John  P.  Breen,  said 
the  vending  machine  posed  afire  hazard. 

At  the  other  stops  on  the  line,  which 
went  into  service  in  March,  1976,  the 
Post  and  Star  sent  hawkers  aboard  trains 
to  sell  papers. 

Negotiations  have  been  under  way  for 
more  than  a  year  to  sell  papers  in  the 
subway. 

Last  month,  according  to  Stuart  F. 
Pierson,  a  lawyer  representing  both  the 
Star  and  Post,  the  papers  gave  Metro 
officials  a  15-day  period  to  complete 
negotiations  in  the  dispute.  The  deadline 
passed  ^n  Thursday  (April  7)  without  an 
accord,  Pierson  said,  and  fhe  newspa¬ 
pers  desired  to  take  action. 

The  Post  and  Star  each  set  up  one 
vending  box  at  a  subway  stop.  The  pa¬ 
pers  $ient  hawkers  to  other  stations. 

The  Post  and  Star  contend  that  free 
press  guarantees  under  the  constitution 
assure  them  the  right  to  distribute  news¬ 
papers  in  a  reasonable  manner  in  public 
places,  such  as  subway  stations. 

Metro  officials  say  more  time  is 
needed  to  make  sure  the  vending 
machines  do  not  block  passageways, 
clash  with  the  decor,  or  pose  a  fire 
hazard.  In  addition,  Metro  officials  ar¬ 
gue,  they  fear  that  allowing  newspaper 
vending  machines  in  the  stations  may 
clear  the  way  for  other  commercial  en¬ 
terprises,  posing  a  more  serious  fire 
threat.  An  agreement  between  fire  au¬ 
thorities  and  Metro  prohibits  combusti¬ 
ble  materials  from  the  station  unless 
adequate  sprinkler  or  other  fire- 
suppression  systems  are  installed. 


College  gets  building 

Worrell  Newspaper,  Inc.  have  given 
the  buildings  formerly  occupied  by  the 
Bristol  (Va.  and  Tenn.)  Herald  Courier 
and  Virginia-Tennessean,  to  Virginia  In- 
termont  College.  Mrs.  Anne  Worrell  is 
an  alumna  of  V-I  and  a  member  of  the 
college’s  board  of  trustees. 


Saturday  a.m. 

A  Saturday  morning  edition  debuted 
April  23  for  readers  of  the  Home  News, 
New  Brunswick,  N.J.  The  new  edition, 
which  features  a  special  section  called 
Enjoy!,  goes  to  press  at  2  a.m. 
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Pennsylvania’s  Senate  has  killed  a 
proposed  6%  tax  on  advertising  by  vot¬ 
ing  unanimously  that  the  bill  would  have 
been  unconstitutional  because  all  rev¬ 
enue  measures  must  originate  in  the 
House  of  Representatives. 

Sen.  Thomas  Nolan  (D-Allegheny) 
majority  leader  and  sponsor  of  the  bill, 
said  “in  consultation  with  my  legal  staff  I 
have  been  told  that  all  revenue  bills  shall 
originate  in  the  House.’’  Nolan  has  been 
a  member  of  the  General  Assembly  since 
1%9. 

Other  sources  said  Nolan  moved  to 


have  the  bill  declared  unconstitutional 
because  he  did  not  have  the  votes  neces¬ 
sary  to  win  passage. 

The  bill  became  known  as  “Nolan’s 
Vendetta”  in  recent  months  because  of  a 
feud  between  him  and  the  press  over  dis¬ 
closure  of  how  the  Senate  spends  $14.6 
million  a  year  in  Senate  operating  funds, 
including  out-of-state  junkets  for  mem¬ 
bers  and  staff.  Nolan  denied  that  he  was 
retaliating  against  newspapers  for  seek¬ 
ing  a  public  accounting  of  the  expendi¬ 
ture  of  public  funds. 


^><^nnouncemeni 

Buffalo  News  sold 
to  pay  estate  taxes 

— Editor  &  Publisher  February  26,  1977 _ , 

Buffalo  (N.Y.)  Evening  News,  which 
was  sold  last  week  for  about  $33  million 
to  Blue  Chip  Stamps  of  California,  will 
be  operated  as  a  subsidiary  of  that  or¬ 
ganization  according  to  Henry  Z.  Urban, 
publisher  of  the  newspaper. 

Charles  T.  Munger  of  Los  Angeles  is 
chairman  of  Blue  Chip  Stamps.  The 
other  key  figure  in  the  News  purchase  is 
Warren  Buffett  of  Omaha  who  controls 
Berkshire  Hathaway,  Inc.,  which  is  the 
controlling  stockholder  of  Blue  Chip. 

Urban,  who  continues  as  publisher, 
noted  in  a  statement  that  Buffett’s  back¬ 
ground  “gives  him  an  understanding  of 
the  factors  that  distinguish  a  newspaper 
property  from  the  usual  commercial  en¬ 
terprise.” 

Mrs.  Bruce  E.  Wallis,  daughter  of  Mr. 
and  Mrs.  Edward  H.  Butler,  Jr.,  will  be¬ 
come  an  officer  of  the  newspjq)er.  Ed¬ 
ward  B.  Righter,  great-grandson  of  E.  H. 

Butler  Sr. ,  the  founder  of  the  newspaper, 
is  a  vicepresident  of  the  News. 

Vincent  J.  Manno,  media  broker  of 
Weston,  Conn.,  handled  the  transaction, 
representing  the  Buffalo  Evening  News 
ownership.  ‘ 


VINCENT  J.  MANNO 

BROKERS  •  FINANCIAL  CONSULTANTS 


“October  HUl” 
Riverbank  Road 
Weston,  Conn. 


Mail  Address:  P.O.  Box  1253 
Weston,  Conn.  06883 
Telephone  (203)  226-9591 
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Newspeople  in  the  news 


Herbert  H.  Baur — ^appointed  city  cir¬ 
culation  manager  of  the  Columbus  (Ohio) 
Dispatch.  Baur  began  his  newspaper 
career  with  the  Philadelphia  Inquirer  in 
I960  as  a  district  manager,  advancing  to 
field  supervisor  in  1963.  He  subsequently 
served  as  city  circulation  manager  and 
suburban  circulation  manager  of  the  De¬ 
troit  News,  circulation  manager  of  the 
Dayton  Journal  Herald,  and  moved  to 
Columbus  from  circulation  manager  of 
the  Trenton  Times. 

♦  ift  ♦ 

Dorothea  Belida — appointed  clas¬ 
sified  advertising  manager  of  Army 
Times  Publishing  Company,  publishers 
of  Army  Times,  Air  Force  Times,  Navy 
Times  and  Federal  Times.  Ms.  Belida 
started  her  advertising  career  in  a  New 
York  advertising  agency  and  left  to  join 
the  Knight-Ridder  newspaper  chain  in 
management  positions  in  the  classified 
advertising  departments  of  the  Miami 
Herald  and  the  Detroit  Free  Press. 


Miller  Workman 


PRODUCTION  PROMOTIONS— Don 
Miller,  production  operations  coordina¬ 
tor  for  the  fort  Myers  (Fla.)  News-Press 
has  been  promoted  to  production  man¬ 
ager,  and  Jean  Workman  promoted  to 
production  systems  superintendent.  Mil¬ 
ler  has  been  with  the  News-Press  since 
1949,  starting  as  a  printer's  devil,  and 
Workman  joined  the  newspaper  in  1 967 
from  the  Lehigh  Acres  News  Weekly. 


JohnT.  Shannon,  assistant  to  the  busi¬ 
ness  manager  of  the  Cleveland  Press — 
retired  March  31  after  51  years  on  the 
job. 

* 

Dorothy  M.  Myers,  formerly  person¬ 
nel  manager  of  the  Port  Huron  (Mich.) 
Times  Herald — named  personnel  man¬ 
ager  for  the  Binghamton  (N.Y.)  Gannett 
newspapers.  She  will  establish  a  person¬ 
nel  department  at  the  newspapers  start¬ 
ing  May  2. 

He  4c 

Nashville  Banner  sports  editor  Etcar 
Allen — elected  president  of  the  United 
States  Basketball  Writers  Association. 

He  He  He 

George  Smith. //arz/orc/  (Conn.)  Cour- 
ant — elected  president  of  the  Connecti¬ 
cut  Sports  Writers  Alliance.  Other  new 
officials  are  Don  Pascale.  Naugatuck 
News,  vicepresident;  Tom  Perry,  Nor¬ 
wich  Bulletin,  treasurer;  Peter  Van  Der 
Veer,  Groton  News,  secretary,  and 
Bohdan  Kolinsky,  Hartford  Courant,  fi¬ 
nancial  secretary. 


David  Spear,  who  joined  Nashville 
Banner  in  1976  from  Mobile  Press 
Register — named  chief  Tennessee 
Capitol  Hill  reporter  for  the  Banner. 

*  * 

Susan  Stanley,  columnist  for  Seattle 
magazine— joined  Portland  (Ore.)  Jour¬ 
nal  as  entertainment  writer. 

He  He  He 

Philip  N.  Bladine,  publisher, 
McMinnville  (Ore.)  News-Register — 
named  “First  Citizen”  of  McMinnville. 

If  *  if 

Jim  a.  Loveland,  previously  state 
news  editor  for  UPI — joined  Southern 
Pacific  Transportation  Co.,  San  Fran¬ 
cisco  as  public  relations  representative. 

*  *  * 

Jeremiah  Crowley,  formerly  amuse¬ 
ment  ad  manager  for  N.  Y.  News— joined 
WCBS  radio  retail  sales  in  New  York. 

*  *  * 

Jerome  Tippens,  associate  editor  of 
editorial  page,  Portland  (Ore.) 
Journal — named  editor  of  the  page,  suc¬ 
ceeding  retiring  Roy  J.  Beadle.  Keith 
Tillstrom,  city  hall  reporter — named  as¬ 
sociate  editor  of  editorial  page. 

*  *  * 

Malcolm  Bauer,  associate  editor  of 
the  editorial  page  of  Portland 
Oregonian — named  editor  of  the  page, 
succeeding  Herbert  Lundy,  who  retired. 

He  He  He 

Dennis  Duggan — named  City  Hall 
bureau  chief  of  Newsday.  He  retains  his 
title  of  New  York  bureau  chief.  Joseph 
Treen — named  number  2  man  at  City 
HaU. 

He  He  He 

Bernard  A.  Salvatore,  former  ad  di¬ 
rector  of  Oakland  (Mich.)  Press — named 
regional  account  executive  of  the  Michi¬ 
gan  Lower  Peninsula  Newspaper  Reg¬ 
ional  Office  of  Panax  Corp. 


*  *  * 

Patricia  J.  Matson,  former  assistant 
press  secretary  to  Mrs.  Gerald  R.  Ford  in 
the  White  House — named  director  of 
news  information,  Washington,  for  ABC 
and  will  assume  her  duties  in  the  newly 
created  position  on  April  25.  Her  current 
positon  in  Washington  is  press  secretary 
to  the  National  Republican  Senatorial 
Committee. 

*  *  * 

Fred  Fogarty — named  business  news 
editor  of  the  Fort  Lauderdale  (Fla.) 
News  and  Sun-Sentinel,  succeeding  Paul 
Carson,  now  Broward  County  govern¬ 
ment  reporter. 

if  *  If 

Patrick  B.  Muldowney,  recently  edito¬ 
rial  director  of  WABC-TV,  New  York — 
to  Carl  Byoir  &  Associates,  Inc.  as 
supervisor  of  the  news  service  group.  He 
will  coordinate  operations  of  Byoir’ s 
general  news,  sports  and  travel  and 
tourism  departments.  Muldowney  is 
president  of  the  New  York  Press  Club. 
Prior  to  ABC,  he  was  a  reporter- 
anchorman  at  WNEW-TV,  New  York. 

if  if  if 

Donald  Brichta,  a  1975  graduate  of 
the  Univeristy  of  Missouri  School  of 
Journalism — to  Geneva  (N.Y.)  Times  as 
reporter  in  the  Lyons  office,  covering 
government  and  school  news,  county 
court  and  other  hard  news. 

if  *  * 

Debbie  Gump— now  a  reporter  for  the 
Rochester  (N.Y.)  Times-Union.  She  was 
editor  last  Fall  of  the  University  Daily 
Kansan,  University  of  Kansas,  which 
won  second  place  in  the  Best  All-around 
Student  Newspaper  competition  spon¬ 
sored  by  Region  7  of  the  Society  of  Pro¬ 
fession^  Journalists,  Sigma  Delta  Chi. 
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May  we  be  of  service? 

No  obligation.  All  discussions  treated 
in  complete  confidence. 

PLEASE  CONTACT  US  AT  OUR  SUITE  AT  THE 
ST.  FRANCIS  DURING  THE  ANPA  MEETINGS. 


JdC 


L  L.  Stoll 


and  ASSOCIATES 

INCORPOftATEO 
CONTIMU'NC  MAY  BROTHERS 
FOUNDED  1914 


Nefotiatioiis  for  the  sale  of 
Media  Basieessas 

Suite  211 — 9010  Reseda  Blvd. 
Northridge,  California  91324 

Area  Code  213  886-2250 


20 


Newspeople  in  the  news 


WASHINGTON  MOVE 
— Frank  K.  Woodard, 
Washington  Post  home 
delivery  manager,  is 
succeeding  J.  C.  KOHL- 
MANN  as  assistant  cir¬ 
culation  manager.  Wood¬ 
ard  has  been  in  the 
Post's  circulation  depart¬ 
ment  since  1940  and 
Kohimann,  who  joined  the 
newspaper  in  1939,  has 
just  retired.  Coming  to  the 
Post  May  9  to  succeed 
Woodard  as  home  deliv¬ 
ery  manager  is  James  En¬ 
gle,  circulation  director  of 
the  Greensboro  (N.C.) 

News  Company. 


NAMED  EDITOR— Rob 
Oglesby,  news  production 
editor  of  the  Gainesville 
(Fla.)  Sun  for  four  years, 
has  been  appointed  man¬ 
aging  editor  with  day-to- 
day  responsibility  for  the 
news  operation.  He  will  be 
involved  in  all  phases  of 
management  of  news  de¬ 
partments.  Oglesby  work¬ 
ed  as  a  reporter  and  edi¬ 
tor  for  the  Atlanta  Con¬ 
stitution,  Palm  Beach 
Post-Times  and  also  edit¬ 
ed  the  weekly  Barre 
(Mass.)  Gazette  in  the  late 
60's. 


AD  COLUMNIST^oseph 
Kase/ow,  veteran  New 
York  advertising  news  re¬ 
porter,  has  joined  the  New 
York  Post  and  will  write 
"Along  Madison  Avenue 
with  Kaselow"  on  Tues¬ 
days  and  Fridays.  Kase- 
low's  column  was  a  feature 
for  1 4  years  of  the  old  New 
York  Herald  Tribune  and 
its  successor,  the  World 
Journal  Tribune.  Following 
the  death  of  the  latter 
newspaper,  Kaselow  held 
senior  positions  with  sev¬ 
eral  advertising  agencies. 


TO  PALM  BEACH— 
Robert  C.  Markey  has  been 
named  national  advertis¬ 
ing  manager  for  the  Palm 
Beach  Post-Times,  replac¬ 
ing  David  Beihoff,  who  has 
transferred  to  the  Cox- 
owned  Atlanta  Constitution 
and  Journal  in  a  salestrain¬ 
ing  capacity.  Markey's 
background  includes  own¬ 
ership  of  an  ad/public  re¬ 
lations  firm  in  New  York 
and  1 3  years  with  the  New 
York  Times.  Most  recently, 
he  has  been  advertising 
director  of  the  Sanford 
(Fla.)  Evening  Herald. 


William  Metzfield.  production  man¬ 
ager,  Fort  Myers  (Fla.)  News-Press — to 
director  of  production  and  public  service, 
Binghamton  (N.Y.)  Press. 

4c  He  * 

Pete  Young,  reporter  for  Moline  (Ill.) 
Dispatch,  named  city  editor  of  the 
Macon  (Ga.)  News.  Mike  Romano  of  the 
News-Journal-World  of  Oak  Park,  Ill., 
accepted  a  position  as  sportswriter.  Greg 
Lisby,  who  has  worked  on  a  Gulfport, 
Mississippi  weekly,  named  editorial  wri¬ 
ter.  His  predecessor,  Rick  Harris,  moves 
to  Macon  Telegraph  as  assistant  city 
editor. 

*  4c  9|C 

Jack  Davis — resigns  as  director  of  the 
Virginia  State  Department  of  Correc¬ 
tions  April  30.  He  formerly  was  general 
manager  of  the  Winchester  (\a.)  Evening 
Star. 

4c  4c  * 

Mrs.  Mavis  Doyle,  Vermont  state 
Capitol  reporter,  Rutland  Herald  and 
Barre-Montpelier  Times-Argus — retiring 
temporarily  for  health  reasons.  She  was 
honored  with  resolution  by  the  State 
House  of  Representatives,  citing  her  as 
“a  compassionate  woman  whose  life  has 
been  devoted  to  honest  and  sound  gov¬ 
ernment.” 
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Four  promotions  in  the  editorial  de¬ 
partment  of  the  As  bury  Park  (N.J.)  Press 
have  been  announced: 

Gary  Deckelnick — to  state  news 
editor;  Frederick  Kerr — to  suburban 
editor;  Karen  DeMasters — to  Freehold 
bureau  chief;  and  Barbara  Sanklin — to 
Asbury  Park  bureau  chief.  The  positions 
of  state  news  editor  and  suburban  editor 
are  newly  created. 

Deckelnick  joined  the  Press  in  1%5. 
He  has  been  a  bureau  chief  and  most 
recently  headed  a  special  assignment 
team  in  the  Asbury  Park  office. 

Kerr  joined  the  Press  12  years  ago  and 
has  served  as  a  bureau  chief,  copy 
editor,  and  most  recently  as  Ocean 
County  editor.  Ms.  DeMasters,  joined 
the  Press  in  1974  as  a  general  assignment 
reporter  and  two  years  later  joined  the 
special  assignment  team.  Ms.  Shanklin, 
with  the  Press  since  1973  after  being 
graduated  by  Syracuse  Univeristy  as  a 
municipal  reporter,  has  coverd  the  city 
of  Asbury  Park  since  December  1974. 

4<  4<  4c 

Don  Barnes,  business  manager  of  the 
Wewoka  (Okla.)  Daily  Times — to  general 
manager,  succeeding  Jerry  Quinn,  who 
transferred  to  Holdenville  (Okla.)  Daily 
News  as  general  manager. 


Barry  Abisch — named  managing  editor 
of  the  Norwich  (N.Y.)  Evening  Sun. 
Abisch  succeeds  Robert  Emmers,  who 
has  joined  the  Billings  (Mont.)  Gazette. 

4c  4c  4c 

Staff  changes  announced  at  the  San 
Pedro  (Calfi.)  News-Pilot  are: 

Linda  Yossick — joined  the  staff  as  a 
copy  editor  from  the  Santa  Monica 
(C^if.)  Evening  Outlook,  replacing  Ar- 
LiNE  Ubry — transferred  within  Copley 
Newspapers  to  the  Torrance  (Calif.) 
Daily  Breeze. 

Joe  Bensoua— joined  the  staff  as  a  wri¬ 
ter  in  another  transfer  from  the  Daily 
Breeze.  He  replaces  the  late  reporter 
Gayle  Palmer. 
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Bob  Considine  Award 
won  by  Robin  Wright 


The  bitter  Lebanese  war  produced  6  of 
the  winners  of  the  Overseas  Press  Club’s 
1976  awards  for  excellence  in  reporting 
and  interpretation  of  foreign  news,  in 
writing,  by  television  and  radio,  and 
photographic. 

Women  took  a  more  prominent  place 
than  in  years  before,  winning  4  of  the  15 
awards  that  will  be  presented  by  the 
O.P.C.  Monday  (April  18)  in  the 
Biltmore  Hotel. 

Two  awards  given  for  exceptional 
courage  and  initiative  went  to  women. 

Robin  Wright  of  the  Christian  Science 
Monitor  won  the  Bob  Considine  Memo¬ 
rial  Award  for  her  series  of  stories  on  the 
conflict  in  Angola  and  the  subsequent 
military  trials.  The  award  is  given  for 
best  reporting  from  abroad  in  any 
medium  requiring  exceptional  courage 
and  initiative,  and  is  accompanied  by 
$1,000  given  by  the  King  Features  Syn¬ 
dicate. 

Catherine  Leroy,  French  photog¬ 
rapher  for  Time  magazine  became  the 
first  woman  to  win  the  Robert  Capa  Gold 
Medal  for  the  best  overseas  photo¬ 
graphic  coverage  requiring  exceptional 
courage  and  enterprise. 

Miss  Leroy  won  this  year’s  honor  for 
her  dramatic  pictures  of  soldiers  and  or¬ 
dinary  people  caught  in  the  street  fight¬ 
ing  in  Beirut.  She  received  an  O.P.C. 
citation  in  1%8  for  pictures  from  Viet¬ 
nam,  where  she  traveled  at  the  age  of  21 
armed  with  a  one-way  ticket  and  a  cam¬ 
era. 

Edward  Cody,  Associated  Press  news 
editor  in  Beirut,  won  the  award  for  best 
daily  newspaper  or  wire  service  report¬ 
ing  from  abroad,  for  his  “eyewitness  ac¬ 
counts  of  savage  Christian-Moslem  fight¬ 
ing,  illuminating  analyses  of  political 
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maneuvering  behind  the  fighting,  and 
human  stories  about  14-year-old  boys 
who  sometimes  did  the  fighting.’’ 

Cody  joined  the  AP  in  1969,  after 
working  as  a  newsman  for  the  Charlotte 
Observer  in  North  Carolina,  and  has 
served  on  the  foreign  desk  since  1971. 

Flora  Lewis,  New  York  Times  Paris 
Bureau  Chief  and  European  diplomatic 
correspondent,  was  judged  best  in  daily 
newspaper  or  wire  service  interpretation 
of  foreign  affairs,  for  her  ability  “to  see 
the  continent  as  a  whole,  and  report  its 
shifting  patterns  in  comprehensible 
terms  to  an  American  audience.’’ 

Miss  Lewis  won  O.P.C.  awards  in 
previous  years  for  magazine  reporting 
and  foreign  reporting.  She  worked 
throughout  the  world  for  Associated 
Press  and  the  Washington  Post  before 
joining  the  Times,  and  is  author  of  three 
books  and  scores  of  magazine  articles. 

Mike  Lee  of  CBS  News  won  the  award 
for  best  television  spot  news  reporting 
for  his  coverage  of  the  siege  of  the  Tel 
Zataar  Palestinian  refugee  camp  in  the 
Lebanon  civil  war.  Lee  joined  the  net¬ 
work  from  its  San  Francisco  affiliate  in 
1975,  and  before  his  Lebanon  assignment 
covered  New  York  City’s  budget  crisis 
and  the  Boston  busing  controversy. 

Best  television  interpretation  of 
foreign  affairs  was  judged  to  be  “New 
World-Hard  Choices,’’  an  NBC-TV 
News  three-hour  documentary  produced 
by  Daniel  O’Connor  and  anchored  by 
John  Chancellor.  This  is  Mr.  Chancel¬ 
lor’s  third  O.P.C.  award;  he  received 
awards  for  radio  interpretation  in  1974 
and  1972.  Mr.  O’Connor  has  been  super¬ 
vising  the  production  of  documentary 
and  other  TV  specials  for  NBC  for  eight 
years. 

The  award  for  best  radio  spot  news 
from  abroad  was  shared  by  the  Radio 
News  Departments  of  ABC  and  CBS. 

ABC’s  team  of  Jerry  King,  John 
Cooley,  Bill  Blakemore  and  Charles 
Glass  won  for  their  coverage  of  the  siege 
of  the  Palestinian  refugee  camp  at  Tel 
Zataar. 

CBS  won  for  its  coverage  of  the  civil 
war,  by  Mike  Lee  reporting  from  the 
Christian  side,  and  Doug  Tennell  from 
the  Moslem. 

The  award  for  best  radio  interpretation 
of  foreign  news  went  to  CBS  News  for 
The  World  Looks  at  America,  a  30-part 
program  broadcast  over  one  weekend, 
anchored  by  Charles  Collingwood.  It  fea¬ 
tured  interviews  by  correspondents 
around  the  world  with  world  leaders, 
statesmen,  journalists,  businessmen, 
students  of  world  politics  and  foreign  af¬ 
fairs,  giving  their  views  of  America  as  it 


enters  its  third  century. 

The  award  for  best  photographic  re¬ 
porting  from  abroad  went  to  Robert  W. 
Madden  and  W.  E.  Garrett  of  National 
Geographic  for  their  vivid  color  pictures 
of  the  earthquake  in  Guatemala. 

Garrett,  a  staff  photographer  for  Na¬ 
tional  Geographic,  has  covered  assign¬ 
ments  from  Antarctica  to  the  space  pro¬ 
gram.  Garrett,  a  senior  assistant  editor, 
holds  photo  awards  from  the  National 
Press  Photographers  Association  and  the 
University  of  Syracuse. 

Newsweek  magazine  won  the  O.P.C. 
award  for  best  magazine  reporting  from 
abroad  for  its  coverage  of  the  civil  war  in 
Lebanon.  The  magazine’s  entry  con¬ 
tained  articles  by  Barry  Came,  Tony 
Clifton,  Loren  Jenkins  and  Bill  Schmidt. 

Tad  Szulc  won  the  best  magazine  in¬ 
terpretation  of  foreign  affairs  for  a  series 
of  articles  in  New  Republic  magazine 
analyzing  the  situation  in  European 
countries.  East  and  West. 

The  best  cartoon  on  foreign  affairs  was 
drawn  by  Warren  King  of  the  New  York 
Daily  News  on  the  subject  of  Arab  han¬ 
dling  of  oil  prices. 

Alfred  Zanker  of  U.S.  News  and 
World  Report  won  the  O.P.C.  prize  for 
best  business  news  reporting  from  abroad, 
and  with  it  a  $500  award  offered 
yearly  by  Bache  Halsey  Stuart  Inc.,  for 
his  articles  on  aspects  of  economic  de¬ 
velopment  in  foreign  countries. 

The  best  book  written  on  foreign  af¬ 
fairs  was  judged  to  be  “Adolph  Hitler,” 
by  John  Toland,  published  by  Double¬ 
day.  Toland  won  O.P.C.  awards  in  1970 
for  his  “The  Rising  Sun”,  and  in  1%1  for 
“But  Not  in  Shame.” 

June  Goodwin,  of  the  Christian  Sci¬ 
ence  Monitor,  won  the  Madeline  Dane 
Ross  Award  for  international  reporting 
that  demonstrates  a  concern  for  human¬ 
ity,  for  her  articles  on  racial  change  in 
South  Africa.  The  award  includes  a  $350 
honorarium. 

The  O.P.C.  judges  also  awarded  cita¬ 
tions  in  several  categories. 

For  daily  newspaper  or  wire  service 
reporting  from  abroad:  Robert  L.  Bartley 
of  the  Wall  Street  Journal  for  articles  on 
China  and  Tibet,  and  Raymond  R.  Cof¬ 
fey  of  the  Chicago  Daily  News  for  excel¬ 
lence  in  foreign  coverage. 

For  magazine  reporting  and  interpreta¬ 
tion:  James  N.  Wallace  of  U.S.  News 
and  World  Report  for  seven  reports  on 
the  Soviet  Union,  and  Allard  K.  Low- 
enstein  for  his  Saturday  Review  article 
“Spain  Without  Franco.” 

For  cartoons:  Tony  Auth  of  the 
Philadelphia  Inquirer  for  his  cartoon  on 
Chinese  rejection  of  Mme.  Mao’s  bid  for 
power. 

For  books  on  foreign  affairs:  Hedrick 
Smith  for  his  “The  Russians.” 

For  reporting  that  demonstrates  a  con¬ 
cern  for  humanity:  Ron  Kovic  for  his 
article,  “Bom  on  the  Fourth  of  July,”  in 
Playboy  magazine. 
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S.  F.  Chronicle  board 
elects  R.  T.  Thieriot 


The  Board  of  Directors  of  the  Chroni¬ 
cle  Publishing  Co.  has  elected  Richard  T. 
Thieriot  president  of  the  publishing  com¬ 
pany  and  publisher  of  the  San  Francisco 
Chronicle. 

In  succeeding  his  father,  the  late 
Charies  de  Young  Thieriot,  he  becomes 
the  fifth  publisher  in  the  1 12-year  history 
of  the  Chronicle.  Thieriot  died  last 
month  after  22  years  as  head  of  the  pub¬ 
lishing  company. 

The  board  also  elected  as  its  new 
chairman  Sheldon  G.  Cooper,  senior 
partner  in  the  law  firm  of  Cooper,  White 
and  Cooper,  which  represents  the 
Chronicle  Publishing  Co.  The  position 
formerly  was  held  by  the  late  Charles 
Thieriot. 

In  addition  to  the  Chronicle,  the  pub¬ 
lishing  company  owns  KRON-tv,  a  tele¬ 
vision  station  in  Omaha,  and  Western 
Communications,  Inc.,  which  operates 
cable  television  systems  in  six  cities. 

Thieriot,  35,  who  has  been  with  the. 
Chronicle  for  eight  years,  formerly 
served  as  associate  editor  and  also  trea¬ 
surer  of  the  publishing  company. 

A  1%3  graduate  of  Yale  University,  he 
spent  a  year  as  a  reporter  with  the  Cam¬ 


Richard  T.  Thieriot 


den  (N.J.)  Courier-Post  before  serving 
three  years  as  an  officer  in  the  Marine 
Corps. 

He  entered  Stanford  University’s 
graduate  school  of  business  in  1%7  and 
received  his  master’s  degree  two  years 
later,  when  he  joined  the  newspaper. 

• 


Borger  (Tex.)  News-Herald  has  been 
sold  to  Jim  Allison,  Jr.,  45,  publisher  of 
Plainview  (Tex.)  Daily  Herald  and  Mid¬ 
land  (Tex.)  Reporter-Telegram.  Closing 
of  the  sale  took  place  March  30.  The 
News-Herald,  founded  by  Warren  and 
Lindsay  Nunn  in  1926,  has  been  owned 
by  the  Wittenburg  family  since  1946. 

Allison  said  The  News-Herald  would 
remain  as  an  independent  newspaper, 
managed  in  Borger  to  serve  the  Panhan¬ 
dle  area  it  covers. 

“I  strongly  believe  that  a  newspaper 
should  reflect  the  goals  and  views  of  the 
community  that  it  sefves  and  should  fur¬ 
nish  a  complete,  unbiased  news  report  of 
its  citizens  daily,”  he  said. 

Allison  is  active  in  politics,  having 
managed  George  Bush’s  successful  Con¬ 
gressional  campaign  in  Houston  in  1966 
and  served  as  deputy  chairman  of  the 
Republican  National  Conunittee  in  1%9 
and  1970. 


Allison  buys  third 
daily  in  Texas 


With  Harris  you^re  got  it  mcNl^ 

boHivroys* 


We’re  talking  about  our 
double-ender  press,  which 
means  you  can  run  two 
completely  independent  jobs 
at  different  speeds  on  the  same 
press  at  the  same  time. 

With  roll  stands  and  a  folder 
at  both  ends  of  a  6-unit  to  a 
10-unit  press,  your  paging 
options  are  almost  as  varied  as 
your  imagination. 

For  example,  while  you’re 
running  a  newspaper  off  of  one 


end,  you  could  be  running  a 
spot-color  commercial  piece 
off  the  other. 

Of  course,  on  heavy  paging 
days,  all  webs  can  run  into  a 
single  folder.  And  changeover 
just  takes  a  couple  of  minutes. 

At  Harris,  we  call  this  full 
flexibility.  And  it’s  available 
with  our  V-1SA  and  V-25  tubular 
and  our  N-845  semi-cylindrical 
single-width  presses.  Each  is 
designed  to  meet  specific 


production  speed  and  paging 
requirements. 

For  full  details,  write  Harris 
Corporation,  Web  Press 
Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 


HARRIS 
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Tucker  elected  president  College  group 

and  general  manager  of  FPC  must  hold 


John  A.  Tucker  has  been  named  presi¬ 
dent  and  general  manager  of  Florida  Pub¬ 
lishing  Co.  He  succeeds  Robert  R. 
Feagin,  who  retired  last  week. 

The  announcement  was  made  by  J.J. 
Daniel,  FPC  publisher.  Tucker  was 
elected  by  the  company’s  board  of  direc¬ 
tors. 

Tucker,  47,  is  the  ninth  president  of 
the  company  which  publishes  the 
Florida  Times-Union,  Jacksonville  Jour¬ 
nal,  St.  Augustine  Record,  the  Halifax 
Reporter  at  Ormond  Beach,  the 
Courier-Journal  at  Crescent  City  and 
Flagler  Tribune  at  Bunnell. 

A  native  of  Fort  Pierce,  Tucker  is  a 
graduate  of  the  University  of  Florida.  He 
worked  with  southern  Bell  for  nine 
years.  He  managed  the  telephone  opera¬ 
tion  in  Orlando  and  came  to  Jacksonville 
as  district  manager. 

Tucker  joined  FPC  in  1965  as  director 
of  business  development  and  later  be¬ 
came  vicepresident. 

He  has  headed  m.any  local  organiza¬ 
tions  and  served  as  the  first  chairman  of 
the  Greater  Jacksonville  Open  golf  tour¬ 
nament. 

He  was  presented  the  Jacksonville 
Junior  Chamber  of  Commerce’s  Distin¬ 
guished  Service  Award  in  1964.  That 
same  year  he  was  designated  by  the 
Chamber  of  Commerce  as  one  of  the 
Outstanding  Young  Men  of  America. 

Tucker  is  a  member  of  the  board  of 
directors  of  the  Florida  Press  Associa¬ 
tion  and  is  a  vicepresident  of  the  Gator 
Bowl  Association  of  Jacksonville.  He  is  a 
member  of  the  boards  of  the  Mental 
Health  Association  and  of  Memorial 
Hospital. 

He  is  a  past  captain  of  the  Jacksonville 
Quarterback  Club  and  past  president  of 
Junior  Achievement  of  Jacksonville,  Inc. 
He  has  been  an  active  worker  with  the 
North  Florida  Council  of  the  Boy  Scouts 
of  America,  the  Boy’s  Club  of  Jackson¬ 
ville,  the  Sales  and  Marketing  Execu¬ 
tives,  the  United  Way,  and  the  Jackson¬ 
ville  Chamber  of  Commerce  and  its 
Committee  of  100.  He  has  served  as  a 
vicechairman  for  the  cancer  crusade 
here,  and  as  chairman  of  solicitations  for 
educational  television.  He  is  a  former  di¬ 
rector  of  the  Northeast  Florida  Heart 
Association.  He  is  a  Rotarian. 

Feagin  had  been  president  of  the  com¬ 
pany  since  1966,  when  he  succeeded 
Robert  C.  Millar.  The  first  president  was 
Col.  J.J.  Daniel,  the  grandfather  of  the 
present  publisher.  A.W.  Cockrell  suc¬ 
ceeded  to  the  position  at  Daniel’s  death 
in  1888  and  held  it  until  18%.  He  was 
followed  by  A.G.  Hamlin  (1897),  George 
Wilson  (1897-1908),  Willis  M.  Ball 
(1908-1943)  and  Jesse  M.  Elliott  (1943- 
48). 
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Ad  department 
puts  out  shopper 

Riverside  (Calif.)  Press-Enterprise 
published  the  first  issue  of  its  saturation 
shopper — Riverside  County  Ad¬ 
vantage — on  April  6.  The  paper  is  distri¬ 
buted  without  charge  to  40,500  homes 
that  are  not  subscribers  to  the  Press- 
Enterprise.  All  ads,  news,  features,  and 
photos  are  reprinted  from  the  Press- 
Enterprise.  The  paper  is  distributed  to  5 
zones,  and  is  under  the  direction  of  the 
ad  department. 

• 

Copyright  for  ads 

The  new  Copyright  Act,  which  goes 
into  effect  January  1,  1978,  will  require 
newspaper  ads  to  carry  their  own 
copyright  notices  in  order  to  be  pro¬ 
tected  against  plagiarism.  Ordinarily  a 
single  notice  of  copyright  in  an  issue  of 
a  newspaper  protects  the  entire  context, 
but  that  rule  will  not  apply  now  to  ads. 
For  further  information  on  copyrights, 
write  to  Copyright  Office,  Washington, 
D.C. 

Agency  pr  exec 

Tom  Reno  has  been  appointed  director 
of  public  relations  for  Sher,  Jones  & 
Litman  Inc..  Kansas  City  ad  agency. 
Reno  served  as  sports  editor  of  St. 
Joseph  (Mo.)  Gazette  for  8  years  and  for 
five  years  was  director  of  public  relations 
for  the  National  Association  of  Intercol¬ 
legiate  Athletics  in  Kansas  City.  He  was 
also  director  of  public  relations  for  the 
Chamber  of  Commerce  where  he  edited 
the  Kansas  Citian  magazine. 


open  meetings 

The  Arkansas  Supreme  Court  has 
ruled  unanimously  that  private  organiza¬ 
tions  that  are  supported  entirely  or  in 
part  by  public  funds  are  subject  to  the 
state  Freedom  of  Information  law  and 
their  meetings  must  be  open  as  provided 
by  law. 

The  case  was  the  first  to  reach  the 
Supreme  Court  on  application  of  the  10- 
year-old  law  to  private  groups.  It  upheld 
a  ruling  by  Judge  Gerald  Pearson  in 
Craighead  County  Circuit  Court  that  the 
Arkansas  Committee  of  the  North  Cen¬ 
tral  Association  of  Colleges  and  Schools 
was  subject  to  the  law. 

The  committee  met  in  May  1976  in  Lit¬ 
tle  Rock  with  a  quorum  of  the  Jonesboro, 
Ark.,  School  District  Board  to  discuss 
possible  accreditation  problems  at 
Jonesboro  High  School.  Michael  R. 
Overall,  a  reporter  for  the  Jonesboro 
Sun,  attempted  to  cover  the  meeting  but 
was  expelled  at  the  request  of  the  com¬ 
mittee.  The  newspaper  sued. 

Judge  Pearson  ruled  the  meeting  vio¬ 
lated  the  state  law  pertaining  to  open 
meetings.  His  opinion  broadly  held  that 
the  law  covered  the  Arkansas  Committee 
of  NCA.  The  NCA  and  its  Arkansas 
committee  appealed. 

The  organization  is  a  voluntary  associ¬ 
ation  of  colleges  and  secondary  schools 
with  more  than  5,000  members  in  19 
states  and  is  registered  in  Arkansas.  An¬ 
nual  dues  for  its  members  schools,  in¬ 
cluding  200  in  Arkansas,  range  from  $75 
to  $125  and  come  from  public  funds. 

But  the  NCA  argued  in  its  appeal  that 
since  it  was  a  private,  nonprofit  organi¬ 
zation,  not  authorized  or  created  by  state 
statute,  and  with  no  official  status  in  Ar¬ 
kansas,  it  did  not  come  under  the  Free¬ 
dom  of  Information  act. 

“We  cannot  agree,’’  said  the  Supreme 
Court  in  its  opinion  by  Associate  Justice 
Frank  Holt.  “It  is  well  settled  that  the 
Freedom  of  Information  Act  was  enacted 
wholly  in  the  public  interest  and  is  to  be 
liberally  interpreted  to  achieve  its  pur¬ 
pose.” 

The  law  provides  that  only  certain  per¬ 
sonnel  matters  may  be  discussed  in  pri¬ 
vate  by  the  governing  bodies  of  public 
agencies. 

Holt  further  stated  that  if  the  legisla¬ 
ture  had  intended  to  exempt  private  or¬ 
ganizations  supported  in  whole  or  in  part 
by  public  funds  from  the  law,  “it  could 
have  easily  made  an  exception.” 


“Those  who  expect  to  reap  the  bles¬ 
sings  of  freedom  must  undergo  the 
fatigue  of  supporting  it.” 

— Thomas  Paine 
EDITOR  &  PUBLISHER  for  April  16.  1977 


44  dailies  converted 
to  offset  in  1976 


Nuclear  energy  series 
captures  top  award 

Los  Angeles  Times  science  writer 
George  F.  Alexander  has  captured  the 
$500  first  prize  in  the  1976  Engineering 
Journalism  Awards  competition  spon¬ 
sored  by  the  National  Society  of  Profes¬ 
sional  Engineers,  the  72,000-member 
NSPE  announced  here  today. 

Alexander  was  selected  for  a  series  of 
articles  which  focused  on  economic  and 
safety  aspects  of  nuclear  energy.  The 
series,  which  appeared  last  spring,  per¬ 
tained  to  the  controversial  “Proposition 
15”  initiative  on  the  California  primary 
ballot,  which  would  have  restricted  the 
development  of  nuclear  power  in  the 
state  but  which  voters  rejected  by  a 
2-to-l  margin. 

Second  prize  of  $300  went  to  Richard 
D.  Ralls  of  the  Kansas  City  (Mo.)  Times 
for  his  five-part  series  last  April  on  the 
U.S.  Army  Corps  of  Engineers,  titled 
“The  Corps;  Builders  or  Destroyers?” 
Polly  Lane,  real  estate  editor  of  the  Seat¬ 
tle  Times,  took  home  the  $200  third  prize 
for  articles  on  a  variety  of  local 
construction-related  issues. 

Alexander’s  prize-winning  reporting 
gave  Times  readers  a  look  at  the 
technological  considerations  of  Proposi¬ 
tion  15,  dealing  with  such  specific  issues 
as  nuclear  plants’  vulnerability  to  ter¬ 
rorism,  the  reliability  of  backup  safety 
devices  to  prevent  dangerous  accidents 
and  the  adequacy  of  protection  from 
earthquakes. 

Typical  of  Alexander’s  approach  was  a 
well-documented,  4000-word  page  1  arti¬ 
cle  appearing  April  9,  headlined  “A- 
Plants:  What  Are  Odds  for  Disaster?” 
Alexander  presented  the  basic  safety 
questions,  described  the  multiple,  re¬ 
dundant  safety  systems  designed  into 
nuclear  plants,  discussed  the  odds  and 
possible  consequences  of  total  failure  of 
the  safety  systems — and  left  readers  to 
form  their  own  answer  to  the  question, 
as  phrased  by  one  interview  subject: 
“Are  the  gains  (promised  by  nuclear 
energy)  worth  that  small  risk?” 

More  than  40  stories  from  newspapers 
and  magazines  around  the  country  were 
submitted  for  the  NSPE  competition,  the 
largest  number  of  nominations  ever. 
Honorable  mention  recognition  went  to: 

— Justin  Roberts  of  the  Contra  Costa 
(Calif.)  Times  for  a  series  of  articles  on 
nuclear  reactors.  Roberts  was  first  place 
winner  of  NSPE’s  1973  journalism  com¬ 
petition; 

— Don  Ole  son  of  the  Milwaukee  Jour¬ 
nal,  for  “Milwaukee’s  Miners,  Muckers 
&  Mules,”  which  appeared  in  Insight, 
the  Journal’s  Sunday  Magazine,  on  Oc¬ 
tober  17;  and 

— Jerry  Gilliland  and  Rod  Gramer  of 
the  Idaho  Statesman  for  their  coverage 
of  the  Teton  Dam  collapse. 
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During  the  year  1976  a  total  of  1,217 
U.S.  daily  newspapers  were  printed  by 
the  offset  process.  This  figure  represents 
68.4%  of  the  total  1 ,779  daily  newspapers 
counted  in  1976  by  the  ANPA/Research 
Institute. 

The  breakdown  of  the  1 ,779  dailies  re¬ 
veals  358  morning  and  1,439  evening 
with  all-day  newspapers  counted  in  both 
the  morning  and  evening  totals  but  only 
once  in  the  total  number  of  newspapers. 

The  combined  circulation  of  the  1,217 
offset  dailies  was  approximately 
18,251,376.  The  combined  circulation  of 
the  total  1 ,779  dailies  was  approximately 
61.3  million  newspapers  in  1976.  The  cir¬ 
culation  of  offset  papers  represented 
29.8%  of  the  total  daily  circulation. 

In  Canada  during  1976  there  were  117 
daily  newspapers  with  68  papers,  or 
58.1%  of  the  total,  printed  by  offset.  The 
combined  daily  circulation  of  the  Cana¬ 
dian  newspapers  was  approximately 
4,994,862,  in  1976  with  almost  1,225,821 
or  24.5%  printed  by  offset. 

In  1976,  44  newspapers  in  the  U.S. 
converted  to  offset,  or  an  offset  growth 
rate  of  3.8  percent.  In  Canada  19  papers 


converted  to  offset  in  1976. 

The  state  of  Texas,  with  83,  has  more 
offset  daily  newspapers  than  any  other 
state.  California  (72  offset  dailies)  is 
number  two  in  offset  papers. 

The  1779  daily  newspapers  counted  by 
the  ANAP/RI  for  1976  includes  college, 
business,  financial,  and  foreign  language 
papers.  In  past  years  the  RI  has  counted 
the  aforesaid  papers  in  their  offset  count 
but  not  in  the  total  daily  newspaper 
count. 

• 

New  Jersey  pushes 
licenses  for  press 

New  Jersey  Racing  Commission  is  try¬ 
ing  to  enforce  a  1976  rule  that  all  mem¬ 
bers  of  the  working  press  be  required  to 
be  licensed. 

The  ruling,  which  is  almost  a  year  old, 
is  being  implemented  for  the  first  time. 

Several  of  the  newspaper  regulars  in 
the  press  box  say  their  papers  view  this 
type  of  licensing  as  a  violation  of  the  First 
Amendment. 


PRESS  INSTALLERS 


HONORED  REALISTIC 
QUOTES  ON 
COMPLETE  PLANT 
INSTALLATIONS 

Pressrooms  &  mailrooms . . . 
Electrical  &  Mechanical 

★  PRESS  ERECTING 


gaiisfUl 
across  tiic  mriotili 


★  CONSULTING 

Our  Customers  tell  it  best.. 


Masthead's  installation  was  quality 
installation.  We  were  very  satisfied." 

Phil  Gillespie 

T renton  Times 

Trenton,  N.J. 

■  Masthead's  installation  at  our  plant 
was  superior.  The  work  was  efficient, 
fast,  complete,  and  there  were  no  ex¬ 
tra  charges  over  the  original  contract 
price.  Q  yy  McCall  Hollywood  (Florida) 
Publisher  Sun  Tattler 

■  Masthead  did  a  splendid  job  installing 
our  new  offset  press" 

Willis  Hodgeman 

Galesburg  Register  Mail 
Galesburg,  Illinois 

We  feel  we  got  a  super  Cosmo  instal¬ 
lation  by  Masthead’ 

Shirley  Winterroth 

Daily  Pantagraph 

Bloomington,  Illinois 

Ul 

TELEPHONE 
_  (505)842-1357 

EE=  P  0.  Box  1952 

Albuquerque,  New  Mexico 
87103 

^asthead  ^ 

1 
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1977 

February 

linage 

Tlw  following  linogo  tobulotions  ho«o  boon  compilod  bg  Modio  Rocords, 
Inc.  ior  tbo  oidusivo  pubtcotion  el  Editor  t  Pubtihor.  Iboy  moy  not  bo 
roprintod  or  pobtihod  in  ony  form  wHbout  tbo  oipbcit  pomiiuioo  iron 
Modio  Rocordi,  Inc.  NOTE:  Nowspoport  morbod  wHh  codo  bolow  includo 


odvortising  in  hrodo  or  Fomily  WooUy,  opproiimoto  Knogo  os  iollowt: 
‘Pomdo— 62,752  tFomily  Wooldy— 62,417 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

ABERDEEN,  S.D. 

Amoricon  Nowi-o  .  565,681  26,712  495,910  44452 

tAmoricon  Nows-5  .  308467  4,752  325,240  18,192 

Gnnd  Total  .  874,248  31464  821,150  62444 

AKRON,  OHIO 

Boocon  Joumol-o  .  1,952493  40,016  2,164402  31,840 

•Boocon  Joumol-S  .  1463458  39460  1  471,194  25,152 

Grand  Total  .  3416,151  79476  3  435,796  56,992 

NOTE:  Boocon  Journol<o  ond  5  chongod  (ram  night  to  cix-column  Juno  2, 
1975. 

ATLANTA,  GA. 

ConstitiitiooHn  .  2466,189  9,120  2,767,115 

Joumol-o  .  2,913,091  181475  2,948,143  130487 

Journol  t  Conititution-S  .  1473,494  40,704  1,932474  _ 

Grand  Total  .  6452,774  231,699  7447432  130487 


NOTE:  Conctitution-ffl  ond  Joumol-o  bora  o  combinod  Sot.  odition;  tbo 
linogo  is  only  shown  in  tbo  Joumol-o. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

CHICAGO,  (U. 

Net*  Two  Llotings 

Tribuno-m  .  2400,141  2422409  2,882,711  1,498,165 

Tribuno-S  .  1,926462  716407  2446,945  652448 

Nows-o  .  1454,775  333468  1480482  296,978 

Sun  Timot-m  .  2,282452  363,192  2,443,485  175430 

•5un  rimos-S  .  975,105  435442  1,157447  487402 

Grand  Total  .  9,139435  3471,718  10,111470  3,110,723 

NOTE:  Tribuno-m  and  5  chongod  (ram  night  to  nim-column  July  1,  1975. 
NOTE:  Tribuno  figuras  obow  roHoct  convortad  night  column  moosura- 
monts. 

Tribuno-m  .  2431,103  2478,154  3,140436  1452,708 

Tribuno-5  .  2439,910  759417  2,168,093  695400 

Nows-o  .  1454,775  333468  1,580482  296,978 

Sun  Timos-m  .  2,2S2,SS2  363,192  2443,485  175430 

Sun  Timos-S  .  975,105  435442  1,157447  487402 

Grmd  Total  .  9483,445  3,970,173  10,490443  340*418 

NOTE:  Tribuno-m  ond  S  chongod  from  night  to  nino-column  July  1,  1975. 
NOTE:  TrAuno-o  figuras  ohora  rofloct  octuol  nino  column  moosuromonts. 
CINCINNATI,  OHIO 

Enguirar-m  .  2488451  2,467,630 

Enguiror-S  .  1478429  1,737,462 

Post-o  .  1,8n!^  137,926  2,005,932  49488 

Grand  Total  .  5444462  137,926  6411,024  49,288 

NOTE:  Post-o  offoctivo  Juno  2, 1975  ond  Enguirar-m  and  S  offocthro  Juno 
3,  1975,  chongod  from  night  to  nino-colufnn. 

CLEVELAND,  OHIO 

Plain  Doolor-m  .  2454,739  188,492  2,450483  206477 

Plain  Doolor-S  .  1484466  50,459  1493,121  37,125 

Prass-o  .  1,768488  348,149  1,828,940  249,941 

Grand  Total  .  5,907,993  587,100  5,972,424  493,743 

NOTE:  Efioctivo  Sopt.  1,  1975,  tho  Plain  Doolor-m  and  S  chongod  from 

night  to  nino-column.  Prass-o  chongod  from  night  to  nino-column. 
COLUAABUS,  GA. 

Enguirar  (Sou  Noto)  ....  1,014429  33427  1438486  40,172 

•udgor  Enguirar.5  ....  478459  2405  609407  _ 

Grand  Total  .  1,493,088  36,132  1,647493  40,172 

NOTE:  Enguirar-m  and  Lodgor-o  sold  in  combinotion;  linogo  of  ono  odition, 
Enguirar-m  is  shoum. 


BALTIAAORE, 

PAD. 

*Mews  Americon-S  . 

. . . .  620416 

97,752  783493 

60472 

News  Amtricon^ 

. . . .  997498 

57440  1423,927 

14400 

Sun-m  . 

....  1,419,709 

26408  1,282407 

31,920 

Sun-e  . 

....  1418414 

26,352  1410,749 

75,952 

Sun-S  . 

....  1,923,161 

9424  2,216488 

Grand  Total  . . . . 

....  6479.498 

217,176  6,917464 

182,944 

NOTE:  Sun-m,  o  ond  S  chongod  from  on  night  to  o  nino-column  width  Sopt. 
6, 1976;  Nows  Amorkon-o  and  S  chong^  from  on  night  to  o  nino-column 
width  Oct.  25,  1976. 

BERGEN  COUNTY,  NJ. 


Rocord-o  .  1,849454  262419  1,714408  181,640 

•Rocord-S  .  1,174498  217,136  1  424428  305,736 

Grand  Total  .  3,023452  479,755  2,938436  487476 


NOTE:  Rocord-o  pubhshod  5  doys  o  umok  only. 

NOTE:  Rocord-o  ond  S  chongod  from  night  to  nino-column  width  Jon.  1, 
1977. 


BIPIGHAMTON,  N.Y. 

Pross-o  .  1406400  1418,954 

•Prass-S  .  530,964  597,973 


Grand  Total  .  1,837,464  1,916,927 


NOTE:  Prass-oS  chongod  from  night  to  nino-column  Mor.  29,  1976. 


COLUAABUS,  OHIO 

Dispotch-o  .  2,108,468  61490  2,409,334  62442 

Dispotch-S  .  1468,060  33,984  1,995,101 

Citian  Joumol-m  .  944,916  853,471 

Grand  Total  .  4,621,444  95474  5457,906  62,242 

NOTE:  Dispotch-o  ond  S  and  Citian  Joumol-m  chongod  from  night  to 
nino-column  Jon.  13,  1976. 

DALLAS,  TEJCAS 

Nows-m  .  3,189475  259434  3,139468  196,108 

Nows-5  .  1428,494  70,300  1451470  21,791 

rimos  HoraU-o  .  2,935439  109,552  2,762,157  93416 

•Timos  Horald-S  .  1,348435  33408  1,632,533  33412 

Grand  Total  .  8401,643  472,794  9,085428  345427 

NOTE:  Nows-m  and  S  chongod  (ram  night  to  nino-column  Doc.  29,  1975. 
Timos  Horold-o  ond  S  chongod  from  night  to  nino-column  Doc.  29, 1975. 
DAYTON,  OHIO 

Joumol  Horald-m  .  1,729,765  111,842  1,799,990  94430 

Nows-o  .  1414439  99496  1,847462  100450 

*Nows-S  .  742446  _ 934,661  _ 

Grand  Total  .  4486,750  211,138  4  481,913  194,580 


NOTE:  Joumol  Horald-m  ond  Nows-o  ond  S  chongod  from  night  to  nino- 
column  Oct.  6,  1975. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

DENVER,  COLO. 

Rocky  Mt.  Nows-m  .  2,997402  2,861,888 

‘Rocky  Mt.  Nowt-5  ....  771476  792,971 

PPst-o  .  2,555419  113,191  2,600485  127,176 

P*tt.S  .  1488457  1432,777  _ 

Grand  Total  .  7,913,454  113,191  8,087,921  127,176 

NOTE:  Post-o  and  S  chongod  from  night  to  nino-column  Oct.  6,  1975. 
DHROIT,  AAICH. 

Not*  Two  Lfitings 

Fra*  Prass-m  .  1491,293  205,303  1  497,158  162,840 

‘Fra*  Prass-S  .  651,182  265,835  727,394  122430 

Nows-o  .  2,184,729  389401  2,072,374  396,954 

N*ws-S  .  1448,287  212,163  1,447,874  234,967 

Grand  Total  .  5,875,491  1,072402  5444,800  917491 

NOTE:  Nows-o  ond  S  chongod  from  oight  to  nino-column  Doc.  29,  1975. 
NOTE:  Nows  figuras  obovo  rafloct  convortod  oight  column  moosuromonts. 

Fra*  Pr*ss-m  .  1491,293  205403  1497,158  162440 

‘Fra*  Prass-5  .  651,182  265,835  727494  122430 

Nows-o  .  2467,736  414,469  2,264432  429,654 

Nows-5  .  1,421,758  217,465  1  429,810  245,916 

Grand  Total  .  6,131,969  1,103,072  6,118494  960,940 

NOTE:  Nours-o  ond  S  chongod  from  oight  to  nino-column  Doc.  29,  1975. 
NOTE:  Nows  figuras  obovo  rafloct  octuol  nino  column  moosuromonts. 

DULUTH,  AAINN. 

Horold-*  .  705441  751,936 

N*wsTribuM-m  .  737,127  783,061 

Nows  Tribuno-5  .  523,486  16,904  696,223 

Grand  Total  .  1,965,854  16,904  2,231,220 

NOTE:  HoraM-o  publishod  5  doys  o  wook  only. 

NOTE:  Nows  Tribuno-m  ond  S  ond  HoraU-o  chongod  from  oight  to  sii- 
column  Moy  5,  1975. 


ERIE,  PA. 

Timos  (5*0  Not*)  .  1,135,136  1  425.123 

‘Timos  Nows-S  .  626,154  842,815 

Grand  Total  .  1,761490  2467,938 


NOTE:  Tunos-o  ond  Nows-m  aid  in  combinotion;  (nog*  of  on*  odition 
Timos-o  is  shown. 


FORT  LAUDERDAU,  FLA. 

Nows-o  .  3,280414  181,372  3480,704  187,930 

‘N*ws-S  .  1416,433  1,735484 

Nows-sot .  1443478  1,136,057  _ 

Grand  Total  .  6,140425  181,372  6,152,645  187,930 

NOTE:  Nows-o  pubfishod  5  days  o  wook  only;  Nows-o,  S  ond  Sot.  chongod 
from  oight  to  six-column  Moy  12,  197S. 


GARY,  IND. 


Post  Tribuno-0  .... 
tPost  Tribuno-$  . . . 

....  1,351,^9 
. . . .  756,258 

153499  1442,548 
818,057 

160406 

Grand  Totol  . . . . 

....  2,108497 

153499  2,160405 

160406 

NOTE:  Post  Tribuno  it  o  nino  column  formot  ond  it  moosurad  occordingly. 

GRAND  FORKS,  N.D. 

Horold-o  . 

....  681460 

10,848  592,136 

tHondd-S  . 

....  363477 

17,716  368,399 

Grond  Total  . . . . 

....  1445437 

28464  960,535 

HARTFORD,  CONN. 

Couront-m  . 

....  2,384,346 

76,730  2,171421 

*Courant-S  . 

....  1471,690 

200,320  1  437,096 

357,848 

Timot-o  . 

673,793 

27,409 

Timot-$  . 

286,040 

35465 

Grand  Totol  . . . 

.  34S6,036 

277450  4,468,250 

420422 

NOTE:  Timosra  ond  S  discontinuod  pubKcotion  Oct.  20,  1976. 

BOCA  RATON,  FLA. 

Nows-o  .  640,594  667436 

tNows-S  .  459,701  338404 

Grand  Total  .  1,100,295  1  405,940 

NOTE:  Nows-o  pubhshod  5  doys  o  wook  only. 

BOSTON,  AAASS. 

Harold  Amorkon-m  ....  1457451  15453  967,049 

Horold  Am*ricon-S  .  664,365  194433  764,997  276494 

Glob*-*  .  1,395424  21400  1486438 

Globo-m  .  1,760435  21,600  1,758420 

‘Gl*b*-S  .  1,799436  236432  2,099425  206460 

Grand  Total  .  6476411  489,818  6,975,729  483,254 


N01E:  Globo-o  pubhshod  5  doys  o  wook  only. 

NOTE:  Horold  Amoricon-m  ond  S  chongod  from  oight  to  o  nino-column 
width  Oct.  8,  1976.  Glabo  offocthro  Fob.  27,  1977. 


BOULDER,  COLO. 

Comoro-*  .  1,183447  8,832  1,146,761  17472 

Comora-S  .  542,409  _ 466486  _ 

Grand  Total  .  1,726456  8432  1,613447  174n 

BRADENTON,  FLA. 

Horeld-o  .  959496  674470 

tHorald-S  .  516,724  387,853 

Grand  Total  .  1,476,420  1,062,223 

BUFFALO,  N.Y. 

Courior  Exprass-m  .  550414  19412  656,674  16461 

‘Courior  Exprass-S  .  815441  26.928  1,097410  9,600 

Nows-o  .  1443,685  88,128  2,232,097  86,240 

Grand  Total  .  3409440  134,368  3,985,981  112,101 

BURLINGTON,  VT. 

Fra*  Prass-m  .  1461452  8,400 

Fi»*  Prass-S  .  208,056  _ 

Grand  Total  .  1,469408  8,400 

NOTE:  Not  moosurad  by  Modio  Rocords  in  1976;  Fra*  Prass-m  ond  5 
chongod  from  oight  to  six-column  width  Nov.  1976. 

OUMDEN,  NJ. 

Courior  Post-*  .  2,438,293  43452  2,189,959  88412 

N01E:  Courior  Psst-o  changed  from  oight  to  six-column  width  Doc.  1, 1975. 

CHARLOTTE,  N.C. 

Nows-o  .  1455437  6,000  1,402,409  70460 

Obarv*r-m  .  1416,930  44432  1  429,403  63,649 

‘Obsorvor-S  .  827473  147456  832425  108436 

Grand  Total  .  3,699,740  198488  3,864437  242,445 


NOTE:  0bs*rv*r-m  and  5  ond  Nows-o  chongod  from  oight  to  six-column 
Juno  2,  1975. 


Ad  Revenue  Trends 
February  1977 

A  suinmary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 

1977  1976  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 


February  . . 

,  $213,961 

208,735 

+  5,226 

+  2.5 

First  Two  Months 

439,286 

407,030 

+32,256 

+  7.9 

Department  Stores 
(Included  in  Retail) 

February  . 

53,530 

53,340 

+  190 

+  0.4 

Fii^t  Two  Months 

106,632 

101,404 

+  5,228 

+  5.2 

(^neral 

February  . 

55,865 

53,575 

+  2,290 

+  4.3 

Fii^t  Two  Months 

117,270 

106,178 

+11,092 

+  10.4 

Automotive 

February  . 

12,123 

9,168 

+  2,955 

+32.2 

First  Two  Months 

24,218 

18,576 

+  5,642 

+30.4 

Financial 

Febiniary  . 

9,346 

9,387 

41 

-  0.4 

First  Two  Months 

23,027 

23,874 

-  847 

-  3.5 

Classified 

February  . 

.  101,853 

100,905 

+  945 

+  0.9 

First  Two  Months 

218,682 

194,733 

+23,949 

+12.3 

Total  Advertising 

February  . 

.  393,148 

381,773 

+  11,375 

+  3.0 

First  Two  Months 

822,483 

750,391 

+  72,092 

+  9.6 

26 
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1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


HOPIOlULU,  HAWAII 


AAwrIiwr-ni  .  2^7^64  2,428^ 

Star  BulUtin-*  .  2431A16  2/401^3 

'Star  BvHtlin  t 

Adwrtiwr-S  .  M79^79  U07^7 

Grand  Total  .  S,908JS9  6XI36J04 

NOTE:  Adnrtiwr-in,  Star  Nulotin-o  ond  Star  8u8tliii  and  Advar4iwr-S 
choftaod  Iran  ai^t  ta  nma-calumn  widtii  May  3,  1976. 

HOUSTON,  TiXAS 

Chraflicla.a  .  4223,943  314282  3229262  409291 

Chroniclo-S  .  2,169213  194244  2,198,428  212236 

Post-m  .  3295269  267237  3240235  312258 

'Pasl-5  .  1212212  125224  1,597230  104,304 

Grand  Total  .  11201237  902,787  10265255  1239289 


NOTE:  Qironicln.a  ond  S  ond  POtt-m  and  S  chongod  iram  oiglit  ta 
nina-column  July  I,  1975. 


HUNTINGTON,  W.  VA. 

Hamid  Onpotch-m  .  858212  47280 

Admrli»r-n  .  746274  56,848 

tHnrald  Divatcli-5  ....  391,134  35,928 

Grand  Total  .  1,995,920  140,456 

NOTE:  Not  ntaoiurad  by  Mtdio  Rncoids  in  1976. 


OMANOO,  PIA. 

Sontinol  Star-d  .  2269230  484,909  2247245  482257 

'Snnlnial  Star-S  .  1202289  141234  1,129,118  196,916 

Grand  Total  .  3,071,919  626,143  3276263  679,473 

PASADENA.  CAUF. 

StarNowi-d  .  878264  223270  875,146  154,718 

'Star  Nowt-S  .  3S8205  13,983  428210  14293 

Grand  Total  .  1237,169  237253  1203,656  169211 

PASSAIC,  NJ. 

Horald  No«.o  .  1294266  206,798  1,150,926  148,106 

NOTE:  Horald  Nows-o  chongod  from  oighl  ta  nmo-column  widlh  Oct.  6, 
1976. 

PATERSON,  NJ. 

NowiJ  .  987,427  33272  909,059  24284 

PINSACOIA,  PUL 

Journol-in  . 1282208  229236 

tNows  Joumol-S  .  713235  5,917 

N0WS.0  .  788211  6200 

Grand  Total  .  3284254  241253 


NOTE:  Not  nwowrod  by  Modio  Rocords  in  1976;  Joornol-m,  Nowsra  ond 
Nows  Joutnol-S  chongod  Irani  night  ta  nino-coluinn  width  Juno  1, 1976. 


LANSING,  MICH. 

Stato  Journa|.o  .  1238284  52,432 

tStata  Joumol-S  .  828239  8288 

Grand  Total  .  2,467,723  60,720 

NOTE:  Not  moosurod  by  MoAo  Rocords  in  1976. 

LEXINGTON,  KY. 

Horald  (Son  Nota)  .  1,497203  99,600  1  249,446 

'Horald  Uodor-S  .  909,301  1S200  901,139 

Grand  Total  .  2206,904  114,800  2250285 


NOTE:  Horald-m  ond  Loodor-o  sold  in  combination;  Unogo  ol  ono  edition 
Horald-m  is  shown. 

NOTE:  Hnrald-ffl,  Loodor-o  and  Horald  loador-5  chongod  Iram  night  to 
nmo-column  Sopt.  20,  1976. 


LITTLE  ROCK,  ARK. 


AHunsos  Gaz«tt«’fn  . . . , 

1,343247 

1,234279 

*Arlnnsot  GomH«*S  . . , 

663,019 

748277 

Arkonsos  D«niQcrol-«  . . . 

532,789 

571216 

fArkofisos  D«mocrot-S  . 

367,746 

407,933 

Graml  Totol  . 

2,906201 

2,962205 

LONG  BEACH, 

CALIF. 

IfidopondoAt  ($00  Noto)  . 

.  1,907,091 

590,760  1  256272 

460,951 

*lAdopondont  Pross 

Tolo9rom-S  . 

.  682,269 

32,320  786250 

21,160 

Grond  Totol  . 

.  2289260 

623280  2,643,022 

482,111 

NOTE:  Indopondont-m  ond  Pioss  Tolngram-o  sold  in  combinotion;  tnogo  ol 
ono  oditbn  Indopondont-m  is  shown. 


LOfdG  ISLAND,  N.Y. 


Nowsdoy-o  . 

Nowsdoy-S  . 

1,922,887 

800,440 

534,484  1,934221 
410,870  776,729 

616286 

482,787 

Grond  Total  . 

2,723227 

945254  2,711250 

1299273 

LOS  APIGELES 

,  CALIF. 

Timos-m  . 

4248272 

1,759,961  3,947,379 

1,735,128 

Timos-S  . 

2,203,842 

943,786  2,446200 

934233 

Horold  Exominor-o  . 

589,210 

694,334 

Horold  Exominor-S  . 

169296 

245,963 

Grond  Totol  . 

7,211220 

2,703,747  7234,076 

2,669,761 

Ttlogroph  (Soo  Noto)  . . . 

MACON, 

910273 

GA. 

960204 

1243 

*Tol^ropk  A  Nows-S 

626215 

707275 

M 

(mnd  Totol  . . 

.  1236,788 

1,668,279 

1,691 

NOTE:  Tolooroph-m  ond  Nows-o  sold  m  combinotion;  Knooo  of  ono  oditbn 

Tolo^ropb-m  b  shown. 

AAANCHESnRp  NoH. 

Unbn  Loodor-d  . 

.  990,915 

1255232 

fNow  Hompshiro  Nows-S 

500230 

642,397 

(bond  Totol  . 

.  1,491,445 

1297229 

Horold-m  . 

MIAMI,  FLA. 

.  3,532288  496,470  3,782,162 

185235 

Horald-S  . 

.  2,233,139 

264235  2264,451 

151253 

Nows-o  . 

.  1263,406 

50,400  1,765281 

50,400 

Grand  Total  .  7228233  811205  8,111,994  386,988 

N01E:  Horold-ffl  ond  5  ond  Nows-o  chongod  Iram  night  ta  sii-column  Mor. 
3,  1975. 


MILWAUKEE, 

Wise. 

S«ntin«l-m  . . . . 

.  1275275 

1276,705 

21215 

Joumol-n  . 

.  2208,908 

389,942  2259,438 

323,954 

ioumol-S  . 

.  1,704,459 

262,994  1,948,535 

324275 

Grond  Total 

.  5288,942 

652,936  5,784278 

670244 

MINNEAPOLIS, 

,  MNN. 

Tribunt-m  . . . 

.  1269,912 

4S2SS  1,453271 

54247 

Tribuno-S  .... 

.  1,602,911 

235224  1284267 

262,955 

Stor-o  . 

.  2,001,490 

349,409  1,919,221 

362200 

Grand  Totol 

.  5,174213 

629,488  5,257,459 

679,802 

NOTE:  Tribuno-m 

1  ond  S  ond  Star-o  chongod  from  oight  to  six-column 

durmg  yoor  197$. 

NASHVILLE, 

TENN. 

Bonnor-o  .... 

.  1,759232 

116,348  1,856,018 

7,120 

Tonnossoon-m 

.  1,763284 

102,800  1,846,227 

7,120 

*Tonnossoon-S 

.  964292 

23292  1295,461 

28204 

Grand  Total 

.  4,486,808 

242240  4,797,706 

42244 

NEW  YORK 

,  N.Y. 

Timos-m  . 

.  2,408217 

2,241,803 

Timos-S  . . . . . 

.  2268,906 

777258  2,924241 

557,343 

Nows-m  . . . . , 

.  1274271 

912,283  1,063,406 

756291 

Nows-S  . 

.  787295 

1,180,346  934,682 

1,393,141 

Post-o  . 

.  809,144 

823203 

(Kond  Totol 

.  7,648233 

2270,187  7,987235 

2,706,775 

NOTE:  fifflos-m  and  S  chongod  Irom  night  to  nino-column  width  Sopt.  7, 
1976;  Nows-m  and  S  chongod  Iram  Hun  to  sii-column  width  Sopt.  6, 
1976. 


NEWARK,  NJ. 


Star  lodgor-m  .  2264211  4S267  2,009210  55,861 

'Star  Lodgor-s  .  1,791,780  63280  1,900,068  23,472 

Grand  Total  .  4,056291  108247  3,909278  79,333 


NOTE:  Star  Lodgor-m  and  S  chongod  Irom  night  ta  nino-column  width  ^pt. 
7,  1976. 


PEORUL  lU. 

Journol  Stor-d  .  1278243  1220,1S2  27240 

'Jouraol  Star-S  .  620231  66,136  760297  62288 

Grand  Total  .  2298274  66,136  2280,749  90228 

PHILADELPHUL  PiL 

Bulktin-o  .  1207,685  628,837  1275225  569209 

'BuHotin-S  .  661219  347,190  718227  384268 

Inguirar-m  .  426,486  50230  1291,171  58,912 

Inguirar-S  .  404202  107,939  1267,780  551200 

Nows-o  .  1M228  _ 799,953  20240 


Grand  Total  .  3284220  1,134296  6252,756  1285,729 


NOTE:  EHoctivo  May  19,  1975  Eullotm-o  ond  5  chon^  Irom  night  ta 
sii-column;  Inguirar-m  ond  S  chongod  Irom  night  ta  sii-column;  Nows-o 
chongod  Iram  sii  ta  liw-column.  Tho  dota  in  this  roport  counting  tho 
Nows-o  rollocts  tho  convortad  Enogo  to  sii-column  lormot. 

NOTE:  Inguiror-m  and  5,  not  pubtdiod  Fob.  9  through  Mor.  3, 1977  duo  to 
striho  conditions;  Nows-o  not  pubfishod  Fob.  8  through  NIor.  3, 1977  duo 
to  striho  conAtions;  EuHotin-o  and  S— Fob.  10, 11, 12, 13  ond  14, 1977 
traotod  os  not  pubCshod  bocouso  ol  minimal  prilling  and  Astribution 
duo  ta  strib  conAtions.  It  should  b  notad  thot  o  Iri-mosthood  nows- 
popor  (EuHotm-Inguirar-Nows)  oppoorad  Fob.  9  through  16,  1977 
inclusivo  ol  bth  dotas. 

PITTSBURGH,  PA. 


Post  Gniotta-m  .  924,120  721273 

Pioss-o  .  1291214  65,178  1260214  64276 

'Prass-S  .  1245218  1,931,439  _ 

Grand  Total  .  4,161,252  65,178  4213226  64276 

NOTE:  Post  Goiolta-m  ond  Prass-o  and  S  chongod  {torn  oighl  ta  nmo- 
column  5opl.  1,  1975. 

PROVIDENCE,  R.I. 

8ullolm-o  .  1223269  264,739  1261,760  267237 

Joumol-m  .  1205209  1,170210 

Journal-5  .  1,127274  49,704  1  266,084  52284 

Grand  Total  .  3256252  314,443  3,798254  319,821 


N01E:  Eullotm-o  and  Joumol-m  bun  o  combinod  Sol.  oAtion;  lb  linogo  is 
only  shown  ui  tb  8ullotin-o. 

ROCHESTER,  N.Y. 

Domocrat  t  Oironiclo-m  1235271  84240  1248,718  82216 

Oomocrat  t  Chraniclo-5  .  933270  168,984  1,144282  21,952 

Timos  Unmn-o  .  1.4M276  61,776  1,495,495  87224 

Grand  Total  .  3,795,917  315200  4,108295  191,192 

NOTE;  Domocrat  t  Oironiclo-m  and  S  and  rimos  Union-o  chongod  Iram 
night  to  nino-column  Oct.  20,  1975. 

ROCKFORD,  ILL. 

5lor-m  .  1244,955  69,976 

'Rogistar  Star-5  .  536,182  40,144 

Rogistar  Ropubte-o  ....  1,263,135  _JM^96 

Grand  Total  .  3,244272  194,416 

NOTE:  Not  moosurod  b  MoAo  Rocords  in  1976;  Rogistar  Ropubfic-o, 
Rogislor  Star-S  ond  Star-m  ora  ostabishod  nino  column  nowspopors 
and  ora  moosurad  occorAngly. 


SJLCRAMENTO, 

,  CALIF. 

8oo-o  . 

....  2252,921 

384,364  2283,129 

174244 

'Boo-S  . 

....  924,891 

187,464  1,140,078 

82,752 

Union-m  . 

....  1259,413 

138,704  1,423,985 

68,544 

tUnion-S  . 

_  355,942 

8,832  419258 

Grond  Totol  . . . . 

-  5293,167 

719264  5246,750 

325240 

NOTE:  Boo-o  ond  $  ond  Unbn-m  ond  S  chongod  from  oight  ta  nino-column 

Sopt.  1,  1975. 

ST.  LOUIS, 

MO. 

Globo  Domocrat-m 

.  1296219 

224241  965216 

183,709 

Gbbo  Oomocrat-w/o 

...  617268 

692260 

17215 

Post  Dispotch-o  . . . 

-  1248236 

45238  1210,784 

57259 

*  Post  Dispotch-S 

.  1213.741 

27.528  1.789298 

9.120 

(bvnd  Totol  . . . . 

.  4296264 

297,107  4,957,758 

267,903 

NOTE:  Glob  Domocrat-m  pubKshod  5  days  n  wook  only.  Fist  Dispolch-o  ond 
S  ond  Glob  Domocrat-m  ond  w/o  chongod  irom  on  night  column  ta  0 
nino-column  olloctiuo  Apr.  5,  1976. 


ST.  PAUL,  MINN. 

Pionoor  Prass-m  .  1,135230  1,087,743 

'Pionoor  Prats-5  .  1282240  1,439,996 

Dispotch-o  .  1283,915  211,777  1,658270  192289 

Grand  Total  .  4,101,985  211,777  4,186,009  192,289 

NOTE:  Pionoor  Prass-m  ond  5  ond  Dispolch-o  chongb  Irom  on  night  ta 
sii-column  olloctiuo  Moy  5,  1975. 

ST.  PRERSBURG,  FLA. 

Indopondont-o  .  2,043210  8,320  1,993,426  43,904 

Timos-m  .  2211221  782228  2,482,743  798286 

'rimos-S  .  1230,913  327299  1207,868  307237 

Grand  Total  .  5285244  1,118247  5,984,037  1,149227 

SAUM,  OREGON 
Orogon  5totasfflon-m  ...  1266286 
tStatasmon  Joumol-5  . . .  442295 

Copitol-o  .  1238224 

Grand  Total  .  3,247,405 

NOTE:  Not  moosurad  by  MoAo  Rocords  in  1976; 

NOTE:  Oram  Statasmon-m,  Capitol  Joumol-o  and  Statosmon  Joumal-5 
cbngod  Iram  night  ta  nino-column  olloctiuo  Oct.  1975. 
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SAN  ANTONIO,  TEXAS 


Eipross-Nows-tot. 

Nows-o  . 

Ught-o  . . 


.  1,838291 

110,154  1248244 

79,644 

.  993204 

19,904  1284.129 

44200 

427,963 

342,954 

.  12n,425 

97280  1254213 

79,720 

.  2240240 

1,977253 

.  1,048,941 

1220243 

.  282244 

240254 

.  8248,128 

227240  8,130,134 

203,784 

NOTE:  Li^-o,  srt.  ond  S  cbngb  irom  night  column  ta  nmo-column 
offodiuo  Juno  15,  1976.  Eipross-m,  Eipioss  Nows-5  ond  sot.  oHoctiuo 
Jon.  19,  1977  ond  Nows-o  oliocliw  Jon.  18,  1977. 


SAN  BERFIAROINO,  CALIF. 


5un  Tologrom-m  .  1269214  372213 

'Son  Tologram-S  .  456203  203,747 

Grand  Total  .  2,026,017  575,960 

NOTE:  Not  moosurod  by  MoAo  Rocords  in  1976. 

SAN  DIEGO,  CALIF. 

Union-m  .  2222,720  137244  2295203  51235 

'Unian.5  .  1234291  7260  1249,705 

Tribuno-o  .  2,815,915  136^^  2273.948  44297 

Grand  Total  .  6272,926  280,912  6,418256  95232 

SAN  FRANCISCO,  CAUF. 

OiranicU-m  .  1,723241  224268  1262,109 

Enminor-o  .  1,703271  224268  1280,943 

Enmmor  t  Chioniclo-S  .  1243,153  _  1205,655 

Grand  Total  .  4,470,165  448,736  4248,707 

SAN  JOSE,  CJUJF. 

Morcury-m  .  3224,100  248290  3271,460  143283 

Nows-o  .  3,112265  248276  2254,952  143,205 

'Moitury-Nows-5  .  1274.M7  _  1245233  _ 

Grand  Total  .  8211,292  496,466  8271245  286288 


NOTE:  Morcury-m  and  Nows-o  hos  o  combinod  sot.  oAtion;  tb  finogo  is 
only  Aown  m  tb  Morcury-m. 


SHREVEPORT,  LA. 

Joumol-o  .  1294,085  1211250 

Timos-m  .  1,907263  17264  1,952200 

Timos-S  .  846263  12200  9niM6 

Grand  Total  .  4,148211  29264  4241,986 

NOTE:  Timos-m  and  5  and  Joumol-o  cbngod  iram  night  to  nino-column 
oHoctiuo  Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Horald  Joumol-o  .  1209,859  9220  1,360,113  5,684 

'Horald  Amorienn-S  ....  916242  9247  918295  8,372 

Post  5tondord-m  .  923293  12221  832294  11234 

Grand  Total  .  '50214  31288  3,110,902  25290 


NOTE;  Post  Etandoid-m,  Hon...  utnol-o  and  Horald  AMricon-S  chongb 
irom  night  ta  nino-cohimn  oHoctiuo  Sopt.  1,  1976. 


TALLAHASSU,  FU. 


Domocrat-o  .  1246225  1,172282 

'Domocrat-S  .  541,W  587202 

Grand  Total  .  1,787,918  1,759,984 

NOTE:  Dofflocrat-o  ond  5  cbngod  Irom  night  ta  sii-column  olloctiuo  Aug. 
1.  1976. 

TAMPJL  FLA. 

Tribno-ffl  .  2217292  361,342  2,720,866  292,404 

'TrAuno-S  .  1,256241  48244  1221,135  42,087 

Timos-o  .  1.674,622  _  1.873.181  _ 

Grand  Totol  .  5,449255  409,806  5,915,182  354,491 

NOTE:  Tribuno-m  and  5  and  Tunos-o  changed  iram  night  ta  nino-column 
oHoctKmOct.27.1975.^^^^^ 

Timos-o  .  1246,666  200256  1204242  2,880 

tTimos  Aduortisor-S  ....  878218  39285  961,027 

Tiontonion-m  .  946,925  9^244 

Trontaninn-S  .  174258  _ 149,493  _ 

Grand  Total  .  3246,967  240241  3244206  2280 

NOTE;  Timos-o  pubtsbd  5  days  o  woob  only;  oHoctiuo  Sopt.  13,  1975 


pubtsbd  6  days  o  woob. 

NOIE:  rmios-o  and  Tmios  Aduortisor-5  cbngod  Irom  nino  to  sii-column 
oHoctiuo  Sopt.  10,  1974. 


Obsorvor  Dispotch-o 
fObsorvor  Dispotch-S 
Prass-m  . 

UnCA,  N.Y. 

....  795,115  42,174 
. . .  378242  18244 
. . . .  812,933 

(yrond  Total  . . . . 

....  1,984,590 

80240 

NOTE:  Not  moosurad  by  MoAo  bcoidt  it 

1  1976. 

NOTE:  Obsoruor  Diipotch-o  and  5  and  Prass-m  cbngod  Item 

oight  to 

nino  column  Doc.  1975. 

WASHINGTON 

,  D.C. 

Post-m  . 

....  4238214 

275,918  3,713232 

42,000 

*Post-S  . 

....  2214217 

200248  1284234 

426,064 

Stor-o  . 

....  2214214 

288220  2298298 

299,134 

Star-S  ' . 

....  684,764 

88,464  898,729 

83,112 

Grond  Total  . . . . 

_  8,754,115 

852,950  8295293 

850210 

NOTE:  Post-m  and  S  ond  Star-o  ond  5  chongb  Irom  on  night  ta  nino- 
column  olloctiuo  Aug.  2,  1976. 

WEST  PALM  BEACH,  FIA. 

Post-m  .  2248,129  131224  2224,957  91,402 

Timos-o  .  2,045,285  131,459  1,981,448  92229 

'Post  Timos-S  .  1,272271  _  1204,141  _ 

Grond  Total  .  5245,785  262,9^5  5212244  183231 

NOTE:  Post-m  ond  rimos-o  houo  o  combinod  sot.  oAtion;  tb  bnago  it  only 
sbwn  in  tho  Post-m. 

NOTE:  Pnst-m,  Timot-o  ond  Post  Timot-5  cbngod  iram  night  ta  sii-cahimn 
oHoctiuo  Oct.  1,  1975. 


WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-o  ....  1,068204  185,485  1218,623  114288 

tRoportor  Dispotch-S  . . .  328,M5  M200  _ 

Grand  Totol  .  1296,849  221285  1218233  114288 

NOTE:  Roportar  Oitpalch-S  hrst  pubKcotion  Sopt.  5,  197L 
WKHITJL  KANS. 

Eoglo-m  .  1,777201  218,706  1,676,910  124,888 

Boocon-o  .  856,924  87,066  773240  36,400 

'Eoglo  Boocon-S  .  658223  47,046  689,403  62,368 

Grond  Total  .  3292248  352,818  3,139,853  223,656 


NOTE:  Eoglo-m  ond  8oacon-o  bt  o  combinod  sot.  edition.  Tb  tnogo  it 
only  shown  in  tho  Eoglo-m. 

NOTE:  Eoglo-m,  Boocon-o  ond  bglo  Boocon-S  chongod  Irom  oight  to 
sii-cohimn  oHoctiuo  bpt.  1,  1975. 


(Continued  on  page  28) 
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Linage — (Cont'd  from  page  27) 


1»n  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


FMRUARY  1977/1976 
LINAOI  FKHIRIS 
SUPnilD  RY  PURIISHIRS 


ALftANY  N»Y« 

rHMs-Ui>iM-ffl  .  1,266^16  ‘  1,190^78 

Knicktrboclur  Ntm-*  875,369  911,365 

riiMs-Uiiwn-5  .  m/M  810,953 

Grand  Total  .  2,852,289  2,912,396 

RANOOR,  PAAINf 

Ntm-in  .  998,592  966484 

CASPIR.  WYO. 

5tar-Tribuno-in«$  .  1,172,766  1,117,984 

CMIUICOTHI,  OHIO 

Gozolto-o  .  881432  920,766 

NOTE:  Includos  intofh — 144/480  Knts  in  1977;  130432  Enos  in  1976. 

COLUMRUS,  NER. 

Toloframo  .  640484  581,028 

NOTE:  Intlvdos  insoits — 78/484  Enos  in  1977;  26408  Enos  in  1976. 
DAVINPORT,  IOWA 

Oood-City  Tmos-Um  ...  2,164480  2,1474*0 

Oood-CHr  timos-E  .  721,966  884,128 

Grand  Total  .  2486446  3,031418 

DtS  AAOINES,  IOWA 

Rooistar-in  .  57547*  178418  536436  136,433 

Trilono-o  .  *67416  *16458 

Rofistar-5  . .  644,**3  80,*57  712470  12*451 

Grand  Total  .  2,188488  258,*75  2,165,464  265484 


DOVIR,  DELAWARE 

Oolonraro  Stata  Nows-o85  7*0424  745470 

NOTE:  Figuras  shown  obo«o  ora  on  o  6  column  bosis. 


EDMONTON,  ALTA. 

Jouraol-o  .  3,*46,*26  3  434,7*4 

FORT  COLLINS,  COLO. 

Coloradoon-US  .  1,33*,044  14*6,*22 

NOTE:  Includos  insorts — 163,744  Enos  in  1*77;  132,440  Enos  in  1*76. 

FORT  WAYNE,  IND. 

Joumol-Goiotta-m  .  1,3*5,814  1456,010 

Nows-Sontawl-o  .  1,758402  14,784  1,6*64*0  14,784 

Joumol-Gonita-S  .  686,112  761,*22  _ 

Grand  Tolol  .  3440428  14,784  3,714422  14,784 

FORT  WORTH,  TEX. 

Star-ToUgram-m  .  1.*45,496  1471472 

Star-Tologram-o  .  2464,*02  2435,2*6 

Star-Tologram-5  .  1,150,436  1405450 

Grand  Total  .  5,160434  5,412418 

FREMONT,  NER. 

Tribuno-o  .  6*1420  650,**6 

NOTE:  Includos  insorts — 151432  Enos  in  1*77;  86488  Enos  in  1976. 
GREENVILLE,  S.C. 

Nows-mS  .  2437464  1470440 

Prodmonl-o  .  1,277,122  1,223436 

Grand  Total  .  3414,486  34*3476 

INDIAF4APOLIS,  IND. 

Star-m  .  24*5,454  2,426432 

Nows-o  .  1448411  1451,0*4 

5tar-5  .  1,378,7*8  1  457488 

Grand  Total  .  5,523463  5,835414 

IOWA  CITY,  IOWA 

Prass-CHiion-o  .  772,156  702410 

NOTE:  Includos  insotit— 102440  Enos  in  1977;  76,160  Enos  in  1976. 
KANSAS  CITY,  MO. 

Timos-m  .  1,779495  1420468 

5tar-o  .  912,129  63,770  820,177  107458 

Star-S  .  1421,520  1453468  _ 

Grand  Total  .  3,913444  63,770  3,894,613  107458 

KITCHENER-WAHRLOO,  ONT. 

Rocord-o  .  2,293489  2,094449 

LETHRRIDOE,  ALTA. 

HoraM-o  .  1,170,969  1,112,969 

LINCOLN,  NER. 

Journol-5tnr-dk5  .  1,682474  1499482 

NOTE:  Includos  insorts— 167,160  Enos  in  1977;  197468  Enos  in  1976. 

LOUnVIUE,  KY. 

Courior-Journol-ffl  .  1,710428  1,801,702 

Timos-o  .  1,969420  1,996,158 

Courior  journol  4 

Timos-S  .  1411,786  1474,486 

Grand  Tolnl  .  4491,434  5,172,346 

NOTE:  ROP  Disgloy  Enogo  pubEshod  on  6-column  bosis,  but  convortod  to  8 


colunm  bosh  obovo.  Ciossifiod  pubEshod  ond  raportod  on  10  column 
bosis. 

AAADISON,  WIS. 

Copital  Timos-o  .  1,7384*8  1,61*472 

Wis.  Stata  Joumol-m  ...  1,775402  1  4534*2 

Wis.  Stata  kurnol-5  . . .  6*3,546  8U471 

Grand  Tolol  .  4,208,046  4486,435 

NOTE:  6-column  pogos  hovo  boon  convortod  to  8  column  bguras. 
MERIDEN,  CONN. 

Rocord-Journol-m  .  8524*2  8*4,488 


1*77  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


MONROE,  LA. 

WorM-m  .  1,054,024  1  496420 

Nows-Stor-o  .  971,012  977,483 

World-S  .  515400  577,737 

Grand  Total  .  2440436  2,652,040 

AAONTREAL,  OUE. 

Go»lta-m  .  1440445  1458471 

Stor-o  .  2433440  2449414 

UDouoir-m  .  461445  371,148 

U  Dimoncho-Motin-5  . . .  323,991  363,204 


NOTE:  Lo  Dimoncho-Molin  includos  "Porspoctiuos"  ond  Insorts:  30424 
Enos  in  1977;  44491  Enos  in  1976. 

NASHUA,  N.H. 

Tolograph-o  .  1,125,989  1  400,181 

NEWPORT  NEWS,  VA. 

Pross-m  .  1472,958  1,715480 

rimos-Horald-o  .  1,493,422  1429460 

Prass-5  .  983,024  1435.W4 

Grand  Total  .  4,149404  4,480,434 

NORFOLK,  VA. 

Virginio-Pilol-m  .  2467467  2439,959 

Lodgor-5tor-o  .  24*1,829  2448470 

Virginio-Pilot-S  .  1,457,145  1  482.m 

Grond  Total  .  5,816441  5,771423 

NORTH  RAY,  ONT. 

Nuggot-o  .  903,034  760,399 

NORTH  PLATn,  NER. 

Tologrom-o-sot.-m  .  771496  794431 

NOTE:  Indudos  Fomily  WooEly  63484  Enos  in  1977;  80,731  Enos  in  1976. 
OAKLAND,  CAUF. 

Tribuno-o  .  1444417  474442  1,838427  159445 

Tribuno-S  .  842,108  937449  _ 

Grand  Total  .  2,486425  474442  2,n5,776  159445 

NOTE:  5undoy  includos  Porado  ond  Comics:  66405  Enos  in  1977;  77,155 
Enos  in  1976. 

OODEN,  UTAH 

Standord  Eiominorm  ...  1472,924  1,192,188 

Standord  Eiominor-S  . . .  628416  660,172 

Grand  Total  .  1,901440  1452460 

NOTE:  Sundoy  includos  Fomily  WooUy  64468  Enos  in  1977;  74472  Enos  in 
1976. 

OKLAHOAAA  CITY,  OKLA. 

OUohomon-m  .  1426,178  3864*4  1401422  3*8488 

timos-o  .  1452461  328478  1,466,820  306447 

OEInhomon-S  .  *83406  _  14744*0  _ 

Grand  Total  .  4,161,*45  714472  4,143432  704,*35 

OMAHA,  NER. 

Wor1d-Horald-mA5  ....  2,802,436  2456,*52 

0RAI40E  COUNTY,  CAUF. 

Rogistar-m  .  3,*12436  345*,*86 

Rogistar-o  .  3,*12436  345*,*86 

Rogistar-5  .  1451452  1,448,045 

Grand  Total  .  5464,188  4408431 

NOTE:  All  Doy  Nowspopor,  mto  sold  in  combinolion;  Porado  linogo  is 
includod  obovo. 

OTTAWA,  ONT. 

UOrait-o  .  I.783,*72  1,775,445 

PHOENIX,  ARIZ. 

RopubEc-m  .  3,488446  3,26*4*8 

Goiotto-o  .  3,455,*14  34174*2 

RopubEc-5  .  1435418  1,780472 

Grand  Total  .  8480,178  8466,762 

PORTLAND,  AAAINE 

Prass-HoraU-m  .  1435443  *45418 

Eipross-o  .  *56487  876468 

Tologram-5  .  608433  512472 

Grand  Tolol  .  2400,763  2434,758 

NOTE:  Sundoy  inchidos  Porado. 

PORTLAND,  OREGON 

Orogonion-m-5  .  4471,*84  4,181412 

Oragon  Jouraol-o  .  1,136440  1.14*.0*2 

Grond  Total  .  5408424  5430404 

POUGHKEEPSIE,  N.T. 

Jouranl-o5  .  2452,190  2448,074 

NOTE:  Includot  insorts— 462436  Enos  in  lOH;  423408  Enos  in  1976. 
READING,  PA. 

runosm/Eogk-o  .  1,116420  1,060,179 

Englo-5  .  634,418  703496 

Grand  Told  .  1,750438  1,763,875 


RENO  NEV. 

Goiotta  t  Jouniol-m,o45  3,709418  2,978,920 

NOTE:  Indudos  insorts-— 857448  Enos  in  1977;  421/400  Enos  in  1976. 
RKHMOND,  VA. 

Timos-Dispoteb-m  .  1409455  1413488 

Nows-Loodor-o  .  1436,184  1,482,953 

rimos-Dispotch-S  .  1,156,936  1,324471 

Grand  Total  .  4,102475  4420412 

NOTE:  hrt-run  ond  comics  not  indudod. 

ST.  CLOUD  A  LITTU  FALLS,  MINN. 

Timos  t  Transcript-0  . . .  1,400,140  1  430,060 

NOTE:  Includos  insorts— 288,960  Enos  in  1977,  252,616  Enos  in  1976. 

SALINAS,  CAUF. 

ColHoniion-o  .  1,708444  1,752,744 

NOTE:  Includos  insorts— 414,1 76  Enos  in  1977;  3874U  Enos  in  1976. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

SANTA  RARRARA,  CALIF. 

Nows-Pnss-o4  .  2,043429  1,941403 

NOTE:  Porado  Enogo  not  indudod. 


SCOTTS  RLUFF,  PIER. 

5tor-HoraU-ffl5  .  871441  964403 

NOTE:  Fomily  Wookly  includod— 62,788  Enos  in  1977;  70,636  Enos  in  1976 


SEATTLE,  WASH. 

Post*liittli9«nc«r>iii  . 

...  1,442,944 

1454467 

Post>liit*lli9*nc*r«S 

...  419,000 

522400 

Grand  Tolol  . 

...  1461,944 

1476,767 

Timos^S  . 

...  2,981,720 

2,812454 

SKXIX  FALLS,  S.D. 

Anv$>Uodor*oS  . . . . 

...  1472,762 

1433,154 

NOTE:  lududui  mwrta— 372,708  Eimi  m  19n;  155,904  Ems  in  1976. 

SOUTH  RAY  (TORRANCE), 

CALIF. 

Sotrtli  Boy  Brtoio-o  » 

...  2,848428 

2,777456 

SPOKANE,  WASH. 

$pokosmon*Rtvitw-m 

...  1,155,193 

1,100,155 

Cnroniclo^  . 

...  1,240478 

1,193473 

Spokofiiioii*IUviow>S 

. . .  708,943 

939405 

Grand  Total  . . . . . 

. ...  3,104,414 

3,232,933 

NOTE:  Sondoy  ond  Grond  Total  includos  Porodo  linogo. 

STOCKTON,  CALIF. 

Bocord-oS  . 

...  2,112,992 

1,*18,7*8 

NOTE:  Includut  insnrh— 464,744  Enni  in  1977;  358,792  Enni  in  1976. 

TACOAAA,  WASH. 

Nows  Tribuno^  ond 

Tribufio  A  Udgor-S 

..  2413462 

2425,740 

TOUDO,  OHIO 

Eledn-n  . 

...  1,626451 

1,727,702 

8lmln-5  . 

...  1,188^8 

1,324446 

Grond  Tolol  . 

...  2414,999 

3451,*48 

NOTE:  Blodo-oi$  cbongod  from  8  lo  9  colomn  Ntay  Ip  1976. 

TOPEKA,  KANS. 

Dody  Copital-m  . . . . 

...  1,000483 

14334*7 

^do  joumol-o  . . . . 

. . .  846,902 

881468 

Copitat-Jovmol*S  . . . 

...  351^78 

411453 

Grond  Total  . 

...  2,198,063 

2426418 

NOTE:  Eigvros  oro  bosod  on  6  column  formol. 

TOROmO,  ONT. 

5tar-n  . 

.:.  3,927441 

3,858,*05 

TUCSON,  ARIZ. 

Star>m  . 

...  2400,934 

242*434 

Ciltion>o  . 

...  2465411 

2420,4*6 

Star-S  . 

...  856405 

*83462 

Grond  Tolol  . 

...  6422450 

54334*2 

NOTE:  Sundoy  indudos  "Porodo"  Bnogo. 

TULSA,  OKLA. 

Worfd-m  . 

...  1,418461 

1,4354*0 

Tribuno-o  . 

....  1414,440 

1441,474 

WniM-5  . 

. . . .  690^4 

763457 

Grond  Total  .... 

....  3,52^*25 

3441421 

NOTE:  Figuros  oN  bosod  on  6  column  (9  column  dossifiod) 

VANCOUVER,  S.C. 

Sun-0  . 

....  3452,135 

3,*4*,107 

NOTE:  Indudos  Wookond  Mogoxino.  AN  figuros  on  6  column  formol. 

VISALIA,  CAL*. 

rnnos-Dolta-o  . 

....  1456436 

1422458 

NOTE:  Indudos  insorts:  469,560  Enos  in  1977;  284,144  Enos  in  1976. 

WAUKEGAN,  ILL. 

Nows-Sun-o  . 

....  1418428 

1405436 

WILKSS-RARRE,  PA. 

Timos-Uodor-Nows- 

Rncor6-AII  Dny  . . 

....  *87401 

1,153,752 

IndopondtnI-S  .... 

. . . .  4*0^10 

621,*62 

Grond  Total  . . . . 

....  1478,111 

1,775,714 

NOTE:  5un6ny  includ.i  Furadn;  66,679  Enni  in  1977;  74405  Enni  in  1976. 

WILMIF4GTON,  DEL. 

Nows/ioumol 

(mAo-mon.  ta  fri.) 

...  1473,760 

1403,132 

Nows  Joumol-S 

....  275^13 

222406 

Grand  Total  . . . 

....  1,*4*473 

1,725438 

WILMINGTON,  N.C. 

Star-Nows-All  Day 

....  814420 

14024*6 

Star-Nows-S  . 

....  362400 

34*,*5* 

Grand  Tolol  . . . 

.  1,177,120 

1,352454 

WINDSOR,  ONT. 

Star-o  . 

....  2431,710 

1,*S3464 

WINNIPEG,  NUN. 

Tr^uno-o  . 

_  2,178445 

2,177,700 

Frao  Prass-o  .... 

.  2442414 

2,524,1*1 

WINSTON-SALEM,  N.C. 

Jounml-m  . 

.  14*74*4 

1,440,740 

Sonimol-o  . 

_  1,112,776 

1,154482 

Journol-Sonlinol-S 

.  616,*10 

747,474 

Grand  Total  . . . 

.  3,127,180 

34424*6 

NOTE:  Port-run  ond  comics  not  includod. 

WORCESTER,  NUSS. 

Tologram-m  . 

.  803424 

833,73* 

Goxollo-o  . 

.  *31415 

*84,41* 

Tologram-S  . 

.  832421 

1,005,106 

Grand  Total  . . . 

.  2,567,760 

2,723464 

Datsun  to  switch 

Parker  Advertising  of  Palos  Verdes, 
Calif,  has  been  notified  that  it  was  losing 
the  $35  million  Datsun  ad  account.  The 
agency  has  handled  the  account  since  the 
Japanese  firm  started  exporting  the  car. 
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The  account  represented  more  than  80% 
of  the  firm’s  annual  billings  with  105  of 
the  agency’s  130  employes  involved  in 
the  account.  The  new  agency,  which 
presumably  will  be  larger  and  in  New 
York,  will  be  made  by  June,  Nissan  USA 
said. 


Count  on  papers 

More  advertisers  count  on  newspapers 
to  sell  their  product.  Newspapers  receive 
nearly  30%  of  all  advertising  dollars. 
This  represents  more  than  television  and 
radio  combined. 
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The  most 
needed 
new  column 
of  1977 


Every  editor  knows: 

•  That  women’s  sports  are 
booming. 

•  That  women  want  more 
coverage  of  women’s  sports. 

•  That  a  high  quality  national 
column  on  women’s  sports 
would  be  extremely  well  received 
and  would  attract  many,  many 
readers  to  the  sports  section. 

womenSports  is  that  column. 

The  new,  once-a-week 
womenSports  column  is  written 
by  the  staff  of  womenSports 
magazine,  the  ultimate  authority 
in  the  field. 


The  writing  is  smashing.  The 
column  will  cover  trends, 
personalities,  and  the 
psychology,  humor  and  politics 
of  sports. 

The  column  will  be  fresh  and 
original  —  not  reprints  from  the 
magazine. 

First  release  date  of 
womenSports  is  June  5. 

For  availability  and  rates,  call 
Patrick  Reardon  or  Maureen 
Reardon  at  Summit  Press 
Syndicate  (414)  963-9055.  Or 
write  to  Summit  Press  Syndicate, 
4037  N.  Prospect,  Milwaukee  Wl. 
53211. 


Summit  Press  Syndicate 

the  best  in  text 


Syndicates 


By  Lenora  Williamson 


Cartoonist  tells  all— almost 


“Smilin’  Jack’’  is  back — in  the  pages 
of  the  autobiography  of  his  creator,  car¬ 
toonist  Zack  Mosley.  The  aviation  ad¬ 
venture  strip,  syndicated  for  40  years, 
was  retired  in  1973. 

Mosley,  a  veteran  pilot  who  flew  with 
the  Civil  Air  Patrol’s  Coastal  Patrol  dur¬ 
ing  World  War  II,  tells  in  his  book, 
“Brave  Coward  Zack,’’  how  his  career 
was  destined  to  be  a  blend  of  cartoon  art 
and  aviation. 

It  began  in  Oklahoma  the  1913  day 
young  Zack  for  the  first  time  saw  an 
airplane  fly — even  though  it  was  one  tied 
and  glued  together  and  one  that  crash 
landed  in  a  cornfield.  Mosley  grew  up  to 
help  found  the  Civil  Air  Patrol  and  holds 


the  USAF  Air  Medal. 

The  book  text,  interiaced  with  photos 
and  cartoon  strips,  includes  amusing 
background  on  how  the  young  cartoonist 
got  his  strip  launched — and,  how  it  got 
renamed  by  Capt.  Joe  Patterson  for  his 
Chicago  Tribune-New  York  News  Syn¬ 
dicate.  Patterson  himself  had  cracked  up 
two  airplanes  learning  to  be  a  pilot,  so  he 
had  a  double  interest  in  the  proposed 
aviation  strip  titled  “On  the  Wing.’’  But 
no  sooner  had  the  first  Sunday  pages  ap¬ 
peared  in  the  Chicago  Tribune  and  the 
New  York  News  in  1933  than  Mosley  got 
a  telegraphed  order  in  Chicago:  “Change 
the  name  of  ‘On  the  Wing’  to  ‘Smilin’ 
Jack.’  ’’ 


Shortly  thereafter,  Mosley  remembers 
he  got  another  order  from  Patterson:  “So 
1  can  keep  an  eye  on  you,  move  to  New 
York  City  immediately!"’  So  Mosely  left 
Chicago  and  moved  to  within  sight  of  the 
New  York  News  building.  And  the  rest  is 
cartooning  history. 

The  softcover  book  is  published  by 
Valkyrie  Press,  Inc.,  2136  1st  Avenue 
South,  St.  Petersburg,  Florida. 

*  *  * 

The  Washington  Post  Writers  Group 
has  pre-publication  newspaper  rights  to 
Dan  Bather’s  new  book,  “The  Camera 
Never  Blinks:  Adventures  of  a  TV  Jour¬ 
nalist.’’  The  newspaper  series  in  seven 
parts  will  be  for  release  Sunday,  May  8. 

Rather,  who  became  co-editor  of  the 
new  television  program  “Who’s  Who’’ 
this  year,  joined  CBS  in  1%2  as  chief  of 
the  Southwest  bureau  in  Dallas.  He 
moved  East  as  White  House  correspon- 
(Continued  on  next  page) 


MAKE  SURE  THE  THUMB  OF  yOUR. 

casting  hand  is  on  top  of  the  grip 

DIRECTLY  IN  line  WITH  THE  ROD  TOR 
PEAK  ACCURACY  AND  POWER. 


From  America’s  Best  Known  Outdoorsman 

(§®170  @©\5}7(i]x7 

A  Fishing  and  Hunting  Feature  Suitable  for  Papers  Everywhere! 


ITS  A  FRIEND, 
SO  SHAKE  HANDS 
WITH  IT. 


CURT  GOWDY’S  Fish  and  Game  Tips 

A  Master  Sportsman’s  Secrets 


With  newspaper  coverage  of  leisure  time 
activities  growing  in  importance,  here  is  a 
small-space,  strip  format  feature  with  a 
built-in  audience.  An  ideal  supplement  to 
local  fish  and  game  columns,  it  can  also 
find  a  spot  in  family  and  leisure  sections. 


Curt  Gowdy  is  the  most  promotable  name 
in  outdoors  activities.  He's  host  of  the  pop¬ 
ular  ABC-TV  "American  Sportsman"  series 
and  a  highly  respected  sportscaster.  The  art 
is  by  Tony  Ravielli,  one  of  America's 
foremost  illustrators  of  outdoor  subjects. 


Once  a  week  in  4  columns  (It  can  be  doubled  up  as  a  2-column  panel) 

For  information  on  availability,  terms  and  samples  phone  Lewis  A.  Little,  National  Sales  Director 
I  Call  toll  free  800  223  7384  (In  New  York  call  collect  212  682  5600) 

Feci'l’tfres  Syndica'I’e 

235  East  45th  Street,  New  York,  N.Y  10017 


THINK  OF  A  FLY  ROD  AS  AN 
EXTENSION  OF  YOUR  ARM. 
TO  DO  SO  A  PROPER  GRIP 
IS  ESSENTIAL. 
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New  consumer  section  now  with  45  papers 


With  the  signing  of  the  Warsaw  (Ind.) 
Times  Union  and  the  St.  Paul  (Minn.) 
Dispatch,  Common  Cents,  a  monthly 
family  money  management  section  in¬ 
troduced  this  past  Winter,  now  has  45 
newspapers  with  a  total  3,300,000-plus 
circulation. 

The  concept  of  Common  Cents,  ac¬ 
cording  to  publisher  Howard  Cohen  of 
American  Consumer  Information  Ser¬ 
vices,  is  a  positive  approach  to  educating 
the  busy  consumer  in  compact,  easy-to- 
read  format.  The  editorial  package  in 
camera  ready  form  is  supplied  for  the 
newspaper  to  sell  advertising  and  print 
its  own  editions  or  reset  the  material  and 
use  r.o.p. 

Newspapers  buy  the  package  once  a 
month  and  use  it  in  whatever  frequency 
is  most  effective  for  their  markets. 
Editorially,  Common  Cents  digests  and 
condenses  sound  advice  on  subjects  re¬ 


lating  to  personal  and  family  budgets. 
Brand  names  are  not  mentioned.  Cohen 
emphasizes  that  the  all-round  flexible 
package  represents  more  material  than 
the  individual  newspaper  could  produce. 

The  monthly  package  includes  two 
full-color  cover  photos,  16  half-page 
newsletters,  4  full-page  articles,  4  full- 
page  sections  with  such  features  as  con¬ 
sumer  checklist,  questions  &  answers, 
interview,  etc.;  filler  articles,  cartoons, 
consumer  crossword  and  solution,  cover 
headlines,  printed  dummies  for  use  by 
the  ad  staff,  and  other  features. 

A  “Newsletters  Only”  package  is 
being  introduced  for  papers  with  10,000 
circulation  or  less. 

Editor  and  publisher  Howard  Cohen 
may  be  reached  at  American  Consumer 
Information  Services,  172  Madison  Av¬ 
enue,  New  York,  N.Y.  10016. 


dent  after  his  coverage  of  the  assassina¬ 
tion  of  President  Kennedy.  He  continued 
at  the  White  House  until  1974,  except  for 
21  months  in  London  and  Vietnam. 

«  *  ♦ 

Taking  advantage  of  the  zooming  in¬ 
terest  in  family  trees,  the  Register  and 
Tribune  Syndicate  is  offering  a  series  on 
how  to  research  and  write  family  history. 
The  series,  “Searching  Your  Family 
Tree,”  is  written  by  Dick  Pence  and  aims 
to  help  beginners  in  the  hobby  of  tracing 
family  history. 

Pence  is  a  professional  editor/writer 
who  has  been  pursuing  a  hobby  of 
genealogy  for  more  than  15  years.  From 
his  native  South  Dakota,  he  traced  his 
father’s  family  back  to  Colonial  Pennsyl¬ 
vania  and  his  mother’s  back  to  the  Mas¬ 
sachusetts  Bay  Colony. 

*  *  it 

“You  Can  Fight  Cancer  and  Win,”  a 
new  Benjamin  Company  book  published 
by  Quadrangle,  will  be  available  to 
newspapers  for  special  distribution 
through  Newspaper  Book  Service. 

The  book  written  by  Jane  E.  Brody  of 
the  New  York  Times  with  Dr.  Arthur  I. 
Holleb  of  the  American  Cancer  Society, 
has  sold  out  its  first  printing  before  pub¬ 
lication  and  gone  into  a  second. 

Newspapers  running  the  book  offer 
are  permitted  to  excerpt  portions  in  news 
columns.  Details  on  the  offer  may  be  had 
from  Newspaper  Book  Service,  The 


Benjamin  Company,  485  Madison  Av¬ 
enue,  New  York,  N.Y. 

9K  j|e  % 

Liberty  News  Service  of  Detroit  has 
made  an  exclusive  agreement  with  Ar¬ 
thur  L.  Anderson  to  syndicate  his 
weekly  column,  “Knee  Deep  In  Michi¬ 
gan.” 

The  “Knee  Deep”  column,  now  ap¬ 
pearing  mostly  in  the  Detroit  metropoli¬ 


tan  area,  is  five  years  old  and  features 
brief  historical  accounts  on  the  state  and 
Great  Lakes  region. 

Anderson,  currently  associated  with 
the  Northeast  Detroiter  Newspaper 
chain,  was  inspired  to  write  the  weekly 
column  after  having  14  historical  features 
published  in  the  Detroit  News,  1970-71. 
He’s  been  active  in  the  newsp^er  busi¬ 
ness  for  years,  from  reporter  to  editor  to 
advertising  salesman. 


A  Sunday  treat  for  the  whole  family.  THE  BOSLEYS,  by  Stees. 


•THE  STATE  FAIR 
CANMIN6  s)UP6ES 
SU3<^rEP  )T.“ 


"The  30  WRIETIES 
OF  FRUrr  TREES 
CAMETOPAY.” 


''THIS  TEAR  THE  FIRST  FOUR 
ROWS  WILL  BE  HAMBURGER 
HELPER. " 


"FIRST  THE  MEIGHBOR-  "H4ME  HOU  SEEN  MY  SUN- 
HOOP  TOMATO  PERBY.  LAMP,  BOSLEY?" 

then  ON  TO  THE 
STATE  FAIR." 

©1977  United  Feature  Syndicate.  Inc. 


ANPTHE  rabbits 

WILL  NEVER  KNOW 
THE  PIFFERENCE.' 


"LAST  YEAR  IT  EVEN  SCAREP 
OFF  THE  P06S. " 


UNITED  FEATURE  SYNDICATE 


200  Park  Avenue,  New  York,  N.Y.  10017 
(212)  557-2333 
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Editorial  workshop  By  Roy  K  Coppeiud 


Back  to  Square  One-No.  517 

It  has  been  a  time-honored  rule  in  writ-  ing  previously  reported  facts  went  out 
ing  news  stories  that  once  a  person  has  the  window  some  time  ago,  so  that  on 
been  named  and  identified,  subsequent  well-regulated  newspaper  reporters  are 
references  are  to  be  made  by  simply  permitted,  nay,  encouraged,  to  go  over 
mentioning  the  last  name.  Another  hal-  the  preceding  developments  briefly  and 
lowed  rule,  religiously  observed  when  I  thus  help  the  reader  get  a  handle  on  the 
began  as  a  reporter,  was  that  a  running  latest  revelations, 
story  from  day  to  day  was  to  contain  no  now,  with  the  increase  in  long, 

repetition  of  facts  from  previous  stories  analytical,  expository,  exploratory 
on  the  subject.  The  idea,  apparently,  was  (choose  your  own  adjective)  accounts, 
that  the  reader  memorized  everything  he  jjjg  come  to  repeal  the  law 

read  in  the  paper  from  day  to  day,  and  against  identifying  people  more  than 
any  review  of  previous  developments  once.  It  is  not  uncommon,  for  example, 
might  insult  his  intelligence.  No  account  jq  have  someone  identified  early  in  such 
was  taken  of  the  fact  that  the  reporter,  ^  story  as  “Wilhoit  J.  Campbell,  the  as- 
the  person  most  familiar  with  the  se-  sjstant  cashier  at  the  First  National 
quence  of  events,  usually  had  to  dig  dili-  Bank”  Then  the  reporter  goes  on  with 
gently  into  the  account  he  had  written  other  aspects  of  the  story,  but  twenty  or 
the  day  before,  to  get  his  bearings  before  thirty  paragraphs  later  he  has  occasion  to 
pressing  on.  refer  to  Mr.  Campbell  again,  which  he 

Well,  I  believe  the  rule  about  review-  j^gg  means  of  the  simple  patronymic 

“Campbell.”  A  dozen  other  names  may 
have  intervened,  but  the  reader  is  appa¬ 
rently  supposed  to  remember  Campbell, 
even  though  his  role  in  the  story  so  far 
has  been  negligible.  Readers  with  better 
memories  than  mine  will  remember 
Campbell,  in  all  his  nonentity.  But  as  for 
me,  alas,  I  often  find  myself  ploug:  ing 
back  to  the  beginning  to  answer  the  ques¬ 
tion,  “Who  the  hell  was  this  Campbell, 
anyway,  and  how  did  he  fit  into  the 
story?” 

But  perhaps  other  readers  also  suffer 
from  the  same  inability  to  keep  every¬ 
thing  straight  in  a  long  and  complicated 
story.  And  so  some  consideration  is  jus¬ 
tified  for  modifying  the  old  rule  and  per¬ 
mitting  Campbell  or  anyone  el$e  who  has 
not  been  mentioned  for  some  time  to  be 
reidentified:  “Campbell,  the  assistant 
cashier  at  the  First  National  Bank,  who 
as  noted  earlier  had  locked  the  vaults  for 
the  night .  .  .”  and  thus  save  the  reader 
an  exasperating  trip  back  to  the  front  end 
of  the  story. 

The  great  virtue  of  newspapers  is  that 
they  are  put  together  in  such  a  way  as  to 
enable  the  reader  to  cover  a  great  deal  of 
ground  with  a  minimum  of  time  and  ef¬ 
fort.  Headline  and  hard-news  leads  are 
constructed  with  this  in  mind.  But  at  the 
same  time,  newspapers,  as  reading  mat¬ 
ters  goes,  present  a  kind  of  obstacle 
course.  The  size  of  the  page  is  too  large 
for  easy  handling,  even  in  a  tabloid  for¬ 
mat;  the  type  is  very  small  in  relation  to 
the  size  of  the  page,  tending  to  create 
seas  of  gray  in  which  it  is  easy  to  get  lost; 
and  that  unavoidable  expedient,  the 
jumped  story,  has  probably  called  down 
upon  newspapers  more  cruses  than  ev¬ 
erything  else  put  together.  Manful  efforts 
have  been  made,  with  some  success,  to 


mitigate  some  of  these  drawbacks.  Let 
us  add  to  them  one  more  effort:  willing¬ 
ness  to  identify  more  than  once  people 
who  figure  in  long  stories — even  three  or 
four  times,  if  it  seems  desirable.  This  can 
be  done  deftly,  and  of  course  must  be 
done  in  such  a  way  as  to  acknowledge 
previous  mentions. 

Wayward  Words 

No  politician,  it  appears,  would  be 
caught  in  such  a  casual  qualification  as 
“I  think”  or  “It  seems  to  me.”  The  in¬ 
variable  formula,  as  befits  politicians,  is 
the  portentous  “In  my  judgment.”  This 
casts  an  aura  of  profound  reflection 
su'ound  the  most  offhand  reaction.  Un¬ 
fortunately  for  politicians,  most  of  the 
public  knows  that  guesswork,  usually 
wrong,  inspires  more  of  their  comments 
than  judgment. 

Parachini  wins 
Scher  award 

Chicago  Sun-Times  reporter  Allan 
Parachini  was  named  winner  of  a  Jacob 
Scher  Award  for  outstanding  investiga¬ 
tive  reporting. 

Parachini  was  honored  for  his  disclo¬ 
sures  of  brutality  and  mismanagement  of 
the  Cook  County  Jail  complex.  His  re¬ 
ports  resulted  in  the  empaneling  of  a 
Cook  County  grand  jury,  which  indicted 
the  acting  county  corrections  director, 
Winston  E.  Moore,  and  eight  other  jail 
employes. 

The  16th  annual  awards,  named  for  the 
late  Northwestern  University  journalism 
professor  and  legal  expert  on  press  law, 
were  presented  by  Lorrie  Grime,  presi¬ 
dent  of  the  Chicago  chapter  of  Women  in 
Communications  Inc.  at  a  dinner  in  the 
Drake  Hotel,  Thursday,  March  24. 

Since  joining  The  Sun-Times  in  1974, 
Parachini,  31,  has  specialized  in  report¬ 
ing  on  medical  matters.  It  was  while 
working  on  the  medical  beat  that  he 
learned  of  a  fire-suicide  case  from 
County  Jail  and  began  his  investigation. 
As  he  pursued  the  facts,  a  realization  of 
widespread  institutional  wrongdoing  be¬ 
came  inescapable — a  story  he  reported 
over  a  period  of  many  months. 

• 

PR  chief  dead 

Joe  W.  Grotegue,  60,  assistant  vice- 
president  for  information  and  public  af¬ 
fairs  at  the  Association  of  American 
Railroads  died  Friday  (April  1)  after  a 
heart  attack  while  on  a  train  to  his 
weekend  home  in  Orange,  Va.  A  former 
newsman,  Grotegue  was  city  editor  of 
the  Tampa  (Fla.)  Daily  Times  and  later 
managing  editor  and  editor  of  the  edito¬ 
rial  page  of  the  Daytona  Beach  Morning 
Journal. 

EDITOR  &  PUBLISHER  for  April  16.  1977 


32 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FILLERS 


FOR  27  YEARS  Snappy  Fillers  have  been 
your  best  buy.  5  columns  a  week, 
typeset,  on  newsprint  or  repros.  Sample 
free.  SlOWataga,  Louisville,  Ky.  40206. 


THE  TRUTH  of  the  matter  is  that  fillers 
are  enjoyed  by  newspaper  readers.  If 
your  newspaper  uses  fillers,  it  needs 
good  ones.  That’s  where  we  come  in.  Ask 
us,  on  your  letterhead,  for  a  sample  of 
Robbins  Filler  Service.  This  is  our  21st 
year.  Robbins  &  Associates,  P.  0.  Box 
780,  Seattle,  Wash.  98111. 


GARDENING 


JOIN  GARDEN  BOOM!  Glossy  photo,  600 
word  weekly,  6th  year,  member  GWAA. 
Details;  Masson,  Box  66,  Needham’ 
Mass.  02192. 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 


_ MEDICAL _ 

MAN  AND  MEDICINE 
Mediral  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MONEY 


“MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Sainples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


"MONEYSAVERS”  make  cents.  Five 
clever  ideas  weekly.  Samples.  Creative 
Communications,  43  Picturesque  Dr., 
Rochester,  N.Y.  14616. 


POLITICAL  CARTOONS 


POLITICAL  CARTOONS,  hard  hitting  lib¬ 
eral  with  a  subtle  sense  of  humor.  Award 
winning  nationally  known  cartoonist. 
Box  468,  Editor  &  Publisher. 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  $1.25  week,  weeklies 
Free  copies  #1  Easy  St.,  Aptos,  Calif. 
95003. 


UFOLOG 

Daily/weekly  UFO  column  features  latest 
authenticated  sightings  and  photo¬ 
graphs  by  world  renowned  ufologist  Dr. 
Dennis  William  Hauck.  Free  samples: 
UFOIogy  Features,  175  Fifth  Ave.,  New 
York,  N.Y.  10010. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


AUTHORS  WANTED!  Be  a  “maverick  pub¬ 
lisher.”  Best  alternative  to  trade  or  subsidy 
publishing.  High  quality,  low  rates,  short 
runs,  computerized  photo  typesetting, 
perfect  or  hardbound,  rurrently  8-week  de¬ 
livery,  page  proofs,  editing  and  promo¬ 
tional  assistance  available.  Maverick  Pub¬ 
lications,  Box  243-EP,  Bend,  Oregon 
97701.  (503)  382-6978. 


OWNER  of  large  New  England  general  in¬ 
surance  agency  (premiums  approximately 
$2,(XX),0(X))  and  profitable  weekly  shop 
per  (circulation  28, (XX))  desires  financially 
responsible  partner.  Newspaper  experi¬ 
ence  important.  Duties  include  converting 
shopper  to  weekly  newspaper.  In  reply  in¬ 
clude  complete  background.  Box  584, 
Editor  &  Publisher. 


CIRCULATION  SALES 
New  York  metropolitan  newspaper  seeks 
dynamic  independent  circulation  sales  de¬ 
velopment  contractor  for  door-to-door  sol¬ 
icitation  in  key  market  area. 

Solid  established  firm— with  proven  qual¬ 
ity  in  generating  sales.  Box  633,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 

-  N- 

APPRAISALS  FOR  ESTATE  TAX  partner-  New 

ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion  (We  handli 
R.  Krehbiel,  Box  88,  Norton,  Jans.  67654,  I 

or  Robert  N.  Bolitho,  Box  7133,  Shawnee  MARION  F 

Mission,  Kans.  66207.  P.O.  Box  8 

_  phone  (91 

NEWSPAPER  BROKERS  fi°e®^  K() 

Kans.  662 

IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 

EDITOR  &  PUBLISHER  for  April  16,  1977 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


NEWSPAPERS  FOR  SALE 


2-YEAR-OLD  community  newspaper,  paid 
circulation — 2nd  class  applied  for.  Zone  5. 
Box  669,  Editor  &  PTiblisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.O. 
Dr.  12428,  Panama  City,  Fla. 


PUBLICATIONS  FOR  SALE 


THRIVING  7-year-old  Hong  Kong-based 
business  magazine  of  world-wide  circula¬ 
tion  selling  due  to  owner  illness.  Annual 
gross  about  $200,000.  Solid  editorial 
reputation  with  tremendous  ad  and  circu¬ 
lation  growth  potential.  Box  601,  Editor  & 
Publisher. 


NEWSPAPERS  FOR  SALE 
Outstanding  Weeklies 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A. Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office;  (913)  381-8280. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


COLORADO  KANSAS 

Weakly  guaranteed  44  year  metro  weekly 

distribution — 2400  22M  guaranty,  2100  paid 

Groaa:  $300,000  Grose:  $188,000 

Cash  flow:  $83,300  Net:  $34,000 

Price:  negotiable  Price:  $175,000  with  terms 

NEW  ENGLAND 

Sunday  weekly— 52M  audited  circulation 
Complete  printing  plant 
Gross;  $2,27^000— Cash  flow:  $267,400 
Price:  $2,250,000— Terms:  negotiable 

OTHER  LISTINGS:  Many  othar  weeklies,  magazines  and  printing/ 
publishing  plants  are  available  throughout  the  country. 

Don  Malcolm,  Carillon  Towor  West,  13601  Preston  Rd,  Suite  417, 
Dallas,  Texas  75240  ‘  (214)  233-4334 

Doubledoy  Medio 

Brokers  of  Radio,  TV,  CATV  and  Newspaper  Properties 


«lm 


WEEKLY  in  retirement-vacation  area  of 
Arizona  grossing  $55,(X)0  and  growing  fast 
seeks  working  partner.  Box  595,  Editor  & 


NEAR  150M  GROSS  from  89-year-pld 
award-winning  rural  Minnesota  weekly.  No 
job  shop.  Give  experience,  finances, 
phone  number.  Box  578,  Editor  & 
Publisher. 


PAID  WEEKLY  in  one  of  best  Midwestern 
suburban  cities.  $75,000  volume.  For  sale 
at  gross  with  29%  down.  All  letters 
answered  that  give  full  financial  and  jour¬ 
nalistic  qualifications.  Box  575,  Editor  & 
Publisher. 


ZONE  6,  MONTHLY  ADVERTISER,  $100,- 
000  gross,  estimated  1977  gross 
$150,000;  can  be  doubled.  Owner  has 
other  interests.  80%  of  gross,  25%  down. 
Box  520,  Editor  &  Publisher. 


SMALL  BI-WEEKLY  OFFSET  newspaper  in 
thriving  Florida  City.  Box  613,  editor  & 
Publisher. 


6M  CIRCULATION  WEEKLY,  Zone  1,  no 
competition.  $640M  volume,  40%  news¬ 
paper,  60%  printing.  New  offset  plant  with 
all  the  best.  Asking  $750M.  Buyer  needs 
only  $75M  to  $100M  to  handle.  Know-how 
im^rtant.  Box  635,  Editor  &  Publisher. 

AREA  6  WEEKLY  GROUP  for  sale. 
$400,000  +  gross  in  prime  growth  area, 
$700,000  plus  real  estate.  Will  consider 
tax  free  exchange  of  registered  stock  or 
$200,000  cash  down  from  qualified  buyer. 
Owner  available  to  provide  management 
continuity.  Box  531,  Editor  &  Publisher. 

WE  ARE  LOOKING  for  a  husband-wife 
team  to  buy  our  2  small  weeklies.  Pleasant 
Midwestern  location.  Competence  and  in- 

fenuity  will  continue  profits.  Fair  price, 
lerious  only.  Give  background  and  finan¬ 
cial.  Box  5b6,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  IN(:.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  27%  Long  Beach,  Calif.  90801 


CHEMCO  MARATHON  CAMERA.  Maxi¬ 
mum  size  24x24— Fll  to  F90— electric 
shutter— three  spool  magazine— 30x40 
copyboard— four  16”  Ascorlux  lamps — re¬ 
duction  x7— enlargement  x3 — vacuum 
pump,  etc.  Good  condition.  Can  be  seen  in 
operation.  As  is/where  is.  FOB  our  plat¬ 
form.  Call  Mr.  Shank,  Call-Chronicle 
Newspapers,  Allentown,  Pa.,  (215)  820- 
6587. 


COMPUTER  SOFTWARE 


COMPUTER  SOFTWARE 
Newspaper  advertising  billing  system — 
package  programs  for  sale— presen^ 
being  used  by  3  newspapers  on  B-700 
computer.  System  allows  for  daily  input 
of  (contract/non-contract)  display  inches, 
classified  lines,  national  lines,  classified 
display  inches,  color  charges,  legal 
charges,  other  charges,  etc.  Prepares  daily 
to  date  charges  and  payment  listings.  Au¬ 
tomatic  charge  calculations  (based  on  your 
rates)  produces  monthly  statements  to 
customers  and  various  statistical  and  sales 
reports — with  current  and  previous  year 
comparisons.  Inland  Press  Report  also 
produced.  If  interested,  call  or  write  to; 
Zettler  Software  Co. 

1098  S.  Milwaukee  Ave. 
Wheeling.  III.  60090 
c/o  Edward  A.  (Iroth 
(312)  537-6450 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4'weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
l-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 

(Remittattce  should  accompany 
copy  unless  credit  established). 

A-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run; 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  (  PUBLISHER  •  850  Third  Ave.  •  New  Toik,  N.Y.  10022 


EQUIPMENT  &  SUPPLIES 


ENGRAVINGS 


OVER  1(X),000  NEGATIVES  and  photo  en¬ 
gravings  for  use  in  newspaper  advertising. 
Call  or  write  to  Garden  Photo  Engraving  Co. 
Inc.,  40  Roselle  St.,  Mineola,  N.Y.  11501. 
(516)  742-8610. 


ENGRAVING  EQUIPMENT 


BALL  PROCESSING  MACHINE,  $3000. 
Call  or  write  Garden  Photo  Engraving  Co., 
40  Roseile  St.,  Mineola,  N.Y.  11501. 
Phone  (516)  742-8610. 


MAILROOM 


STA-HI  257  STACKER. 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 


CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  and  24P  inserters.  Spares 
included.  Very  good  condition.  Box  382, 
Editor  &  Publisher. 


STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
VERY  GOOD  CONDITION 
BOX  421,  EDITOR  &  PUBLISHER 


MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 


THREE  PARKER  SIGNODE  KW  tying 
machines.  D.  Stern,  World-Herald,  l4th 
and  Dodge,  Omaha,  Neb.  68102.  (402) 
444-1000. 


FOR  SALE— Stepper  PM  5,  Vi  Folder,  wrap 
and  tie  50(XVhour  and  card  inserter.  Price 
negotiable.  Call  or  write  Martin  Umansk 


CHESHIRE  labeling  and  addressing 
machine,  701  utility,  N/S  head,  conveyor, 
good  working  condition.  $3(X)0.  Trentlyon, 
(212)  989-4096. 


ADDRESSING  SYSTEM:  Speedomat.  2 
Graphotypes,  2605  addresser,  3  cabinets, 
Cheshire  punch.  One-up  Cheshire  labeller 
(N/S  and  E/W  heads),  separately.  I  buy,  sell 
swap.  A  Curtis,  816  National  Press  Bldg., 
Washington,  D.C.  20045.  Tel:  (202)  628^ 
5696. 


FINISHING  EQUIPMENT  in  good  condi 
tion,  reasonably  priced:  Two  Addresso- 
graphs,  models  1950  SV,  1957  VV;  Graph 
otype,  model  6381;  two  Saxmayer  Tyers, 
models  SR2C  with  pneumatic  packer, 
SR2A  (both  left  hand);  and  Press  Delivery 
Incline  Conveyor  to  table  height  level  for 
easy  hand  jogging  and  stacking.  Conveyor 
comes  equipped  with  variable  spMd,  re¬ 
versible  motor.  For  more  information  con¬ 
tact  Tom  Klepper,  Printco  Inc.,  Greenville, 
Mich.  (616)  754-3673. 


MISCELLANEOUS 


DUE  TO  OFFSET  CONVERSION  will  have 
the  following  available  in  Jan.  1978: 

8  Unit  Goss  Universal  Press  133 
3  Color  humps 
End  fed  roll  stands 
72  Beach  Saddles 

Press  used  for  Direct  printing  with  Napp 
Plates. 

Press  is  in  very  good  condition  and  has 
been  well  maintained. 

1  Master  washout  unit  for  Dynaflex  or 
Napp  plates. 

2  Napp  exposure  units 

2  Napp  Manual  washout  units 

3  Napp  Ovens 

All  this  equipment  is  in  very  good  condi¬ 
tion. 

Available  Immediately: 

1  Brown  Commodore  Camera  18x24’ 
Quartz  Lights 

Contact:  Bill  Fisher,  Production  Manager 
The  Herald-Palladium 
Benton  Harbor,  Mich.  49022 
Ph.  (616)  925-0022 

PRICED  FOR  QUICK  SALE.  Intertype  C4. 
Serial  No.  28994.  Excellent  condition. 
Contact  H.  E.  Rosberg,  (203)  333-0161. 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


25"  AND  12^2",  40"  DIAMETER.  28  lb. 
Pre-December.  1976  price.  Greater  Jersey 
Press,  (201)  254-7004. 


BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432; 
Stanley  Behrens  will  be  at 
Mark  Hopkins  during  ANPA. 


TO  ALL  USERS  OF  NARROW  WIDTH 
ROLLS  OF  NEWSPRINT— If  you  use  rolls 
15Vi"  in  width  or  less.  I  can  offer  you  lar^e 
savings  on  all  sizes  between  10"  and  ISVa". 
Side  trim,  perfect  mill  tonnage,  30  lb., 
Canadian  newsprint.  250,0(X)  lbs.  avail¬ 
able  per  month  on  a  continual  basis.  Con¬ 
tact  Sam  Marks,  (212)  966-0100. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  9294455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC  IV,  SPARE  PARTS  KIT 
6  MONTHS  OLD.  $10,000. 

(212)  580-0137. 


COMPUGRAPHIC  4961TL— Spare  parts 
kit— wire  stripper— 8  film  strips— 6  width 
plugs.  Excellent  condition.  Take  over  pay¬ 
ments  on  lease,  $130  per  month.  No  down 
payment.  Call  Glen  Patch,  (305)  269-3211. 


HARRIS  2200  SYSTEM:  1  control  unit  with 
TCU  expansion,  expanded  storage  to  40 
fonts,  2  terminal  control  channels,  2  8K 
layout  terminals,  2  75  foot  console  cables, 
2  50  foot  punch  cables  and  1  spare  parts 
kit  #H-1013.  Box  677,  Editor  &  Publisher. 


FOR  SALE— One  high  speed  Compugraph- 
ic  single  lens  2961.  Excellent  condition. 
$200(5.  Call  Henry  Savino,  (312)  755-6161 
for  further  details. 


ADDRESSOGRAPH  Comp/Set  510  Di¬ 
rect-Entry  Phototypesetter  with  6  type 
discs — 5V2  pt. — 74  pt. — New  1976.  Call 
Eric  Glass.  (301)  75&^71. 


COMPUGRAPHIC-COMPUSATE  II.  High 
Speed  Matter  Machine  fits  well  in  small 
operation.  Large  selection  of  type.  Price 
negotiable.  Can  or  write  Martin  Umansky, 
P.  0.  Box  10,  Wichita,  Kans.  67201.  (316) 
943-4221. 


FRIDEN  JUSTOWRITER  in  good  condition. 
Reproducer  needs  cleaning.  Make  offer. 
(919)  549-8200  or  North  Carolina  Leader, 
Box  12163,  Research  Triangle  Park,  N.C. 
27709. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


MARK  I  PACESETTER,  four  face,  six  point 
sizes,  6,  7,  8,  9,  10  and  14  point;  Remex 
reader,  $5000.  Contact  Bob  Mayer,  Daily 
Intelligencer,  Doylestown,  Pa.  18901. 
(215)  348-8171. 


COMPUWRITER  I,  IVi  years  old,  variety  of 
type  faces  and  sizes,  excellent  condi¬ 
tion— no  down-time.  Will  train.  No  down 
payment  necessary.  Pick  up  payments  of 
$175  a  month.  (201)  569-3737  or,  eve¬ 
nings  (914)  469-2409. 


COMPUGRAPHIC  COMPUTAPE  II  used 
only  14  months.  Top  condition.  Complete 
with  spare  kit,  spare  reader,  wire  stripper. 
Ralston  Press,  Box  639,  Buckhannon,  W.V. 
26201.  (304)  472-3333. 
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EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES 


PRESSES 


COTTRELL  JF-1  FOLDER.  New  1967,  good 
condition.  Phone  (713)  452-4761,  contact 
Don  Hedges. 


GOSS  COMMUNITY  folder  with  one  Com¬ 
munity  unit  (both  1971  oil)  $40,000. 
Baldwin  Counterveyor  (1975)  $6000. 
Thoen  Publishing,  1625  W.  Broadway, 
Spolsane,  Wash.  99201.  (509)  326-2234. 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
(kiss  Community  1  unit,  folder 
(k>ss  (Community  folders 
(k>ss  Suburban  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder,  22%’ 

Cottrell  V-22,  6  units 
Color  King  2;1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2' 
cutoff 

Wanted;  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


HARRIS  V-15A  WEB  OFFSET,  5  units  with 
V-15A  Folder  and  Accumeter  Paster.  Con¬ 
sider  offer  on  all  or  part.  Dick  Conlon, 
(713)  623-0060. 


GOSS  LETTERPRESS  newspaper/comic 
press— four  decks,  serial  number  1254, 
new  1923.  Excellent  parts  source.  Com¬ 
plete  stereo  equipment  also  available  for 
this  press.  Contact  S.R.  Gault,  Lindsay- 
Schaub  Newspapers,  P.O.  Box  789,De- 
catur.  III.  62525.  (217)  422-8531. 


FOR  SALE— 2  PRESS  LINES 
1st  Press,  7  Community  press  units  with  2 
folddrs;  1-SC  folder  with  upper  former, 
double  parallel,  double  under  fold  lead 
rollers;  1-standard  Community  folder;  this 
press  line  has  5  clutches  and  transfer 
switches  for  various  press  arrangements. 
Plate  bender  and  direct  print  brackets. 
2nd  Press,  4  Suburban  press  units  with 
Suburban  folder  and  2  Community  on  the 
nose  of  the  folder.  Folder  has  under  folder 
lead  rollers.  Plate  bender  and  direct  print 
brackets. 

Various  extra  press  parts  and  roll  shafts. 
Both  press  Mnes  can  be  seen  running  in 
their  normal  5-day  production.  Reply  to 
Box  661,  Editor  &  Publisher. 


BUILT  IN  1965,  cleaned,  painted,  pol¬ 
ished,  refurbished  GOSS  SUBURBAN  with 
Urbanite  folder  including  V*  fold,  36’ 
web,  22%’  cutoff,  2  standard  floor  units,‘4 
Signature  units  (2  stacked),  two  4  position 
roH  stands,  two  50hp  drives  and  assort¬ 
ment  of  new  parts  (about  $15,0<X)  worth). 
Available  immediately.  Will  sell  all,  or  any 
part. 

Built  in  1954,  HANTSCHO  Commercial 
Printing  Press,  36’  web,  22%’  cutoff,  2 
folding  machines,  Vk  and  %  standard  fold¬ 
er,  heavy  duty  folder  with  double  parallel 
V*  and  V2  (air  fornier),  5  perfecting  printing 
units,  1  double  roll  stand  with  nV  driven 
infeed  rollers.  1  Hantscho  36x22%’ double 
imprinter,  1  WPE  Otepka  2  pass  dryer,  1 
WPEOtepka,2  pass  chill  roll  stand,  1  Reli¬ 
ance  variable  speed  50hp  drive,  1  Dunham 
Bush  refrigeration  system  for  chill  rolls, 
one  5hp  low  pressure  air  blower  for  folder 
formers.  Available  immediately.  Will  sell  all 
or  part. 

UNIVERSAL  PRINTING 

EQUIPMENT  CO.  INC. 

(201)  438-3744 


GOSS  COMMUNITY  6-unit,  SC  folder,  new 
1970.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 


3-UNIT  VANGUARD  PRESS.  31’  wide  with 
heavy-duty  folder.  $3000  worth  extra 
parts.  Rollers,  chains,  plates,  blankets. 
$22,000.  Write  Grants  Daily  Beacon,  P.  0. 
Box  579,  Grants,  N.M.  87020,  or  call  (505) 
287-4411. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


PRESSES 


GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  New 
Gregg  imprinter,  Gilmount  V4  and  Va  folder. 
Contact  IPEC  Inc.,  (312)  738-1200. 


AVAILABLE 

IMMEDIATELY 

COTTRELL  V-15A.  4  units 
COTTRELL  V-15Aunit,  ’69 
COTTRELL  V-15A,  add-on  unit,  ’69 
COTTRELL  V-25,  ¥2  and  ¥«  folder 
GOSS  COMMUNITY,  3  units 
COLORKING,  4  units 

O.N.E. 

1761  Tully  Circle  N.E. 
Atlanta,  Ga.  30329 
(404)  321-3992. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDI¬ 
TION.  6  units  and  Goss  2;1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251,  257  or  Cutler  Hammer  Mark 
III  Stacker.  Also  SHERIDAN  24P  or  48P  or 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  1%  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  inserter 
and  Mueller  231  stacker. 
Box  2251,  Editor  &  Publisher. 


WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


PRESS  WANTED:  3  to  5  units.  Community, 
(k>ttrell  or  News  King.  Our  personnel  will 
remove  from  your  plant.  Need  about  July 
31,  or  can  take  now.  (kintact  Jim  Boone, 
Boone  Newspapers  Inc.,  P.  0.  Drawer  1, 
Tuscaloosa,  Ala.  35401.  (205)  345-0505. 


INSERTER,  top  shape,  must  see  running. 
Send  literature,  price.  Yukon  News,  211 
Wood,  Whitehorse,  Yukon,  Canada  YIA 
2E4. 

WANTED:  Used  Compugraphic  2961  high 
speed  private  owner.  Wayne 

Townsend,  P.O.  Drawer  1,  Tuscaloosa,  Ala. 
35401. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


Help 

Wanted... 


ACADEMIC 


NEW  POSITION— $16,500-$18,500,  9 
months  salary,  associate  professor  rank. 
Tenure  earning  position.  Require  PhD  in 
Mass  Communications,  teaching  experi¬ 
ence  and  minimum  of  3  years  pnnessional 
media  and/or  agency  experience.  To  teach 
advertising  courses  and  graduate  courses 
in  research  methods  and  communications 
theory.  Will  consider  for  assistant  profes¬ 
sor  at  $14, 500-$16,500  person  at  ABD 
stage  with  minimum  of  3  years  profes¬ 
sional  media  and/or  agency  experience. 
Application  deadline  is  May  10.  Appoint¬ 
ment  effective  August  1977.  Send  appli¬ 
cations  and  credentials  to  Dr.  Deryl  R. 
Learning,  Chairman,  Dept,  of  Journalism, 
Marshafl  University,  Huntington,  W.  Va. 
25701.  An  Equal  Opportunity/Affirmative 
Action  Employer. 


3  FACULTY  POSITIONS 
ASSISTANT  PROFESSOR 
OR  INSTRUCTOR 
FOR  FALL,  1977. 

(1)  Teach  news-editorial  skills  and  under¬ 
graduate  theory  courses.  Law,  history  or 
photojournalism  teaching  experience 
helpful.  Professional  experience  neces¬ 
sary. 

(2)  Broadcast  newswriting  and  general 
broadcast  courses,  including  basic  jour¬ 
nalism,  broadcast  issues  and  theory 
courses.  Radio  background  particularly  , 
helpful.  Professional  experience  neces¬ 
sary. 

(3)  Introductory  and  advanced  under¬ 
graduate  speech  and  broadcast  courses. 
Radio  or  television  background  useful. 

For  all,  PhD  preferred,  MA  required.  Some 
assignment  recombination  possible. 
Salaries  to  $14,000,  depending  on  qualifi¬ 
cations.  Write  before  May  6  to:  Dr.  Lee 
Brown,  Department  of  Journalism,  Broad¬ 
casting  and  Speech  Communication,  Buf¬ 
falo  State  Coltege  (SUNY),  Buffalo,  N.Y. 
14222.  Affirmative  Action/Equal  Opportu¬ 
nity  Employer. 


ADVERTISING  TEACHER  needed  by  major 
university  sen/ing  the  Dallas-Fort  Worth 
Metroplex.  PhD  preferred,  but  Master's 
acceptable  with  strong  professional  expe¬ 
rience  and  willingness  to  pursue  docto¬ 
rate.  Agency  experience  important.  Would 
teach  copywriting,  campaigns,  media  and 
marketing  strategy,  plus  other  journalism 
courses  as  needed.  Salary  competitive. 
Rank  assistant  or  associate  professor.  Pos¬ 
ition  begins  August  23.  /^plications  ac¬ 
cepted  until  May  15,  1977.  Minority  and 
women  applicants  encouraged  to  apply. 
The  University  is  an  Equal  Opportunity 
Employer.  Write  Dr.  Reg  Westmoreland, 
Chairman,  Department  of  Journalism, 
North  Texas  State  University,  Denton, 
Texas  76203. 


HELP  WANTED 


ACADEMIC 


INTERIM  INSTRUCTOR  for  broadcasting, 
basic  journalism  course.  A  PhD,  experi¬ 
ence  preferred;  Masters  considered.  Dept, 
of  Mass  Communications,  St.  Bonaventure 
University,  St.  Bonaventure,  N.Y.  14778. 


MEDIA  JOURNALISM— Full-time  faculty 
position  beginning  Fall,  1977.  Should  have 
training  and  experience  in  media  news  re¬ 
porting,  with  expertise  in  sociology  and  law 
of  print  and  broadcast  journalism.  Phd/MA 
preferred.  Experience  taken  into  account. 
Salary  to  be  decided.  Apply  by  May  5, 1977 
tO:  Sylvia  Wander,  Coordinator,  Public 
Communications,  Wheeling  College, 
Wheeling,  W.  Va.  26003. 


MISSOURI  SCHOOL  OF  JOURNALISM 
seeks  director  for  graduate  reporting  pro¬ 
gram  in  state  capital.  Assistant  professor 
or  instructor,  opportunity  to  work  toward 
advanced  degree.  Should have  MA,  report¬ 
ing  experience,  ciU  desk  experience. 
Equal  Opportunity  Employer.  (;all,  write 
Prof.  Keith  P.  Sanders,  (314)  882-7685, 
(k>lumbia.  Mo.  65201. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM  to  begin  Fall,  1977.  Tenure-track 
appointment.  MA  required,  additional 
work  desirable.  Courses  in  journalism,  re¬ 
porting,  news  editing,  as  well  as  student 
newspaper  advisor.  Send  resume,  tran¬ 
scripts  and  letters  to  Dean  Benjamin  Jor¬ 
dan,  Baker  University,  Baldwin,  Kansas 
66OO6,  an  Equal  Opportunity/Affirmative 
Action  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER  or  assistant  to  the 
publisher,  10,000  circulation  6-day  in 
Zone  7.  Strong  in  production,  circulation 
and  advertising  and  willing  and  able  to  fill 
the  "holes”  yourself  when  necessary.  Box 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER  position  with 
75  to  1(X},000  combination  daily.  Group 
operation.  Must  have  newspaper  experi¬ 
ence  in  similar  position  and  be  ready  to 
move  into  Controllers  job  after  9  months 
due  to  retirement  of  present  Controller. 
Familiarity  with  computerized  operation. 
Will  be  responsible  tor  all  business  rec¬ 
ords,  accounting  office  staff  and  EDP  op¬ 
erations.  Zone  6.  Send  resume  and  salaiy 
requirements  to  Box  623,  Editor  & 
Publisher. 


ASSISTANT  TO  PUBLISHER  to  oversee 
and  organize  display,  classified  and  circu¬ 
lation  sales  of  small  and  solid  48(X)  circu¬ 
lation  daily  in  beautiful  New  York  Adiron- 
dacks.  Start  at  $12,000  plus  fringes  and 
car  and  bonuses.  Ideal  for  experienced 
and  aggressive  ad  person  who  likes  out¬ 
doors  and  winter  sports.  Must  be  ready  to 
get  to  work  by  mid-May.  Great  opportunity 
for  sales-oriented  person  seeking  good 
country  life  and  training  to  become  pub¬ 
lisher.  Write  or  call  William  Doolittle, 
Adirondack  Daily  Enterprise,  61  Broadway, 
Saranac  Lake,  N.Y.  12983.  (518)  891- 
2600,  include  all  references. 


NEWSPAPER  CONSULTANT 
Would  you  enjoy  being  a  newspaper  con¬ 
sultant  working  with  the  leaders  of  the  in¬ 
dustry  on  a  daily  basis?  If  you  have  a  de¬ 
gree,  sales  experience,  a  high  energy  level, 
and  some  newspaper  or  newspaper-related 
experience,  you  may  be  the  person  we  are 
looking  for.  We  offer  an  outstanding  in¬ 
come  and  benefit  package  and  are  located 
in  a  suburban  office  setting  with  ideal  liv¬ 
ing  conditions.  Travel  is  limited  to  approx¬ 
imately  25  percent  of  your  time  ana  will 
take  you  to  all  areas  of  the  United  States. 
Send  resume  to  Box  682,  Editor  & 
Publisher. 


DYNAMITE  7-WEEK  direct  mail  campaign. 
100%  inquiry  not  unusual  by  end  of  cam¬ 
paign.  $195  for  license  to  use  plus  camera 
ready  art.  Printing  cost  less  than  $35  per 
week,  or  do  it  yourself.  Guaranteed  to  get 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
pronwtion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  BERKLEY/Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


COMMUNICATIONS  EXECUTIVE 

Communications  company  with  multiple  newspaper  and 
broadcast  operations  requires  strong  administrative  officer  to 
fill  key  home  office  position  created  by  rapid  growth.  Have 
ambitious  further  acquisitions  plans  and  the  wherewithal  to 
achieve  them.  Candidate  must  have  ability  to  organize  and 
direct  people,  plus  a  sound  foundation  in  financial  manage¬ 
ment  of  newspapers  and  and/or  broadcasting.  Resume  and 
salary  requirements  to 

Box  645,  Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  April  16.  1977 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


ACCOUNTING  MANAGER  with  newspaper, 
EDP  and  budget  experience.  Will  consider 
an  assistant  ready  to  nrave.  Excellent  op¬ 
portunity  for  advancement  for  self- 
motivated  person.  Group  operation,  based 
in  Florida.  Send  resume  and  salary  re¬ 
quirements  to  Box  630,  Editor  &  Publisher. 


$2,000,000  REVENUE  CABLE  TV  system 
needs  experienced,  innovative  journalist 
to  manage  news  team,  extensive  video  re¬ 
cording  and  playback  operations,  advertis¬ 
ing  department.  Now  producing  daily 
local/world  news  hour,  election  coverage, 
TV  magazine  show,  other  specials.  Moving 
into  fiber  optics  and  Pay-TV. 

Journalism  degree,  electronics  knowledge, 
five  years  management  experience  or  MBA 
desired.  $15K-$20K  base  salaiy,  override, 
stock,  benefits.  U.S.  Pacific  island  loca¬ 
tion. 

Reply  to  Box  667,  Editor  &  Publisher. 


RESEARCH  DIRECTOR  wanted.  Statistical 
and  technical  expertise  and  proven  talent 
a  must.  Experience  in  newspaper  research 
effort  of  interest.  Zone  1  newspaper  group 
will  establish  quality  in-house  research 
capability.  Purpose  is  to  ask  right  ques¬ 
tions  and  supply  information  on  readers 
and  product.  Relevant  secondary  data  ac¬ 
cumulation  important.  Help  in  creating  ad 
sales  material.  Research  for  news  stories  is 
down  the  road.  Director  will  report  to  gen¬ 
eral  management  and  work  with  editor,  ad 
director  and  circulation  director.  Great 
chance  for  professional  growth.  Excellent 
location,  benefits.  Salary  commensurate. 
Resume  and  references  to  Box  690,  Editor 
&  Publisher. 


MAJOR  METROPOLITAN  NEWSPAPER 
IN  MIDWEST  SEEKS  OUTSTANDING 
RECENT  COLLEGE  GRADUATE 
FOR  MANAGEMENT 
TRAINING  PROGRAM 
This  is  a  new  position  in  a  new  training 
program  allowing  a  person  to  work  for  ven¬ 
ous  periods  of  time  with  all  departments 
within  the  newspaper  and  to  work  on  spe¬ 
cial  projects  for  top  management.  Some 
sales  experience  is  necessary  along  with  a 
strong  ability  to  communicate  verbally  and 
in  writing.  Masters  degree  helpful,  but  not 
mandatory.  Outstanding  starting  salary 
and  benefits.  High  visibility  in  our  com¬ 
pany  will  put  right  person  on  rapid  growth 
pattern.  Send  resume  to  Box  678,  Editor& 
niblisher. 


GRAPHIC  ARTS  SUPPLIERS 
POSITION  OPENINGS 

All  Fee  Paid 

VICE  PRESIDENT  MARKETING— Ma¬ 
jor  newspaper  systems  supplier. 
REGIONAL/BRANCH  MANAGERS 
AND  SALES  REPRESENTATIVES— 
Boston,  New  York,  Philadelphia, 
Washinrton,  D.C.,  Chicago,  Atlanta, 
Dallas,  West  Coast. 

FEDERAL  GOVERNMENT  ACCOUNTS 
MANAGER— Washington,  D.C. 
NEWSPAPER  SYSTEMS  MANAGERS 
AND  APPLICATIONS  SPECIALISTS 
—Boston,  New  York,  Chicago,  West 
Coast. 

PROJECT  ENGINEER  AND  QUALITY 
CONTROL  MANAGER— East  Coast. 
Candidates  are  requested  to  fonward  a  re¬ 
sume  to 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

11  Main  Street 
Southboro,  Mass.  01772 
(617)  481-8562 

All  replies  held  in  strict  confidence. 


CIRCULATION 


ENERGETIC  CIRCULATION  DIRECTOR  for 
m^ium  tri-weekly.  Newly-developed  home 
delivery.  Great  potential  with  future.  Excel¬ 
lent  opportunity  for  No.  2  person  to  ntove 
up.  Immediate  opening.  Contact  Publish¬ 
er,  Gazette-Leader,  1212  Atlantic  Ave., 
Wildwood,  N.J.  08260. 


CIRCULATION  MANAGER  for  10,000  cir¬ 
culation  PM  daily  in  pleasant,  growing 
community  of  16,(100  in  southeast  Kansas. 
Good  salary,  bonus,  fringe  benefits.  Send 
resume  to  ^x  618,  Editor  &  Publisher. 


WANTED;  Experienced  circulation  man¬ 
ager  in  Zone  8.  Salary  and  commission  to 
be  discussed.  4000  daily.  Box  639,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR  needed  for  far- 
north  medium-sized  afternoon  ^ay  pub¬ 
lication.  ABC  17,500  in  growing  area.  Need 
person  strong  and  famiTiar  witti  little  mer¬ 
chant  plan,  sales  promotion,  ABC  record 
keeping,  departmental  budgeting  and  or¬ 
ganization.  Liberal  fringe  benefits,  includ¬ 
ing  opportunity  for  company  stock  purch¬ 
ase  in  addition  to  Employee  Stock  (Owner¬ 
ship  Plan.  Box  644,  Editor  &  Publisher. 


DISTRICT  SALES  MANAGER 

Aggressive  33,0(X)  daily  and  Sunday  seeks 
circulation  district  sales  manager.  Total 
responsibility  for  district  promotion  sales 
and  service.  Performance  and  innovation 
will  lead  to  very  rapid  advancement  and 
expanded  responsibilities.  An  excellent 
opportunity  with  a  circulation-oriented 
group-owned  newspaper.  Box  528,  Editor 
&  Publisher. 


CAREER  OPPORTUNITY  IN 
CIRCULATION  MANAGEMENT 
A  morning,  evening  and  Sunday  Zone  6 
newspaper  is  seeking  a  district  manager 
with  circulation  management  potential. 
Excellent  climate  and  working  conditions. 
College  degree  required.  Send  resume  to 
Box  559,  Editor  &  Publisher. 


EXPERIENCED  CIRCUUTION  MANAG¬ 
ER— Immediate  opening,  6000  PM  news¬ 
paper,  6  days  a  week,  offset,  in  growing 
competitive  area.  Work  with  progressive 
and  active  management  group.  Send  re¬ 
sume  to  Pat  Mattison,  BeTvidere  Daily  Re¬ 
publican,  401  Whitney  Blvd.,  Belvidere,  III. 
61008. 


CIRCULATION  MANAGER— Expanding 
50M  circulation  newsweekly  group  offers 
excellent  growth  situation  if  you  have  a 
strong  track  record  with  voluntary  pay, 
conversion.  Some  mail,  motor  routes.  Re¬ 
sume  to  Box  646,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  experienced, 
for  daily  suburban  newspaper,  and 
total  market  coverage,  in  Zone  2.  Salary 
negotiable.  Send  resume  to  Box  665, 
Editor  &  Publisher. 


MAJOR  WEST  COAST  metropolitan  daily  is 
seeking  a  well  experienced  single  copy- 
transportation  manager.  Successful  can¬ 
didate  will  have  a  proven  track  record  in 
circulation,  including  single  copy  sales. 
Salary  in  the  20s,  excel lenffringe  benefits 
and  working  conditions.  If  you  are  looking 
for  professional  growth  op^rtunities  and 
would  be  interested  in  joining  an  energe¬ 
tic,  aggressive  management  team,  send 
your  resume  in  confidence  to  Box  699, 
Editor  &  Publisher. 


SALES-ORIENTED 
CIRCULATION  MANAGER 

We  are  looking  for  a  newspaper  career- 
oriented  person  to  head  up  our  circulation 
operations.  A  strong  sales  promotion  effort 
is  going  to  be  a  key  part  of  this  job.  We  also 
are  very  marketing-oriented.  For  those 
reasons,  we  believe  the  best  background 
for  this  job  is  a  journalism  degree  plus 
a  record  of  success  in  ad  sales  plus  some 
knowledge  of  circulation.  We  obviously  re¬ 
quire  someone  with  a  lot  of  enthusiasm 
and  drive  who  sees  opportunities  in  a  chal¬ 
lenging  job  such  as  this.  Excellent  location 
in  Zone  7.  All  replies  will  be  held  confiden¬ 
tial.  Please  submit  a  brief  record  of  your 
background  to  Box  652,  Editor  & 
Publisher.  Equal  Opportunity  Employer, 
M/F 


CIRCULATION  MANAGER  and  Assistant 
Manager  for  Metro  Milwaukee  distribution 
of  circulars,  weekly  newspapers  and  shop¬ 
pers.  Excellent  pay,  fringe  benefits.  Send 
resume  to  Business  Manager,  do  Shinners 
Publications,  P.O.  Box  36,  Brookfield, 
Wise.  53005. 


CLASSIFIED  ADVERTISING 


SALES  MANAGER:  Expanding  daily¬ 
weekly  newspaper  group  seeks  sales  and 
promotion  minded  individual  to  sell  key 
accounts  as  well  as  manage  department 
for  growing  daily  117,000  circulation)  and 
weekly.  Area  2.  Prefer  some  experience 
but  will  train  the  right  person  seeking  ad¬ 
vancement  in  the  newspaper  field.  Applic¬ 
ant  should  come  from  Area  1  or  2.  ^d 
complete  resume  on  past  experience  in¬ 
cluding  former  earnings  to  Box  657,  Editor 
&  Publisher. 


CLASSIFIED 
SALES  MANAGER 

Growing  Southern  California  daily  needs  a 
person  with  good  knowledge  of  classified, 
one  who  can  train,  motivate  and  sell.  Sal¬ 
ary  commensurate  with  background.  Ex¬ 
cellent  company  benefits.  Send  resume  to 
Box  626,  Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  central  Ari¬ 
zona  daily-weekly  group.  Top  salary,  bene¬ 
fits.  Write  Don  Kramer,  Casa  Grande  Dis¬ 
patch,  P.  0.  Box  369,  Casa  Grande,  Ariz. 
85222. 


ASSISTANT  CLASSIFIED  MANAGER 
We  are  one  of  America's  finest  7-day  met¬ 
ropolitan  newspapers  located  in  a  dynamic 
market  on  Florida's  West  (^st.  We  are 
looking  for  a  top-notch  sales  oriented  indi¬ 
vidual  to  work  with  our  highly  professional 
sales  staff.  Must  be  able  to  motivate 
people. 

The  challenges,  additional  responsibilities 
and  growth  potential  are  excellent,  along 
with  comprehensive  medical  and  life  in¬ 
surance  coverage  and  retirement  plan.  Jf 
you  are  willing  to  work  hard  to  achieve 
realistic  goals,  send  resume  to  Rosita 
Peterson,  Tamda  Tribune-Times,  P.  0.  Box 
191,  Tampa,  Ra.  33601. 


DISPLAY  ADVERTISING 


ADVERTISING  SALESPERSON  for  13,000 
daily  in  western  New  York.  Experience 
necessary.  Send  resume  to  or  call  Herman 
Cutler,  Dunkirk  (N.Y.)  OBSERVER,  8  E. 
Second  St.  (716)  366-3000. 


SALES— WITH  A  FUTURE.  We  are  grovhng 
and  need  fine  caliber  account  representa¬ 
tive  for  controlled  circulation  weekly 
newspaper  (23,500)  advertising  sales. 
Successful  applicant  could  very  well  be 
the  sales  manager  we're  looking  for.  Excel¬ 
lent  sales  record  in  other  lines  also  consi¬ 
dered  favorably.  Marvelous  opportunity  for 
right  person.  Send  resume  to  The  Valley 
\^rtd,  60  W.  6th  St.,  Gilroy,  Calif.  95020, 
attention  Publisher. 


ADVERTISING  SALESPEOPLE  have  ex¬ 
ceptional  career  opportunities  with 
Pioneer  Newspapers.Write  or  call  J.V. 
Brenner,  P.O.  Box  628,  Carson  City,  Nev. 
89701.  (702)  883-5670. 


ADVERTISING  SALES  EXECUTIVE— Pres¬ 
tige  monthly  business  newspaper  in  cent¬ 
ral  New  York.  Our  candidate  will  be  well 
organized,  a  dynamic  salesman  on  the 
phone  and  in  person,  a  proven  producer. 
Writing  and  editing  knowledge  helpful. 
Salaiy  negotiable— earnings  to  $40,000. 
Box  617,  Editor  &  Publisher. 


GOLDEN! 

Only  rarely  do  all  factors  mesh  to  create 
unusual  opportunity.  Right  job— right 
person— right  time,  timing.  We  have  the 
position— NOW.  Are  you  qualified  to  be  our 
advertising  manager — future  general  man¬ 
ager?  Zone  5,  established,  5  suburban 
offset  weeklies.  Not  (yet)  the  biggest,  but 
moving  fast.  Current  growth  unlikely  to 
stop  in  great  competitive  area.  Very  good 
papers,  new  equipment,  aggressive,  dedi¬ 
cated  staff,  good  saleable  image.  Busy 
publisher  can  t  handle  all.  $25-30M,  bene¬ 
fits,  percentage  profits,  long-range,  too. 
Send  tell-all  resume,  track  record,  what 
you  can  do  for  us,  etc.  Timing.  Now.  Box 
620,  Editor  &  Publisher. 


ADVERTISING  SALESPERSON,  Northern 
California,  small  chain,  looking  for  several 
experienced  people  for  slots  in  dailies  and 
weeklies.  If  you  have  several  years  experi¬ 
ence  in  either  retail  or  classified,  we'd  like 
to  see  your  resume.  Salary,  bonus  and 
fringes  including  car  allowance.  Box  511, 
Editor  &  Publisher. 


SMALL  CHAIN  needs  experienced,  top¬ 
flight  ad  person  who  can  produce  spec  lay¬ 
outs  that  sell.  Be  a  leader  in  a  secure 
community  served  by  a  prize-winning  small 
daily.  Great  opportunity  for  a  well- 
organized  person  who  can  supervise 
others.  Good  pay,  bonus,  many  benefits. 
Fritz  Dalrymple,  News-Sun,  Kendallville, 
Ind.  46755.  (219)  347-0400. 


IMMEDIATE  OPENING — Aggressive  sales¬ 
person,  promotion-orienteaT  for  daily  and 
weekly  shopper  located  Area  9.  Please 
send  resume  to  General  Manager,  Skagit 
Valley  Herald,  P.  0.  Box  578,  Mt.  Vernon, 
Wash.  98273  or  phone  (206)  424-3251. 


AD  SALESMAN  for  Florida  weekly.  $160 
guarantee,  plus  car  expense  and  commis¬ 
sion  setup.  Send  written  resume  NEWS, 
P.  0.  Box  31,  Lake  Wales,  Fla.  33583. 


RETAIL  ADVERTISING 
SALES  REPRESENTATIVE 
Ck)ntinued  dynamic  growth  creates  an  im¬ 
mediate  opening  for  an  ambitious  retail 
advertising  representative,  with  a  proven 
track  record  of  sales  success. 

This  is  a  challenging  position  with  good 
rowth  potential.  We  offer  an  excellent 
ase  salary  and  incentive  plan.  In  addition, 
you  will  be  representing  one  of  America's 
finest  7-day  metropolitan  newspapers. 

If  you  can  sell  on  a  highly  professional  level 
and  are  not  timid  about  working  hard  to 
attain  your  goals,  send  a  comprehensive 
resume  to  Dorn  Cassano,  Retail  Advertis¬ 
ing  Manager,  The  Tampa  Tribune  &  Times, 
P.O.  Box  191,  Tampa,  Florida  33601. 


ADVERTISING  DIRECTOR  for  20,000  daily 
plus  Sunday  operation.  Individual  will  be 
held  responsible  for  total  department  op¬ 
eration.  Write  me  a  letter  and  tell  me  about 
yourself.  Tell  me  your  experience,  your 
salary  requirement  and  your  long-range 
goals.  Write  Box  625,Editor  &  Punisher. 


DISPLAY  AD  SALESMAN,  Fast  growing 
northern  California  24M  6-day  daily. 
Minimum  10  years  experience  with  proven 
sales  ability.  Good,  dependable,  stable 
salesman  to  fit  into  staff  of  same.  Excel¬ 
lent  state  university,  outdoor  paradise. 
Write:  General  Manager,  Chico  Enter¬ 
prise-Record,  P.  0.  Box  9,  Chico,  Calif. 
95927 


AMBITIOUS  AD  MANAGER  to  be  general 
manager/ad  manager  of  growing  group 
California  weeklies.  Write  Publisher,  Con¬ 
tra  Costa  Times,  P.  0.  Box  5166,  Walnut 
Creek,  Calif.  94596. 


NEWSPAPER 

ADVERTISING 

MANAGER 

for  one  of  Ohio's  most  prestigious  com¬ 
munities.  Two  weekly  papers,  one  with  two 
editions  and  the  other  a  45-year-old,  sec¬ 
ond-class  mail  publication. 

We  are  interested  in  someone  with  a  solid 
background  in  weekly  newspaper  advertis¬ 
ing  and  sales  direction.  Wi(l  be  a  working 
ao  manager  in  charge  of  two  other  display 
salespersons  and  also  responsible  for  the 
direction  of  the  classified  sales  depart¬ 
ment. 

Our  expanding  company  offers  an  excel¬ 
lent  opportunity  for  growth  and  earning 
potential  for  the  right  person.  Salary  open. 
Excellent  benefit  program. 

WRITE  ONLY  TO: 

TRI-VILLAGE  PUBLISHING  COMPANY 
Thomas  M.  Forsythe 
1302  (Irandview  Ave. 
Columbus,  Ohio  43212 


FLORIDA  opportunity  for  able,  experi¬ 
enced  retail  advertising  salesperson.  Grow¬ 
ing  competitive  market  offers  challenge 
and  opportunity  with  major  metro  paper. 
Three  years  experience  minimum.  College 
background  preferred.  Good  salary,  com¬ 
mission  for  outstanding  results  and  excel¬ 
lent  benefits.  Tell  us  what  you  have  done 
and  will  do  for  us  in  letter  to  Box  655, 
Editor  &  Publisher. 


SALES  MANAGER 

We  are  looking  for  a  "take  charge"  person 
to  supervise  all  outside  advertising  sales 
(classified  and  retail).  This  person  will  help 
complete  salesmanagement  programs,  re¬ 
fine  our  salesmanagement  blue  print,  up¬ 
date  market  potential  figures,  help  de¬ 
velop  higher  productivity  level  in  the  field 
and  most  important  continue  ongoing  in 
field  and  in  office  sales  training  of  an  al¬ 
ready  professional  sales  staff.  (We  place  a 
lot  or  emphasis  on  daily  sales  training.)  We 
want  a  salesmanager  who  isn't  afraid  to 
make  calls  with  salesmen  and  help  them 
improve  their  skills. 

If  you're  this  person  and  you're  looking  for 
an  opportunity  to  show  your  stuff.  If  you 
want  to  work  in  one  of  Harte-Hanks  pre¬ 
mium  markets.  If  tOTAL  compensation 
POTENTIAL  in  excess  of  $2(}-22,(XX)  ap¬ 
peals  to  you.  Write  me  and  tell  me  about 
yourself  (include  a  resume).  Jim  Schmitt, 
c/o  Journal  News,  Court  and  Journal 
Square,  Hamilton,  Ohio  45012. 


LEADING  AWARD-WINNING  California 
daily  seeks  experienced,  innovative  Ad 
Executive  for  m^or  ad  role.  Send  data  and 
references  to  Publisher,  Contra  Costa 
Times,  P.O.  Box  5166,  Walnut  Creek,  Cialif. 
94596. 
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HELP  WANTED 


DISPLAY  ADVERTISING 


WANTED— Advertising  salesperson  for 
small  Colorado  daily.  Salary,  commission, 
frinc;e  benefits,  including  minimum  cost 
furnished  apartment.  Opportunity  for  ad¬ 
vancement.  Send  resume  and  references 
first  letter.  ROCKY  FORD  DAILY  GAZETTE, 
Box  430,  Rock  Ford,  Colo.  81067. 


EDITORIAL 


COPY  EDITOR 

WANT  TO  WORK  FOR 
ONE  OF  THE  BEST? 

The  Miami  Herald's  prize-winning  Living 
Today  section  is  looking  for  a  top-notch 
copy  editor  and  layout  person.  If  you've  got 
a  flair  for  crisp  editing,  exciting  layouts 
and  read-me  headlines— plus  3  or  more 
years  experience— send  resume  and  tear- 
sheets  to: 

Janet  Chusmir,  Editor 
Living  Today 

THE  MIAMI  HERALD 

1  Herald  Plaza 
Miami,  Ra.  33101 


REGULAR  STRINGERS  in  industrial  areas 
for  industrial  newsletter  publisher.  No 
conflict  with  newspaper  assignments. 
Good  rates  on  acceptance.  Box  5%,  Editor 
&  Publisher. 


THE  FINDLAY  (OHIO)  COURIER,  morning 
25,0(X)  daily,  seeks  night  editor  with  ad¬ 
ministrative  ability,  seasoned  news  judg¬ 
ment,  sharp  editing  skills  to  handle  major 
daily  editing  responsibility  in  electronic 
newsroom.  Pleasant  working  conditions 
with  bright  staff.  Written  applications  only. 
Write  Robert  Hesse,  Executive  Editor,  The 
Findlay  Ohio  Courier,  45840,  giving  qual¬ 
ifications. 


MANAGING  EDITOR,  16M  Carolina  daily. 
Shirtsleeves  worker  who  likes  to  write,  to 
direct  investigative  series.  Good  layout 
stylist.  Resume,  salary  needs  to  Box  508, 
Editor  &  Publisher. 


NEW  NATIONAL  BASEBALL  MAGAZINE 
needs  freelancers  and  stringers.  Send  writ¬ 
ings  samples  to;  Baseball  Quarterly,  P.  0. 
Box  2,  Amawalk,  N.Y.  10501. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


WIRE  EDITOR  18,000  AM  daily.  Require 
one  year  desk  experience.  Call  or  write  R. 
J.  Siegler,  Managing  Editor,  Kennebec 
Journal,  Augusta,  Maine  04330. 


BRIGHT  EDITOR  with  nose  for  local  news, 
features  to  help  aggressive  weekly  de¬ 
veloping  to  thrice-weekly.  Demanding 
job— good  pay.  Reply  by  May  1  to  Bob 
Hansen,  Uliana  Spirit,  Watseka,  III.  60970. 
Job  open  now. 


EDITOR  WITH  A  "LOCAL"  TOUCH— A 
rapidly  growing  chain  of  community  news¬ 
papers  IS  looking  to  fill  the  top  editorial 
slot.  Full  editorial  responsibility  with  direc¬ 
tion  of  full-time  staff  of  8  and  extensive 
network  of  correspondents.  3-5  years 
background  in  newsroom  management 
plus  a  strong  feel  for  the  suburban/small 
town  scene.  Excellent  opportunity  for 
long-term  growth.  Send  full  resume  and 
salary  requirements  to  Box  615,  Editor  & 
Publisher. 


COPY/LAYOUT  EDITOR.  The  opportunity 
to  work  in  one  of  the  most  exciting  cities  of 
the  world  awaits  a  talented,  hardworking, 
all-around  desk  person.  Our  plant  is  20 
minutes  from  Tokyo's  famous  Ginza  dis¬ 
trict.  In  addition  to  excellent  pay,  there  are 
liberal  benefits,  including  a  housing  allo¬ 
wance.  We  want  a  seasoned  applicant  with 
at  least  five  years'  experience  in  construc¬ 
tive,  accurate  copy  editing,  with  the  ability 
to  produce  crisp,  imaginative  headlines. 
Must  also  be  strong  on  layout.  We  are  a 
cold-type  paper.  VDT  experience  is  de¬ 
sired.  Send  resume  and  comprehensive 
work  samples  to:  Box  622,  Editor  & 
Publisher. 


COPY  READER  for  13,000  PM  daily  who  is 
experienced  on  desk,  demanding  as  to 
quality,  apt  at  teaching  young  reporters 
good  habits.  Starting  salary  (fully  experi¬ 
enced)  $225,  plus  liberal  benefits.  In  one 
of  New  England's  most  desirable  small 
city-rural  areas.  Box  636,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTERS 

Midwest  group  has  several  reporting  open¬ 
ings  available.  Applicants  must  have  ex¬ 
tensive  reporting  experience  after  gradua¬ 
tion,  preferably  2-3  years.  We  offer  oppor¬ 
tunity  for  advancement,  salary  commensu¬ 
rate  with  experience  and  excellent  bene¬ 
fits.  If  interested,  please  send  resume  with 
writing  samples  to  Box  612,  Editor  & 
Publisher. 


NEWS  EDITOR  POSITION  OPEN— 
Challenging  job  involving  layout,  editing 
and  reporting  for  an  award-winning  daily. 
Experience  a  must.  No  fresh  grads  please. 
Going  electronic  in  May.  Write  Terry  Bor- 
cherf.  The  Sentinel,  Box  681,  Fairmont, 
Minn.  56031. 


TOP-NOTCH  NEWS  EXECUTIVE  needed  to 
run  universal  desk  of  50,000  Great  Lakes 
area  7-day  daily.  Full  responsibility  for 
product.  Salary  in  $20JX)0  range,  depend¬ 
ing  on  experience.  Box  698,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR:  Zone  8 
metro  daily  seeks  person  strong  in  news 
who  likes  graphics  and  layout  and  is 
knowledgeable  in  electronic  Miting.  Write 
Box  668,  Editor  &  Publisher. 


FEATURE  WRITER 

Are  you  a  feature  writer  with  strong  report¬ 
ing  skills,  fresh  ideas  and  a  well-honed 
sense  of  style?  Send  resume  and  clips  to 
Scott  McGenee,  Detroit  Free  Press,  32l  W. 
Lafayette,  Detroit,  Mich.  48231. 


IN  EVERY  ISSUE  of  The  ASW  Journal, 
you'll  find  all  kinds  of  interesting,  high- 
paying  jobs  for  writers.  It's  just  one  of  the 
many  services  provided  by  The  American 
Society  of  Writers.  Why  not  see  what  we 
can  do  for  you?  For  complete  details  and 
membership  application,  send  a  self- 
addressed,  stamped  envelope  to;  ASW, 
890  National  Press  Bldg.,  Washington, 
D.C.  20045. 


REPORTER-REWRITE— National  Catholic 
News  Sen/ice,  a  religious  wire  service  in 
Washington,  D.C.,  seeks  reporter-rewrite 
staffer.  Duties  include  telephone  inter¬ 
viewing  and  on-the-spot  reporting  of  religi¬ 
ous  news  and  federal  activities  affecting 
Catholics  and  also  rewriting  of  stories  from 
foreign  and  domestic  correspondents.  Job 
requires  speed,  accuracy  and  ability  to 
write  so  that  the  “person  in  the  pew”  un¬ 
derstands  what's  happening  in  the 
Catholic  Church  today.  Guild  shop.  Salary 
range  from  $12,116  to$16,172depending 
on  experience.  Apply  in  writing  only  (no 
phone  calls)  to  Director,  NC  News  Sen/ice, 
1312  Massachusetts  Ave.  N.W.,  Washing¬ 
ton,  D.C.  20005. 


MANAGING  EDITOR  for  57,000  twice- 
weekly.  Must  have  solid  desk  experience, 
ability  to  supervise  reporters,  desire  to 
move  up.  Send  resume  to  Joel  Blackwell, 
Editor,  The  Journal,  Box  61-1086,  North 
Miami,  Fla.  33161. 


EXPERIENCED  REPORTER  and  WRITING 
EDITOR  (two  slots)  for  department  pub¬ 
lishing  7-day  feature  section  plus  Sunday 
magazine  for  middle  sized  daily  in  North¬ 
east  college/resort  community.  Box  680, 
Editor  &  Publisher. 


SENIOR  SPORTS  REPORTER  with  ability 
to  edit  and  lawut  copy.  Write  David  L. 
White,  Editor,  The  Royal  Gazette,  Par-La- 
Ville  Road  North,  Hamilton  5,  Bermuda. 


WE  NEED  an  all-around  person  to  edit  and 
manage  newsroom  of  a  fast-growing 
weekly.  Must  be  familiar  with  general 
news,  photography  and  pasteup. 


REPORTER— City  hall,  politics  and  gov¬ 
ernment.  Experience  of  5  or  more  years  a 
must,  with  emphasis  on  demonstrated  in¬ 
vestigative  reporting  work.  Competitive 
salary  with  top  employee  benefits.  Excel¬ 
lent  location  with  good  schools  and  aver¬ 
age  living  costs.  Box  702,  Editor  & 
Publisher. 


SMALL  DAILY  in  Zone  6  needs  managing 
editor.  Emphasis  on  local  news.  Must  be 
civic-minded  and  experienced  news  per¬ 
son.  Good  salary  and  fringes.  Send  full  de¬ 
tails  to  Box  703,  Editor  &  Publisher. 


DESK— Experienced, able  to  work  any 
shift.  Rod  O'Dell,  The  Daily  Advance, 
Dover,  N.J.  07801. 


HELP  WANTED 


EDITORIAL 


STUDIO 

EDITOR 

We  are  seeking  a  creative,  mar¬ 
ket-aware  take-charge  individ¬ 
ual  to  edit  and  develop  our 
line  of  studio  cards  and  re¬ 
lated  products.  Previous  exper¬ 
ience  should  include  writing 
for  and  editing  a  consumer- 
related  product,  supervising  a 
writing  staff,  and  working  in 
cooperation  with  an  art  depart¬ 
ment.  Please  direct  resumes 
and  samples  of  work  to: 

Tony  Byrd 

AMERICAN  GREETINGS 
CORPORATION 
1300  W.  78th  Stroot 
Cleveland,  Ohio  44102 

Equal  Opportunity  Employer  M/F 


FREELANCE 


WRITERS— FREELANCE 
to  cover  fields  of  industrial/consumer/ 
financial/trade-product  publicity.  Knowl¬ 
edge/proficiency  in:  (1)  Medical;  instru¬ 
ments/equipment/patient  aids/hospital  pro- 
cedures/pharmaceutical/audiolo^i  (2) 
Optical-ophthalmic  lab  procedures:  equip¬ 
ment/lenses/contacts/fashion  frames;  (3) 
Commercial/industrial/institutional  furnish¬ 
ings,  interiors:  (4)  Travel  industry:  conven¬ 
tions,  trade  shows,  incentive  promotions, 
foreign  hotel  destinations;  (5)  Glass-plastic 
container  decoration/packaging  design;  toi¬ 
letries/cosmetics  industry;  electronics/engi¬ 
neering/computer  systems;  general.  Please 
write,  stating  specialized  writing  abilities, 
background,  professional  experience/avail¬ 
abilities;  submit  samples/resume.  Box  700, 
Editor  &  Publisher. 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  “Freelancer's  Newsletter" 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 


MAINTENANCE 


PRESS  ELECTRICIAN  with  a  Master 
license  who  has  the  knowledge  of  a  Goss 
Mark  I  press  with  Hurletron  drives  and 
controls.  Spectacolor  and  Dynapure  Ink 
Mist  Control.  Also  general  knowledge  of 
Cutler-Hammer  conveyors  and  stackers 
plus  general  knowledge  of  other  press  pub¬ 
lication  equipment.  This  challenging  full¬ 
time  position  would  be  with  a  6-day  opera¬ 
tion  located  in  Zone  5.  Send  complete  re¬ 
sume,  experience,  references  and  salary 
requirements  to  Box  696,  Editor  & 
Publisher. 


HELP  WANTED 


PRESSROOM 


WEB  OFFSET  PRESSMAN  opening  availa¬ 
ble  this  spring.  Really  excellent  position  in 
Buffalo,  N.Y.,  area.  Smalldaily  newspaper, 
regular  hours,  top  pay.  For  inquiry,  write 
Box  631,  Editor  &  Publisher.  This  is  a  top 
opportunity. 

GOSS  METRO 
PRESSROOM 
SUPERINTENDENT 

Large  quality-conscious  weekly  and  com¬ 
mercial  plant  requires  experienced  person 
with  management  and  technical  skills. 
Quality  and  waste  control,  preventative 
maintenance  and  production  scheduling, 
material  usage  and  production  records  are 
among  the  qualifications  required.  All  paid 
company  benefits,  profit  sharing,  etc. 
Qualified  persons  reply  to  Army  Times  Pub¬ 
lishing  Co.,  6885  Commercial  Dr., 
Sprin^ield,  Va.  22151. 


V-25  PRESSMAN  to  supervise  night  shift. 
Zbne  4.  Send  resume  to  Box  701,  Editor  & 
Publisher. 


PRESSROOM  FOREMAN,  Goss  Metro 
offset,  2  half  color  decks,  union  shop, 
mid-30s  circulation.  Zone  2.  Excellent  op¬ 
portunity  for  experienced  assistant  to 
move  up.  State  references,  experience, 
salary  desired  and  availability.  Box  705, 
Editor  &  Publisher. 


PRODUCTION 


LOOKING  FOR  A  CHALLENGE? 
Major  metropolitan  newspaper.  Zone  9 
needs  an  Assistant  Production  Manager. 
Must  have  production  management  expe¬ 
rience  in  union  environment  and  high 
technical  ability  with  new  equipment.  BS 
in  Printing  or  equivalent  preferred.  Must 
be  familiar  with  day-to-day  operations  of 
newspaper  production.  Some  night  work 
required.  Must  be  willing  to  relocate.  Com¬ 
pensation  commensurate  with  qualifica¬ 
tions.  Resume,  salan  history  and  require¬ 
ments  to  Box  616,  Editor  &  Publisher. 


WORKING  ASSISTANT 
COMPOSING  ROOM  FOREMAN 
Must  have  experience  in  all  phases  cold 
Wpe  production.  Southwest  Rorida  daily. 
Send  complete  resume  including  salary 
requirements  and  references  to  Naples 
Daily  News,  P.  0.  Box  7009,  Naples,  Fla. 
33940,  Attn:  LeRoy  Seiler. 


PROGRESSIVE,  AWARD-WINNING  daily 
seeking  experienced  Electronics  Mainte¬ 
nance  Technician  who  has  the  capability 
of  managing  a  computerized  composing 
room.  Progressive  community,  excellent 
schools,  new  hospital,  accessibility  by  air 
or  Interstate.  Plant  is  air-conditioned  and 
carpeted  with  a  company  that  is  electronic 
and  mechanically-oriented.  Salary  negoti¬ 
able,  excellent  fringe  benefits  and  an  op¬ 
portunity  to  advance.  Located  in  Zone  7 
where  there  is  some  of  the  greatest  hunt¬ 
ing  and  fishing  in  the  county.  Send  re¬ 
sume  and  salary  expectations  to  Box  610, 
Editor  &  Publisher. 


PUBUC  AFFAIRS 

PUBUC  AFFAIRS 

PUBLIC  POLICY  ANALYST 


International,  diversified  energy  company  re¬ 
quires  individual  strong  in  written  communica¬ 
tion,  research  and  policy  analysis  skills.  Relevant 
employment  and  graduate  education  experience 
expected.  Send  resume,  salary  history  and  work 
samples  to: 

Phil  A.  Blackburn 

Public  Affairs  Personnel  Coordinator 

Phillips  Petroleum  Company 

Bartlesville,  Oklahoma  74004 

An  Equal  Opportunity  Employer 
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HELP  WANTED 
SALES 


HELP  WANTED 
SALES 


HELP  WANTED 
TECHNICAL  REPS 


HELP  WANTED 
TECHNICAL  REPS 


NATIONAL  SALES  POSITION  open  for  a 
self-starter  in  Iowa  or  Illinois.  Newspaper 
sales  bacKground  helpful.  Liberal  pay  betv 
efits.  Responses  confidential.  Travel  nec¬ 
essary.  Write  Personnel  Dept.,  Box  310, 
StrasDurg,  Va.  22657. 

Have  we  got  a 
salesman  for  you! 

He's  got  greot  newspaper  contacts. 
He's  thoroughly  versed  in  the  latest 
technology.  He  knows  how  to  design 
0  system  that  works  best  for  his 
client.  And,  because  he  knows  and 
cores  about  his  clients,  he  knows 
when  existing  equipment  should  be 
implemented  to  keep  pace  with 
growth  and  advancement. 

How  do  we  know  so  much  about 
this  fellow?  He  reads  EDITOR  & 
PUBLISHER!  We  speak  his  language! 

He'll  prabably  be  at  ANPA/RI — and 
he's  looking  forward  to  our  May  14 
ANPA/RI  Special  Planning  Issue.  Be¬ 
cause  he  plans  ahead! 

If  you're  on  the  lookout  for  good 
sales  people,  let  it  be  known  through 
a  Help  Wanted  ad  in  our  special  May 
1 4  issue.  We'll  do  the  rest. 

E&P  Classifieds 

Programmed  for  Selling 


SALES  REPRESENTATIVE  wanted  for 
Zone  1  and  2,  to  sell  blankets,  rollers,  and 
cutting  bars.  Good  position.  Reply  to  J. 
Thomas  McHugh  Co.,  6800  E.  32nd  St., 
Indianapolis,  Ind.  Call  collect:  (317)  545- 
2121. 


TECHNICAL  REPS 


EQUIPMENT 
SALES  REP 

FOR  WEST  COAST 

Combined  Services  Inc.,  the 
leading  manufacturer  of  repro¬ 
portioning  equipment  (PRO¬ 
FLEX)  and  the  unique  dark¬ 
room  'System'  "WALLS",  is 
looking  for  a  successful  sales¬ 
person  to  cover  the  western 
part  of  the  United  States.  Must 
be  able  to  communicate  with 
management  and  have  a 
knowledge  of  darkroom  tech¬ 
niques.  Please  send  resume 
with  background  and  salary 
history  in  confidence  to: 

^  COMBINED  SERVICES 

1414  Laurel  Avenue  So. 
Minneapolis,  Minn.  55403 


The  typesetting  industry  is  being  revolutionized,  thanks  to 
Compugraphic,  the  world’s  largest,  fastest  growing  man¬ 
ufacturer  of  computerized  phototypesetting  equipment. 

If  you  have  sales  or  production  management  experience  in 
computer,  data  entry,  text  editing,  OCR  or  typesetting  sys¬ 
tems  as  they  apply  to  daily  newspapers  we  should  get  to¬ 
gether.  In  addition,  you  will  need  knowledge  of  the  industry 
generally  and  of  competitive  equipment. 

We  will  provide  you  with  excellent  salary  plus  commission 
arrangement  expenses  and  a  market  place  full  of  challenges 
that  Compugraphic’s  expanding  product  capabilities  are 
more  than  equal  to  meet. 

Interested?  Then  write  Jerry  Perkins,  District  Sales  Man¬ 
ager,  at  COMPUGRAPHIC  CORPORATION,  2809  West  74th 
Street,  Prairie  Village,  Kansas  66208. 


compugraphic 


Listed:  New  York  Stock  Exchange 
An  Equal  Opportunity  Employer 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GENERAL  MANAGER-MARKETING  EX¬ 
ECUTIVE  OR  AD  DIRECTOR— Seasoned, 
goal-oriented,  budget  and  bottom  line 
conscious  executive  with  strong  competi¬ 
tive  background  in  dailies  and  large  subur¬ 
bans.  A  top  administrator  that  can  pro¬ 
duce  in  all  areas  and  also  has  depth  and 
vision  along  with  excellent  experience  and 
reliability.  Prefer  Zones  3,4,5  or  6.  Box 
643,  Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER/AD 
DIRECTOR— Profit-oriented  advertising 
pro  with  outstanding  track  record  and  ref¬ 
erences  in  metro  and  suburban  opera¬ 
tions.  Need  challenge.  Under  40  and  earn¬ 
ing  $35,000  now.  Looking  for  right  com¬ 
pany.  ^x  ^1,  Editor  &  Publisher. 


TITLE  UNIMPORTANT 
Operations  manager,  assistant  to  pub¬ 
lisher,  etc.  Experience  in  news,  advertising 
sales  but  strongest  in  production  man¬ 
agement  area.  Know  labor  relations,  con¬ 
tract  negotiating,  personnel  development, 
computer-based  systems,  new  processes. 
Seek  permanent  spot  on  medium  daily  or 
with  group.  Box  627,  Editor  &  Publisher. 


SUCCESSFUL  AD  PRO  seeks  opportunity 
to  manage  and  invest  in  paid  weekly.  30 
years  experience.  Box  663,  Editor  & 
Publisher. 


ROOM  AT  THE  TOP?  18  years  manage¬ 
ment  experience  news,  labor,  business, 
advertising,  circulation,  personnel.  Know 
production.  Pranger,  714  Higgins  Rd., 
Park  Ridge.  III.  60068.  (312)  61^-7956. 


CONTROLLER,  experienced  in  financial 
statements,  operating  reports,  taxes,  au¬ 
dits,  cash  flow,  staff  supervision.  Zone  5. 
Box  611,  Editor  &  Publisher. 


GENERAL  MANAGER  with  36  years  news¬ 
paper  experience  and  good  record.  Top 
references.  For  details  and  resume  write 
Wendell  Herbert,  23  Monique  Dr., 
^Mt^rt,  Mass.  02790  or  phone  (617) 
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ADMINISTRATIVE 


LABOR/ASSISTANT  TO  PUBLISHER— 
Lawyer,  24,  seeks  position  utilizing  law  de¬ 
gree  and  "hands  on”  experience  in  all 
phases.  Opportunity  is  key  consideration. 
Any  Zone.  Box  707,  Editor  &  Publisher. 


CARTOONIST 


CART(X>NIST,  26,  experience  with  edito¬ 
rial  and  general  on  weekly  and  daily,  seeks 
permanent  position  on  daily.  Any  zone.  For 
samples,  write  Dana  Summers,  107  Pleas¬ 
ant  St.,  N.  Andover,  Mass.  01845. 


CLASSIFIED  ADVERTISING 


YOUNG  “Renaissance"  ad  man  at  your 
beckoning.  Currently  CLASSIFIED  MAN¬ 
AGER  of  Midwest  6-day.  Also  have 
ACADEMIC  experience  at  top  J-School. 
Some  DISPLAY.  Looking  for  Zone  5  first, 
but  not  must.  Box  654,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR:  Ready  to  put  ideas  and  ex¬ 
perience  to  work  for  you.  Experienced  on 
competitive  AM,  ^M  dailies,  weekly  and 
voluntary  collect  publications.  Presently 
employed  as  assistant  on  metro  daily.  De¬ 
sire  to  relocate  in  manager's  position.  Box 
653,  Editor  &  Publisher. 


YOUNG,  AGGRESSIVE  circulation  manag¬ 
er  desires  move  to  Sun  Belt.  7  years  expe¬ 
rience  with  an  excellent  growth  record. 
Seeking  and  qualified  for  #1  spot  on  me¬ 
dium  paper.  Box  692,  Editor  &  Publisher. 


TOP  QUALITY  circulation  director.  Suc¬ 
cessful  record  in  4  quality  markets  all  ex¬ 
ceeding  2(X)M.  Top  references.  No  prob¬ 
lems.  College  educated.  Not  interested 
Alaska.  Desire  a  real  challenge.  Currently 
employed.  Interview  at  mutual  conveni¬ 
ence.  Reply  kept  strictest  confidence.  Box 
689,  Editor  &  Publisher. 


CIRCULATION 


I  NEED  A  CHALLENGE.  9-i-  years  experi¬ 
ence,  3  as  department  head,  in  18,CXXj  AM 
operation.  Refuse  to  spend  next  24  doing 
same.  Looking  for  opportunity  to  grow  and 
learn  in  larger  paper.  Salary  requirements, 
2(7s.  Prefer  Zones  3-9.  Box  659,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  to  make  change 
from  Zone  5  to  Zone  4. 18  years  experience 
in  all  phases  of  circulation,  up  to  30M  daily 
and  Sunday.  For  resume,  mail  request  to 
Box  676,  Editor  &  l^blisher. 


CIRCULATION  MANAGER  with  25  years 
experience  with  45M  7-day  newspaper  de¬ 
sires  to  relocate.  Prefer  Zones  3,4  or  5. 
Resume  on  request.  Box  679,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


AD  SALESWOMAN,  3  years  medium  size 
daily.  Classified,  retail  and  layout  experi¬ 
ence.  Sales  promotional  minded,  seeks 
new  challenge  and  growth  opportunity. 
Zone  2,3,4  or  6.  box  664,  Editor  & 
Publisher. 


EXPERIENCED  SALESMAN  in  both  display 
and  classified,  31,  seeks  a  working  ad 
management  or  sales  position  with  strong 
growth  potential.  Send  inquiries  to  P.  0. 
Box  i5()52.  Ft.  Wayne,  Ind.  46815. 


GOAL-ORIENTED  ad  manager  seeks  chal¬ 
lenging  position  with  medium  size  daily. 
Excellent  track  record.  Computer  typeset¬ 
ting  and  usage  experience.  Box  660,  Editor 
&  Publisher. 


ADVERTISING  MANAGER/Assistant  or 
Senior  Sales  Rep  retail  display,  national, 
classified.  Mature,  fully  experienced.  Ex¬ 
cellent  record  and  references.  Keith 
Freeman,  29052  Berkeley  Rd.,  Hayward, 
Calif.  94544.  Available  during  San  Fran¬ 
cisco  ANPA  for  interview.  Will  relocate 
north  Zone  9. 


DISPLAY  ADVERTISING 


AD  MANAGER,  20  years  experience  all 
phases.  Proven  achiever  in  competitive 
suburban  market  seeks  medium  size  daily/ 
large  weekly  group.  Box  675,  Editor  & 
Publisher. 


EDITORIAL 


THE  CHALLENGE  of  finding  a  challenging 
job  is  all  that  is  left  for  reporter,  28,  with  5 
years  daily  experience  in  government, 
criminal  justice  and  whatever  else  you  can 
dish  out.  Stifled  in  small  market  looking  for 
spot  on  metro.  Any  Zone.  Excellent  refer¬ 
ences.  Box  512,  Editor  &  Publisher. 


RECENT  GRAD— MA  Journalism,  BBA  Ac¬ 
counting  seeks  reporting  or  editorial  posi¬ 
tion,  Zone  2.  Some  experience.  Currently 
hold  responsible  position  at  major  national 
organization.  Box  523,  Editor  &  Publisher. 


REPORTER/EDITOR/LAWYER,  32.  seeks 
challenge,  responsibility,  self-respect  with 
medium-large  daily.  Zones  8,  9.  Box  524, 
Editor  &  Publisher. 


EXPERIENCED  SPORTS  EDITOR  and  col¬ 
umnist  seeks  position  on  medium  size 
daily.  Box  285,  Editor  &  Publisher. 


WELL-EDUCATED,  versatile,  experienced 
newsman  seeks  position  as  editorial 
writer/columnist  with  medium  or  major 
metro.  EE  organizations  only.  Box  561, 
Editor  &  Publisher. 


YOUNG  JOURNALIST  seeks  reporting  job. 
Clips  and  resume  on  request.  Thomas  Las¬ 
siter,  1800  Stevens  Ave.  #11,  Minneapolis, 
Minn.  (612)  870-4018. 


COLUMBIA  MS  JOURNALISM.  5  years 
news  correspondent  experience  in  Africa 
and  United  Nations.  5  years  faculty  ad¬ 
ministrative  experience.  Box  568,  Editor  & 
Publisher. 


EDITOR  seeks  business-consumer  news 
position  on  Pacific  Northwest  daily.  Box 
569.  Editor  &  Publisher. 
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Positions  Wonted ... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL  j 

EDITORIAL  1 

EDITORIAL  1 

EDITORIAL 

WOMAN  JOURNALIST  with  lV^-2  vears  re¬ 
porting  experience  seeks  general  assign¬ 
ment  opening  on  paper  specializing  in 
local  coverage  near  major  metro  area.  Any 
Zone.  Box  706,  Editor  &  Publisher. 

INDIANA  ONLY.  Number  1  or  2  man, 
deadended  because  I  won't  leave  Indiana. 
Jerry  Lebo.  (317)  244-7458. 

SPORTSWRITER,  48,  experienced  in  all 
phases  of  newswork,  eager  to  swap  New 
York  skis  for  Florida  surfboard  and  job. 
Box  619,  Editor  &  Publisher. 

WE’RE  MAD  AS  HELL  AND  WE'RE  NOT 
GOING  TO  TAKE  IT  ANYMORE— Complete 
news  staff  in  search  of  paper.  4-person 
team  with  experience  in  news,  sports,  en¬ 
tertainment  and  photography.  Will  relo¬ 
cate.  Any  Zone.  Award-winning  staff  not 
appreciated  or  compensated.  We  can  han¬ 
dle  it.  Box  614,  Editor  &  Publisher. 

HARD-WORKING,  versatile,  prize-winning 
20-year  veteran  with  knowledge  of  politics, 
arts,  travel  indust^  is  seeking  news  job  on 
progressive  paper  in  large  or  medium-sized 
city,  any  Zone.  Box  624,  Editor  & 
Publisher. 

ENTERTAINMENT  WRITER/EDITOR.  Youth- 
ful  (29)  writer  with  8  years  on  5(X),(X)0-i- 
circulation  East  Coast  daily  desires  post  on 
paper  committed  to  top-flight  arts  cover¬ 
age.  Have  written  hundreds  of  film,  thea¬ 
ter  and  music  reviews,  celebrity  features 
and  news  stories.  Experienced  in  copy 
editing,  layout  and  makeup.  Box  628, 
Editor  &  Publisher. 


GENUINE— Careful,  industrious,  re¬ 
sourceful  newsman,  early  30s,  with  10- 
year  career  progressing  from  reporter  to 
editor  and  supervisor— mostly  with  90,000 
daily— sought  change,  resigned  and  is 
traveling:  desires  engrossing  news  position 
and  permanent  employer.  Steeped  in  long 
days,  hard  work  and  quality  journalism; 
commendations,  references  verify.  Box 
634,  Editor  &  Publisher. 


WE  GET  PEOPLE  MOVING! 

And  we  keep  our  circulation  depart¬ 
ment  hopping  with  changes  of  address¬ 
es  from  former  PositionsWanted  adver¬ 
tisers! 

Here's  a  post  script  attached  to  a  re¬ 
cent  change  of  address  request: 

"It's  all  your  fault  anyway.  Positions 
Wanted  ad  did  a  great  job,  which  is  why 
I'm  now  here  (Illinois)  and  not  there 
(New  Hampshire)!" 

M.W  writes:  "Success  through  E&P 
Classified!  In  2  days  I  leave  to  become 
city  reporter  for  an  8000  circulation 
Florida  daily,  the  editor  having  seen 
my  ad  in  E&P.” 

An  addendum  to  a  "People  in  the 
News”  release  to  our  editor:  "Inciden¬ 
tally,  I  found  the  job  through  a  clas¬ 
sified  ad  I  ran  in  E&P  for  2  weeks! 
Congratulations  on  having  one  of  the 
best  and  far-reaching  employment¬ 
seeking  services  in  the  U.S.!"  S.G. 
"Response  to  the  ad  is  good,  and  am 
quite  pleased  with  the  quality  of  the 
potential  employment  possibilities 
that  have  surfaced.  You  are  obviously 
well-read.”  C.L. 

And  a  big  "THANK  YOU!”  from  E&P 
Classifieds  to  each  of  the  above  for 
telling  us  of  their  success! 

The  next  move  is  up  to  you.  If  you've 
got  what  it  takes  (ability  and  initiative, 
mainly)— we’ve  got  what  it  takes  (the 
largest  newspaper  audience  in  the 
world)!  So  get  moving  and  send  us 
your  Positions  Wanted  classified  ad 
today! 

E&P  CLASSIFIEDS 

We  produce  jobs  for  newspaper  people 


OLD  MAN,  22,  in  pursuit  of  news  manage¬ 
ment  position  on  weekly  or  beat-level  re¬ 
porting  slot  on  mid-sized  daily.  Experience 
in  news,  beats,  features,  sports,  photo, 
editorials.  Will  work  like  dog — with  com¬ 
mensurate  loyalty— for  demanding 
employer  who  appreciates  a  dedicated, 
professional  approach  to  the  business. 
Box  577,  Editor  &  Publisher. 

EXPERIENCED  EDITOR,  feature  writer 
and  columnist.  Good  habits.  Hard  worker. 
Box  604,  Editor  &  Publisher. 

WASHINGTON  NEWS  by  the  story  or 
series;  or  hire  a  Washington  stringer  or  cor¬ 
respondent.  Over  2  years  Washington  re¬ 
porting  and  editing  experience;  wide  Hill 
and  agency  experience.  Box  593,  Editor  & 
Publisher. 

WRITER/EDITOR  of  2  DC-based  newslet¬ 
ters,  Oxford  grad,  seeks  job  with  good, 
sensitive  minds  on  magazine  or  weekly,  US 
or  abroad.  Judith  Gaines,  2500  Q  St., 
#209,  N.W.,  Washington,  D.C.  20007. 
(202)  337-0921. 

LIFESTYLE/FEATURES  EDITOR  who  knows 
what  today's  readers  want.  5  years  on 
dailies  includes  section  editorship.  Now 
copy  editor  on  large  AM.  Box  647,  Editor  & 
Publisher. 


I  WANT  A  JOB.  2-year  June  grad,  22,  col¬ 
lege  editing  and  minimal  pro  experience. 
Great  writer,  good  references.  Will  go  any¬ 
where,  US,  Canada.  Resume,  clips  on  re¬ 
quest.  Box  581,  Editor  &  Publisher. 

SPORTS  EDITOR  of  PM  daily  after  5  years 
wants  similar  position  which  affords  more 
writing  and  less  desk  work  with  company 
where  talents  and  hard  work  are  appre¬ 
ciated  in  terms  of  dollars  and  responsibil¬ 
ity.  Graduate  of  University  North  Carolina, 
Chapel  Hill,  veteran  sportsman  with  na¬ 
tional,  state  and  local  awards.  Married,  37, 
1  son,  seeking  final  move.  Zone  3,4,7,8,9 
or  any  legitimate  offer  considered.  Box 
586,  Editor  &  Publisher. 

SPORTSWRITER,  26,  looking  for  spot  on 
metro  daily.  Award-winning  column  past  2 
years.  Writes  quickly  ancT  colorfully.  Box 
602,  Editor  &  Publisher. 

EDITOR,  ace  manager  stymied  on  major 
daily,  will  lead  your  staff  in  producing 
bright,  useful  newspaper  readers  and  ad¬ 
vertisers  can't  afford  to  miss.  Top  experi¬ 
ence,  references.  Box  686,  Editor  & 
Publisher. 

REPORTER  SEEKS  CHALLENGE— Strong 
in  covering  city  government,  schools,  fea¬ 
tures.  Presently  working  for  weekly,  but 
have  daily  experience.  Seek  daily  reporting 
position.  Zone  9  or  East  Coast.  Two  years 
professional  training,  J-grad.  Marilyn 
Skidmore,  131  10th  St.,  '#D,  Hermosa 
Beach,  Calif.  90254.  (213)  676-1153, 
372-1487. 


NEED  HELP  running  newsroom?  20  years 
daily  experience,  mostly  in  take-charge 
posts;  some  metro.  BA  journalism.  Strong 
on  layout,  packaging,  ideas;  combining 
features  necessary  to  reader  with  awards 
winning  hard  news  coverage.  Enjoy  special 
projects.  Primary  goal  is  quality  news 
product.  Any  location,  if  pay  matches  ta¬ 
lent.  Box  662,  Editor  &  Publisher. 


I  SELL  NEWSPAPERS.  State’s  best  col¬ 
umnist,  with  awards  to  prove  it,  now  draws 
90%  readership,  plus  more  mail,  com¬ 
ment,  and  good  will  than  rest  of  staff  com¬ 
bined.  Writes  sad,  funny,  satirical,  and 
superb  human  interest.  Wants  position  on 
Sunday  supplement,  magazine,  or  larger 
paper  anywhere.  Repeat:  anywhere.  Box 
656,  Editor  &  Publisher. 

GENERAL  DAILY  photographer/reporter 
for  two  years  in  East  wants  new  growth 
experience,  any  Zone.  Clips,  resume  avail¬ 
able.  Box  666,  Editor  &  Publisher. 


EDITOR— Outstanding  record;  knows  all 
phases;  solid  background,  excellent  refer- 
,  ences.  Sober,  industrious,  imaginative.  J. 
T.  Webb,  Box  262,  Antioch,  Calif.,  or  call 
(415)  754-0492. 


COPY  EDITOR  or  reporter  offers  produc¬ 
tive  years  to  right  daily.  Concern  my  pro¬ 
fession  and  family.  BS,  middle  age.  Box 
671,  Editor  &  Publisher. 


WRITER/EDITOR  with  liberal  stance  seeks 
progressive  publication  that  demands 
creativity  and  employs  a  humanistic  ap¬ 
proach  in  coverage  and  editorial.  Four 
years  of  experience  in  daily  and  weekly 
newspapers  as  editor,  managing  editor, 
sports  editor,  and  general  assignments  re¬ 
porter.  Deep  experience  in  business, 
economic,  and  political  writing  and  edit¬ 
ing.  Degree  and  awards  in  journalism. 
Fluent  Spanish  and  Portuguese.  Zones 
3,4,6  preferred.  Box  672,  Editor  &  Pub¬ 
lisher,  or  call  1  (918)  664-0248. 


INDUSTRIOUS  JOURNALIST— Recent 
Northwestern  journalism  grad,  23,  wants 
to  work.  Seeking  reporting  or  editorial  pos¬ 
ition.  Available  now.  Willing  to  relocate. 
Resume  and  clips  upon  request.  Box  674, 
Editor  &  Publisher. 


SPORTSWRITER,  25,  seeks  job  on 
medium-large  daily.  Experienced,  bright 
writer  with  editing  and  layout  ability.  Box 
673,  Editor  &  Publisher. 


EXPERIENCED  editor/writer  with  solid 
background  in  water  pollution,  health, 
transportation,  and  urban  development 
seeks  responsible  staff  position  with  col¬ 
lateral  public  information  duties.  Not  just 
a  whitewash  artist,  I  can  help  you  build  a 
better  fence.  R.  W.  Sommer,  5649  Willow 
Terrace,  Pittsburgh,  Pa.  15102. 


RESPONSIBLY  CREATIVE— Experienced, 
self-enterpriser.  Writing,  Editing,  photos, 
layout.  Seeks  career  with  the  best.  Box 
681,  Editor  &  Publisher. 


DYNAMIC  DUO.  2  professionals  seek  chal¬ 
lenging  jobs  in  1  city.  Papers,  magazines, 
PR.  Desk  or  writing.  4  year  daily  vets.  Can 
work  together  or  individually.  Not  2  for 
price  of  1,  but  will  bargain.  Zones  1,2,3. 
Box  688,  Editor  &  Publisher. 

DROWNING.  Talented,  energetic  writer/ 
photographer  needs  a  break.  "All  I  want  is 
a  foot  in  the  door  so  I  can  prove  myself.” 
Strong  on  profiles-features.  Some  general 
reporting.  Thrives  on  challenge.  Box  683, 
Editor  &  Publisher. 


IMAGINATIVE  LEADER,  31,  seeks  to  run 
newsroom  on  small-medium  daily.  Can  re¬ 
style  paper,  shape  staff.  Experienced  in  all 
newsroom  phases.  Managing  editor  slot 
preferred.  Box  694,  Editor  &  Publisher. 

ENERGETIC  REPORTER,  23,  seeks  posi- 
tion  with  Zone  2  daily.  Any  size.  3  years 
weekly  reporting  and  editorial  experience. 
IV^  years  account  supervisor  with  PR  firm. 
BA  Journalism.  Chemistry/Mathematics 
minor.  Versatile  writer.  Willing  to  start  low. 
Box  685,  Editor  &  Publisher. 

MOVIE  REVIEWER  now  writing  for  30,(XX) 
PM  daily  seeks  better  opportunity  at  larger 
metro  daily.  8  years  general  news  experi¬ 
ence.  Potential  Rex  Reed.  Box  684,  Editor 
&  Publisher. 

ENERGETIC  WOMAN,  23,  anxious  to  be- 
gin  work  in  any  Zone  as  general  assign¬ 
ment  or  features  reporter.  BJ  in  May  1977 
from  University  of  Missouri.  Will  send  clips 
and  resume.  Anita  Harkins,  405  Price  Ave., 
Columbia,  Mo.  65201.  (314)  449-4863. 


PHOTOJOURNAUSM 

CHIEF  PHOTOGRAPHER  of  25,000  daily 
seeks  to  relocate  with  newspaper  in  Zones 
3,4, 6, 8,  or  9.  Also  have  strong  commercial, 
technical  and  sales  background— graphic 
arts  and  general  photography.  Box  670, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


MOTIVATE  EMPLOYEES  with  snappy  in- 
fomnation  program!  Improve  production, 
employee-management  relations.  I  seek 
corporate  PR  position;  central  New  Jersey 
preferred,  can  relocate.  News  experience 
and  9  years  house  organ  editor  and  related 
corporate  PR  experience.  Box  591,  Editor 
&  Publisher. 


NEWS  PRO,  32,  8  years  in  all  phases  for 
New  Jersey's  largest  dailies,  ready  to 
graduate  to  PR  in  Jersey-New  York.  Box 
637,  Editor  &  Publisher. 


HELP!  New  York  State  living  costs  are  pro¬ 
hibitive.  Public  relations  pro,  currently 
with  nonprofit  organization,  wants  to  relo¬ 
cate  in  milder  climate.  Will  affiliate  with 
agency  or  company.  Box  695,  Editor  & 
Publisher. 


NEWSPRINT 
SALES  MANAGER 

Presently  with  large  newsprint  company 
that  affords  no  advancement  oppor¬ 
tunities.  Relocation  no  problem.  Twenty 
years  in  the  newspaper  field.  Resume  on 
request;  will  answer  all  inquiries.  Box  691, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Editor's  ten  p.r.  commandments 


There  isn’t  an  editor  of  any  publication 
that  hasn’t  been  frustrated  by  receiving 
unidentified  photos  with  news  releases, 
unimportant  releases,  promises  of  adver¬ 
tising  if  they  are  used  and  threats  of  dis¬ 
continuance  if  they  are  not. 

Bob  Vereen,  editor  of  Hardware  Re¬ 
tailing,  a  business  publication,  and  his 
staff  put  together  “An  editor’s  ten  public 
relations  commandments’’  based  on  the 
frustrations  and  irritations  faced  by  them 
in  reviewing  each  week’s  grist  of  public¬ 
ity  releases.  They  sent  copies  to  all  ad¬ 
vertising  agencies  and  manufacturers  on 
their  list.  Whether  anyone  will  heed  it 
remains  to  be  seen. 

Some  of  the  ten  commandments  that 
follow  apply  particularly  to  business  pub¬ 
lications  although  we  have  condensed 
them  slightly,  but  we  feel  editors 
everywhere  will  find  something  useful, 
and  perhaps  duplicating: 

“1.  Thou  shalt  always  identify  indi¬ 
vidual  photographs  when  submitted  so 
that  the  recipient  does  not  play  ‘Editor’s 
Bingo’  in  guessing  who’s  who.  Only  send 
photos  of  people  involved,  not  the  per¬ 
son  making  the  announcement.  In  group 
shots,  indicate  individual  identifications 
as  ‘Left  to  right,  standing.’ 

“2.  Thou  shalt  not  fold,  staple,  crease 
or  otherwise  mutilate  photos  nor  write 
on  the  front  or  back  with  a  heavy  hand, 
thereby  damaging  the  photo. 

“3.  Thou  shalt  know  the  publications 
to  whom  you  send  material  so  that  you 
do  not  waste  your  company’s  money  or 
the  editor’s  time.  Don’t  develop  a  repu¬ 
tation  for  sending  out  worthless  material 
or  your  important  releases  may  one  day 
be  overlooked  and  consigned  to  file  13. 


“4.  Thou  shalt  always  provide  needed 
information  such  as:  The  company’s 
name  and  address  (not  just  the  PR  or  ad 
agency’s  name  and  address).  Just  the 
facts,  no  puffery. 

“5.  Thou  shalt  not  send  too  many  re¬ 
leases  at  one  time  and  then  complain  that 
the  publication  did  not  select  ‘the  most 
important.’ 

“6.  Thou  shalt  be  brief  and  provide  a 
summary  of  the  release  so  that  it  can  be 
judged  quickly  (and  properly)  and  writ¬ 
ten  efficiently  by  someone  not  an  expert 
in  your  field.  Complete  information  can 
be  briefly  stated,  without  reams  of  com¬ 
pany  history! 

“7.  Thou  shalt  not  confuse  trade 
magazines  with  Playboy,  etc.,  and  use 
scantily  dressed  models.  Not  that  editors 
don’t  like  to  look  at  pretty  girls,  but  fre¬ 
quently  they  choose  not  to  use  a  picture 
if  the  models  are  too  obviously  selected 
to  trap  the  viewer  with  blatant  sex  ap¬ 
peal. 

“8.  Thou  shalt  be  careful  when  plac¬ 
ing  on  photos  logotype,  model  number, 
etc.,  so  that  it  can  be  cropped  off  without 
destroying  the  product  image.  Providing 
this  information  in  a  comer  of  the  photo 
may  solve  your  product  or  brand  iden¬ 
tification  problem  if  intelligently  used. 
Otherwise,  your  photo  may  not  be  used 
at  all. 

“9.  Thou  shalt  remember  the  timing 
of  magazine  publishing  and  not  send  out 
releases  a  week  or  so  before  a  promotion 
takes  place,  expecting  it  to  be  used  ‘in 
time’  .  .  .  nor  should  you  ask  a  publica¬ 
tion  to  run  a  new  product  or  display  item 
before  you  are  in  production  and/or  your 
sales  organization  has  told  the  trade 
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about  it  in  regular  personal  calls.  Thou 
makest  thy  customer  mad  when  you 
spring  such  surprises  on  him  and  he  ap¬ 
pears  to  be  a  dummy  to  his  customers. 

“10.  Thou  shalt  not  threaten  the 
editor  with  loss  of  advertising  if  he  does 
not  mn  your  items  ...  or  bait  him  with 
promises  of  advertising  if  he  does.’’ 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


4/5  4/13 

Affilliated  Publications  (AMEX)  .  11%  12 

Combined  Communications  Corp.  (NYSE)  21%  21% 

Capitol  Cities  Comm.  (NYSE)  .  44%  45% 

Cowles  Comm.  (NYSE)  .  14%  14’% 

Dow  Jones  (NYSE)  .  31  31% 

Gannett  (NYSE)  .  33%  34 

Gray  Comm.  (OTC)  .  13%  13% 

Harte  Hanks  (NYSE)  .  26%  26 

Jefferson  Pilot  (NYSE)  .  26%  27% 

Knight-Ridder  (NYSE)  .  32%  33 

Lee  Enterprise  (AMEX)  .  23%  23 

Media  General  (AMEX)  .  16%  16% 

Multimedia  (OTC)  .  21%  22% 

New  York  Times  (AMEX)  .  17%  17% 

Panax  (OTC)  .  4%  4% 

Post  Corp.  (Wise.)  (OTC)  .  17%  17 

Quebecor  (AMEX)  .  6%  6% 

Southam  Press  (CE)  .  20  20% 

Speidel  (OTC)  .  26%  26% 

Thomson  Newspapers  (CE)  .  12%  12% 

Time  Inc.  (NYSE)  .  33  35V4 

Times  Mirror  (NYSE)  .  21  21 

Toronto  Star  (CE)  .  14%  13% 

Washington  Post  (AMEX)  .  23%  22% 


SUPPLIERS 

Abitibi  (CE  .  10%  10% 

Addressograph  Multi.  (NYSE)  .  10%  11% 

Altair  (OTC)  .  3%  3% 

Berkey  Photo  (NYSE)  .  4%  4% 

Boise  Cascade  (NYSE)  .  32  32% 

Compugraphic  (NYSE)  .  33%  34 

Compuscan  (OTC)  .  8%  8% 

Crown  Zellerbach  (NYSE)  .  40%  40% 

Cutler-Hammer  (NYSE)  .  42V4  43y4 

Digital  Equipment  (NYSE)  .  41  42% 

Domtar(AMEX)  .  15%  15% 

Dow  Chemical  (NYSE)  .  37  37% 

Dymo  (NYSE)  .  10%  10% 

ECRM  (OTC)  .  .  . 

Eastman  Kodak  (NYSE)  .  67%  68% 

Eltra  (NYSE)  .  30y4  29% 

Georgia  Pacific  (NYSE)  .  32%  33 

Grace,  W.  R.  (NYSE)  .  28V4  28% 

Great  Lakes  Paper  (CE)  .  29  28 

Great  No.  Nekoosa  (NYSE)  .  29V4  30% 

Harris  Corp.  (NYSE)  .  35%  35V2 

International  Paper  (NYSE)  .  56  56 

Itek  Corp.  (NYSE)  .  14%  14% 

Kimberly  Clark  (NYSE)  .  42V4  44 

Log  Electronics  (OTC)  .  5%  5% 

Logicon  (AMEX)  .  14%  15 

MacMillan.  Bloedel  (CE)  .  24  23% 

Minnesota.  Min.  and  Mfg.  (NYSE)  .  49V2  50% 

Optronics  International  Inc.  (BSE)  .  .  . 

Rockwell  Inti  (NYSE)  .  33%  33% 

Southland  Paper  (OTC)  .  29  28% 

Southwest  Forest  Ind.  (NYSE)  .  9  9% 

Sun  Chemical  (NYSE)  .  20%  22% 

Wood  Industries  (AMEX)  .  3V4  3V4 

White  Consolidated  (NYSE)  .  26%  27% 
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You  bet  it  is,  R.L 

The  People  Movers®  is  a  registered  service 
mark  of  The  Budd  Company.  So  give  it 
a  circle  “R;’  capitalized  first  letters,  and  a 
credit  liap  whenever  it’s  used  in  print. 

We’d  appreciate  it. 


COMPAA/y 


Albuquerque’s  BIG  sports  event! 


Taryn  Bachis 
Player  of  the  Year 
Girls  Basketball 


Marty  Peterson 
Player  of  the  Year 
Boys  Basketball 


It's  Albuquerque's  way  of  saying  thanks  for 
a  job  well  done  to  the  young  men  and  women 
who  participate  in  interscholastic  sports. 

The  host  for  the  big  sports  event  is  The 
AlbuquerqueTribune,  a  Scripps-Howard 
newspaper. 

Young  people,  parents,  coaches,  civic 
officials  and  just  plain  sports  fans  turn  out  for 
the  twice-a-year  T ribune  Sports  Banquets 
held  at  the  end  of  the  basketball  and  football 
seasons. 


The  T ribune  started  the  sports  banquets 
eight  years  ago  to  honor  the  city's  top 
athletes.  This  year  the  basketball  banquet 
was  expanded  to  honor  top  girl  athletes  as 
well  as  boys. 

Open  to  the  public,  the  banquets  are  now 
looked  upon  as  the  traditional  city-wide 
event  to  mark  the  close  of  the  interscholastic 
sports  seasons  in  football  and  basketball. 

The  Albuquerque  T ribune — doing  some¬ 
thing  for  the  community  it  serves. 


The  Albuquerque  Tribune 

a  Scripps-Howard  newspaper 


